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Irm  dedaration  of  independence 


J.n  Southern  California,  most 
commuters  face  an  hour  or 
more  on  the  highways  every 
morning.  That  leaves  little  time 
to  read  a  newspaper. 

So  The  San  Bernardino 
County  Sun  came  up  with  a 
new  way  to  meet  its  readers’ 
needs. 

Every  weekday  morning.  The 
Sun  publishes  “Quick  Take,” 
a  h2ilf-page  wrap  around  the 
newspaper,  with  information  to 
jump-start  its  readers’  days:  A 
summary  of  top  world,  national, 
state  and  local  news.  A  quick 
look  at  weather  and  road  con¬ 
struction.  Tips  on  ways  to 
spend  the  evening.  And  survival 
tactics  for  office  and  home. 

Commuters  can  begin  their 
day  with  the  quick  dose  of  in¬ 
formation  they  need.  And  when 
they  return  home,  they  can 
explore  The  Sun  in  detail. 

Sun  editors  developed 
“Quick  Take”  as  part  of  NEWS 
2000,  Gannetl’s  program  to 
improve  news  content  by  focus¬ 
ing  on  the  changing  needs  of 
readers. 

The  new  Sun  section  is  doing 
just  that  -  quickly. 


FROM  FASFAX. 


THE  TIMES  ONION’S  DAILY  CIRCULATION  LEAD 
CLIMBS  AGAIN  ...  TO  OVER  77%!! 


Sources:  1989  S&MM  Survey  of  Buying  Power 

March  31.  1987  &  1991  ABC  FASTAX  Averages 


In  Albany,  New  York,  upstate 
New  York’s  largest  and  fastest 
growing  ADI  retail 
marketplace,  more  and  more 
consumers  are  choosing 
The  Times  Gnion  as  their  daily 
newspaper.  In  fact,  ABC 
FAS*FAX  from  1987  thru  1991 
show  a  total  increase  of  22%  in 
average  daily  paid  circulation 
for  The  Times  Gnion,  giving  us 
a  77%  lead  in  the  local  daily 
newspaper  market. 

I 

Of  course,  our  Sunday  figures 
look  even  better . . .  better  than 
twice  the  circulation  of  any 
other  local  newspaper. 

For  more  information  on  the 
Albany,  N.Y.,  marketplace  and 
its  media,  contact  Bob  Provost 
at  (518)  454-5678. 
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2nd  DAY  AIR 
SHIPPING  ON 
FILM  ORDERS 
OVER  $500. 


DAYLIGHT  BALANCE 
MEDIUM-SPEED  COLOR 
REVERSAL  FILM  WITH  HIGH 
COLOR  SATURATION,  VERY 
FINE  GRAIN,  AND  WARM 
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451  SOUTH  JEFFERSON  STREET 
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JANUARY 

16-18— Northwest  Missouri  Press  Association  Convention,  Holiday  Inn.  St. 
Joseph,  Mo 

19-22— International  Newspaper  Advertising  and  Marketing  Executives, 
Winter  Meeting,  Marriott  Hotel,  San  Diego,  Calif. 

29-31 — Poynter  Institute,  Ownership  &  Leadership  Conference,  Poynter 
Institute,  St.  Petersburg,  Fla. 


FEBRUARY 

10-11— The  Audiotex  Group'Editor  &  Publisher,  Taiking  Newspapers  Con¬ 
ference,  Hyatt  Regency  Hotel,  New  Orleans,  La. 

13-14 — Georgia  Press  Association,  Trade  Show,  Georgia  Center  for  Con¬ 
tinuing  Education,  Athens,  Ga. 

13-15 — California  Newspaper  Publishers  Association.  Annual  Convention, 
Hotel  del  Coronado,  San  Diego,  Calif. 

23-26 — Inland  Press  Association,  Annual  Meeting,  Sheraton  Bonaventure 
Hotel.  Fort  Lauderdale.  Fla. 

26-28 — Center  for  Earth  Resource  Management  Applications,  Annual 
Recycled  Paper  Conference,  Omni  Hotel,  San  Diego,  Calif. 

26-29 — American  Newspaper  Publishers  Association,  Human  Resources 
Committee/Department  and  Newspaper  Personnel  Relations  Asso¬ 
ciation  Annual  Conference  and  Meeting,  Hilton  Hotel/Walt  Disney 
World  Village,  Lake  Buena  Vista,  Fla. 

29-3/2 — Great  Lakes  Newspaper  Production  Conference,  Hyatt  Regency, 
Indianapolis,  Ind. 


Seminars/Workshops/Clinics 


JANUARY 

5-10 — American  Press  Institute,  "Editing  the  Weekly  and  Community 
Newspaper’  Seminar,  API  Headquarters,  Reston,  Va. 

5-11- American  Press  Institute,  City  and  Metro  Editors  (over  75,000  circu¬ 
lation)  Seminar,  API  Headquarters,  Reston,  Va. 

13-15 — Graphic  Arts  Technical  Foundation,  Printing  Plant  Layout  and  Facil¬ 
ity  Design  Workshop,  GATF  Headquarters,  Pittsburgh,  Pa. 

16 — Freedom  Forum  Media  Studies  Center,  “The  Columbian  Quincen¬ 
tenary  and  Multiculturalism’  Seminar,  Columbia  University,  New 
York  City. 

19-24— American  Press  Institute,  Business  and  Economic  News  Coverage 
Seminar,  API  Headquarters,  Reston,  Va. 

19-24— Poynter  Institute,  Writing  &  Editing  Seminar,  Poynter  Institute,  St. 
Petersburg,  Fla. 

31-2/2— Mid  America  Press  Institute,  “Economics,  Ethics  and  Ergonomics" 
Seminar,  Clarion  Hotel,  St.  Louis,  Mo. 

FEBRUARY 

2-7— American  Press  Institute,  Executive  Development  Program  (over 
75,000  circulation),  API  Headquarters.  Reston,  Va. 

2-7 — American  Press  Institute,  Newspaper  Design  and  Graphics  Seminar, 
API  Headquarters,  Reston,  Va. 

9-14 — International  Newspeiper  Marketing  Association/American  Newspa¬ 
per  Publishers  Association,  Newspaper  Executives  Marketing  Semi¬ 
nar,  The  Houstonian,  Houston,  Texas 

9-14 — Poynter  Institute,  “Words  &  Visuals  in  the  News"  Seminar,  Poynter 
Institute,  St.  Petersburg,  Fla. 

16-21— Poynter  Institute,  “Growth  &  Development  for  Newspaper  Leaders" 
Seminar,  Poynter  Institute,  St.  Petersburg,  Fla. 

16-21— American  Press  Institute,  Advertising  Executives  Seminar  (over 
75,000  circulation),  API  Headquarters.  Reston,  Va. 

23-28— Poynter  Institute,  “Redefining  the  News"  Seminar,  Poynter  Institute, 
St.  Petersburg,  Fla. 

23-29— American  Press  Institute,  News  Editors  and  Copy  Desk  Chiefs 
Seminar,  API  Headquarters,  Reston,  Va. 
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About  Awards 


Elijah  Parish  Lovejoy  Award.  Robert  C.  Mayard,  pub¬ 
lisher  and  editor  of  the  Oakland  (Calif.)  Tribune,  has  been 
given  the  Elijah  Parish  Lovejoy  Award  by  Colby  College 
in  Waterville,  Maine. 

The  Rev.  Lovejoy  was  the  publisher  of  an  abolitionist 
newspaper  in  Alton,  Ill,,  when  he  was  murdered  by  a  mob 
in  1837.  Previously,  his  press  had  been  thrown  into  the 
river  three  times  by  pro-slavery  gangs. 
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IN  BRIEF 


iFlhE  Economy  Is  Down, 
Why  Is  Ad  Spending 
FbRlhETbp  Brands  Up? 


American  Association  of  Adver¬ 
tising  Agencies'  pro  bono  promo¬ 
tional  od  soys  that,  despite  the 
recession,  top  brand  names  spend 
more  for  advertising  —  not  less. 
The  campaign  is  running  in  newspa¬ 
pers  and  magazines. 


Atlanta  paper 
capitalizes 
on  World  Series 

At  the  end  of  the  World  Series,  the 
Atlanta  Journal-Constitution  paid 
special  tribute  to  the  Atlanta  Braves 
with  a  24-page,  full-color  special 
souvenir  section  that  recapped  all  the 
highlights  of  the  1991  season. 

Through  the  efforts  of  more  than  90 
volunteer  hawkers,  additional  single¬ 
copy  sales  of  the  souvenir  edition 
paper,  with  “Bravo  Braves”  spirit 
cards  inside,  totaled  more  than 
25,000.  On  Oct.  6,  the  Sunday  after 
the  Braves  won  the  National  League 
West,  the  paper  boasted  an  all-time 
Sunday  circulation  high  of  745,330. 

When  the  Braves  clinched  the 
National  League  pennant,  single¬ 
copy  sales  were  up  106,000  for  the 
day,  reaching  the  third  highest  total  in 
the  newspaper’s  history. 

For  the  month  of  October,  includ¬ 
ing  the  division  championships,  the 
NLCS  and  the  World  Series,  an  addi¬ 
tional  300,000  copies  of  the  Journal- 
Constitution  were  sold. 

Promotional  items  also  proved  suc¬ 
cessful.  Over  100,000  “spirit  cards” 
with  phrases  such  as  “From  Worst  to 
First,”  “Best  in  the  West”  and 
“Bravo  Braves”  were  distributed 
through  single-copy  sales  and  direct  to 
the  public  sales. 


T-shirts,  which  feature  reprints  of 
Journal-Constitution  front  pages  cele¬ 
brating  the  Braves’  division  and  pen¬ 
nant  titles,  were  printed  immediately 
after  each  victory.  Over  90,000  shirts, 
priced  at  $15  each,  were  sold  through 
retailers  and  direct  to  the  public. 

The  paper  also  published  a  souve¬ 
nir  reprint  section  entitled,  “From 
Worst  to  First”  which  captured  the 
highlights  of  the  Braves  season.  The 
section,  printed  on  high-quality  stock 
and  priced  at  $4.95  each,  has  sold 
over  5,000  copies. 

Two  Canadian 
papers  apply  for 
PNNA  membership 

Two  British  Columbia  newspapers 
have  applied  for  membership  in  the 
Pacific  Northwest  Newspaper  Asso¬ 
ciation.  They  will  be  the  first  Cana¬ 
dian  daily  newspaper  members. 

PNNA  board  members  will  con¬ 
sider  the  applications  at  their  Dec.  6 
meeting  but  acceptance  is  expected  to 
be  automatic.  Earlier  this  year,  the 
board  voted  to  expand  membership  to 
Canadian  dailies  and  hosted  a  recep¬ 
tion  for  publishers  of  western  Cana¬ 
dian  publishers  during  the  ANPA 
convention  in  Vancouver. 

The  new  members  will  be  Pacific 
Press  Limited,  publishers  of  the  Van¬ 
couver  Sun  and  The  Province  in  Van¬ 
couver;  and  the  Prince  George  Citi¬ 
zen  in  Prince  George,  B.C. 

The  Vancouver  papers,  with  a  com¬ 
bined  circulation  of  381,000,  will  join 
the  Seattle  Times,  Seattle  Post-Intel- 
ligencer  and  the  Portland  Oregonian 
as  the  biggest  PNNA  newspapers. 
The  Citizen  has  a  circulation  of 
21,649. 

PNNA  membership  currently  in¬ 
cludes  the  states  of  Washington, 
Oregon,  Utah,  Alaska,  Idaho  and 
Montana. 

Tribune  Co.  unit 
buys  interest  in 
Philly  tv  station 

Tribune  Broadcasting  Company,  a 
wholly  owned  subsidiary  of  Tribune 
Company,  has  made  a  $19  million 
investment  in  WPHL-TV  Inc.  that 
would  permit  Tribune  Co.  to  acquire  a 
controlling  common  equity  interest  in 
the  Philadelphia  tv  station. 

Tribune  said  it  will  receive  pre¬ 
ferred  stock  and  warrants  that  would 
permit  future  controlling  interest  in 
Channel  17,  an  independent  tv  station 
owned  by  Taft  Broadcasting  Partners 


Ltd. 

The  agreement  is  subject  to  com¬ 
pletion  of  certain  transactions  be¬ 
tween  Taft  Broadcasting  Partners  and 
other  parties,  and  customary  condi¬ 
tions,  the  companies  said. 

In  addition,  a  shift  of  controlling 
interest  to  Tribune  Co.  would  be  sub¬ 
ject  to  prior  approval  by  the  Federal 
Communications  Commission. 

Dudley  S.  Taft,  general  managing 
partner  of  Taft  Broadcasting  Part¬ 
ners,  will  continue  to  operate  the  sta¬ 
tion  with  existing  management,  talent 
and  staff. 

Tribune  Broadcasting  operates  a 
network  of  six  independent  stations 
that  reach  19%  of  U.S.  households. 
The  stations  are  WGN  (Channel  9)  in 
Chicago;  WPIX  (1 1),  New  York  City; 
KTLA  (5),  Los  Angeles;  WGNX  (46), 
Atlanta;  KWGN  (2),  Denver;  and 
WGNO  (26),  New  Orleans. 

Environmental 
journalists 
elect  officers 

The  Society  of  Environmental 
Journalists,  a  non-profit  educational 
organization  that  assists  environmen¬ 
tal  reporters,  has  elected  its  officers 
for  1991-92. 

The  officers  include:  Jim  Detjen, 
reporter  at  the  Philadelphia  Inquirer, 
president;  Rae  Tyson,  environmental 
reporter  and  editor  at  USA  Today, 
first  vice  president;  Teya  Ryan,  se¬ 
nior  producer.  Network  Earth,  Tur¬ 
ner  Broadcasting  System,  second 
vice  president;  Bob  Engelman,  re¬ 
porter,  Scripps  Howard  News  Ser¬ 
vice,  Washington  bureau,  secretary; 
and  Noel  Grove,  senior  writer. 
National  Geographic,  treasurer. 

New  paper 

Press  Publications,  an  Elmhurst, 
Ill.-based  publisher  of  23  community 
newspapers,  announced  the  start  of  a 
new  newspaper  sen/ing  Countryside, 
the  Countryside  Press. 

Published  weekly  and  distributed 
to  Countryside  and  LaGrange  High¬ 
lands,  the  new  publication  is  a  local 
community  paper  delivered  by  direct 
mail  and  sold  on  newsstands  every 
Thursday. 

Press  Publications  serves  Chica¬ 
go’s  western  suburbs  with  23  indivi¬ 
dually  edited  hometown  newspapers. 
The  company  is  a  member  of  the  Du- 
Page  Suburban  Newspaper  Network,  a 
group  of  more  than  50  community 
newspapers  serving  DuPage  County. 
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James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


Freedom  to  publish 

There  was  no  proclamation  from  the  White  House  celebrating  the 
200th  anniversary  of  the  signing  of  the  Bill  of  Rights  on  Dec.  15. 
There  was  a  proclamation  from  President  George  Bush  celebrating 
the  “Bicentennial  of  the  District  of  Columbia  Month”  released  on 
Dec.  13. 

The  President’s  tribute  to  the  Bill  of  Rights  was  in  an  address  Dec. 
16  at  “Montpelier,”  the  home  in  Virginia  of  James  Madison,  “framer 
of  the  Constitution  and  architect  of  the  Bill  of  Rights.”  “The  framers 
were  practical  men,”  he  said.  “They  gave  us  not  a  declaration  of 
rights,  but  a  bill  of  rights — not  a  piece  of  propaganda,  but  a  set  of 
legally  enforceable  constraints  on  government .... 

“Madison  was  his  era’s  greatest  champion  of  freedom  of  con¬ 
science.  It  is  appropriate,  therefore,  that  the  very  first  article  of  the 
Bill  of  Rights  guarantees  Americans’  freedom  to  worship,  to  assem¬ 
ble,  to  speak  and  to  publish.” 

It  is  strange  that,  although  “the  press”  is  mentioned  specifically  in 
the  First  Amendment,  the  President  did  not  mention  the  word  once 
in  his  speech. 

We  hope  the  omission  was  inadvertent. 


A  lesson  in  sex 

The  American  public  has  just  had  a  10-day  liberal  education  in 
anatomy  and  sex  from  media  covering  the  rape  trial  in  West  Palm 
Beach.  There  seemed  to  be  a  competition  to  see  who  could  create  the 
most  suggestive  headlines. 

Newspaper  editors  as  well  as  broadcast  commentators  have  deliv¬ 
ered  to  readers  and  listeners  testimony  containing  words  that  would 
have  made  a  self-respecting  editor  blush  10  years  ago  if  he  had  even 
thought  of  printing  them. 

That  language — once  equated  only  with  supermarket  tabloids — 
used  to  bring  numerous  cancellations  from  irate  subscribers.  Not  any 
more,  apparently.  We’ve  come  a  long  way,  baby!  We’re  not  prudes 
any  more.  Even  E&P  has  been  known  to  print  some  four-letter 
words  when  they  have  been  necessary  to  the  story. 

Although  the  American  people  seem  to  have  been  conditioned  by 
rape  trials  and  congressional  hearings  to  reporting  of  salacious  mate¬ 
rial,  we  have  a  hunch  they  don’t  want  it  as  a  daily  diet.  Whether  it  is 
considered  prudish  or  not,  let’s  get  back  to  some  semblance  of  the 
hometown  family  newspaper. 


Peace  on  earth 

In  spite  of  the  outlook  for  a  peaceful  world  that  was  promised  by 
the  fall  of  Communism,  it  seems  beyond  our  grasp.  We  are  still 
witnessing  factionalism,  power  struggles,  tribal  warfare,  the  sense¬ 
less  spilling  of  blood  in  many  places  around  the  world. 

Our  prayer  for  this  holiday  season  is  for  a  return  to  mutual  trust 
among  nations  and  people,  respect  for  civil  liberties  and  individual 
freedoms  everywhere,  as  elusive  as  that  all  may  seem  to  be. 


Charter  Member 
The  Audit  Bureau 
Audit  of  Circulations 
Bureau 


ABP 

ANR\ 


Member 

American  Newspaper 
Publishers  Associatiort 

6  mo.  avg.  circulation  December  1990  —  27,635 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  t,  1894:  Editor  &  Publisher,  June 
29, 1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 


Cites  the  ‘real’  problem  with  Maxwell 


New  York  had  not  known  Robert 
Maxwell  long  enough  to  form  a 
rational  judgment  about  him,  nor 
had  its  journalists,  newspaper  manag¬ 
ers,  or  suppliers. 

He  came  in  like  a  mythical  savior, 
radiating  bonhomie  and  boisterous 
confidence.  And  he  saved  a  once- 
great  newspaper,  as  he  had  in  London 
with  the  Daily  Mirror. 

What  rankled  British  journalists 
was  not  “the  fact  that  an  immigrant 
Jewish  Czech  had  become  a  major 
player  on  the  British  scene,”  nor  was 
it  that  “the  British  are  either  openly 
or  privately  xenophobic,  with  overt 
racism  on  the  rise.”  Both  are  ludi¬ 
crous  charges  made  by  Dan  Ehrlich  in 
your  Shop  Talk  at  Thirty  slot  on  Nov. 
16. 

No,  the  problem  with  Maxwell  was 
that  he  could  not  be  trusted.  He 
struck  deals  knowing  he  was  going  to 
break  them,  he  made  promises  never 
intending  to  keep  them,  and  a  con- 


NEWSPAPERDOM® 

50  years  ago  .  .  . 

Byron  Price,  executive  news  editor 
of  the  Associated  Press,  appointed 
director  of  censorship  responsible 
directly  to  the  president.  Price  to 
develop  his  own  program.  Press 
assured  by  the  White  House  there  will 
be  no  individual  censors  in  newspaper 
office.  President  Roosevelt  declared 
“the  government  has  called  upon  a 
patriotic  press  and  radio  to  abstain 
voluntarily  from  the  dissemination  of 
detailed  information  of  certain  kinds, 
such  as  reports  of  the  movement  of 
vessels  and  troops. 

*  *  * 

Upon  returning  from  Hawaii,  Sec¬ 
retary  of  the  Navy  Frank  Knox 
released  detailed  report  with  pictures 
of  Pearl  Harbor  attack  which  had 
been  held  up  by  censors  for  a  week. 
*  *  * 

American  newsmen  who  formerly 
worked  in  Berlin,  Rome,  Tokyo  and 
Shanghai  to  be  exchanged  for  Axis 
newsmen  in  the  U.S.  in  a  reciprocal 
arrangement  first  proposed  to  Secre¬ 
tary  of  State  Cordell  Hull  by  Asso¬ 
ciated  Press  general  manager  Kent 
Cooper  on  Feb.  27,  seeking  to  insure 
their  safety  and  good  treatment. 

From  Editor  &  Publisher 
December  20,  1941 


tract  with  him  served  no  purpose 
other  than  to  give  work  to  lawyers, 
who  owe  him  an  enormous  debt  of 
gratitude  and  who  even  now  are 
mourning  his  passing,  along  with  their 
bank  managers. 

I  suspect  that  the  British  stereotype 
is  so  loved  abroad  that  U.S.  journal¬ 
ists  based  in  Britain,  like  Dan  Ehrlich, 


M.L.  Stein’s  piece  on  “Female 
sportswriters  and  sexual  harass¬ 
ment,”  {E&P,  Oct.  26)  is  a  sad  com¬ 
mentary  on  men,  athletes,  sports,  and 
team  owners.  I  am  surprised  that 
team  owners  permit  such  behavior. 

Such  athletes’  behavior  toward 
women  sportswriters  as  Stein  de¬ 
scribed  —  flashing,  masturbating, 
just  being  naked  —  is  stupid  and 
potentially  disastrous  for  team  own¬ 
ers.  Athletic  teams  thrive  on  public¬ 
ity,  wither  without  it.  It  is  not  cost- 
beneficial  for  the  team  and  the  owners 
for  a  team  member  to  insult  a  sports- 
writer,  female  or  male. 

Moreover,  gentlemen  do  not  be¬ 
have  toward  ladies  or  women,  sports¬ 
writers  or  not,  in  the  manner  Stein 
described. 

It  is  not  a  question  of  women’s 
invading  a  man’s  domain.  Interview 
stories  from  the  locker  room  are  as 


are  simply  not  allowed  to  reflect  us 
[Britons]  in  any  other  way.  But  to 
stain  us  with  the  xenophobia,  never 
mind  the  racism,  of  the  past  misses 
the  point  by  so  far  that  Dan  can  only 
be  jerking  his  knee  in  the  direction 
expected  of  him. 

Tony  Loynes 

(Loynes  is  editor  and  publisher  of 
the  U.K.  Press  Gazette.) 


much  part  of  the  game  as  the  story  of 
the  game  itself.  Women  sportswriters 
are  just  doing  their  job,  and  the  team 
and  the  owners  profit  by  what  the 
sportswriters  write. 

Team  owners  ought  to  show 
enough  business  sense  and  enough 
savoir  faire  to  require  that  their  team 
members  treat  sportswriters  —  male 
and  female  —  professionally;  that 
they  submit  to  interviews  sufficiently 
covered  up. 

Thank  God  for  strong,  dedicated 
women  sportswriters  —  such  as  Tracy 
Dodds  —  who  do  their  job  despite 
obstacles  and  difficulties  most  men 
would  not  permit. 

Douglas  P.  Starr 

(Starr  is  professor  of  journalism  at 
Texas  A&M  University  and  former 
Associated  Press  newsman.) 
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Taking  on  a  sacred  cow 

Montgomery  Advertiser  targeted  by  fans  after  it  publishes  a 
controversial  story  on  the  Auburn  University  football  program 


By  Emily  Bentley 

After  the  Montgomery  (Ala.)  Ad¬ 
vertiser  had  broken  the  story  of  a 
former  Auburn  University  football 
player’s  allegations  that  he  had 
received  money  from  school  coaches 
and  alumni,  the  paper  found  itself  rid¬ 
ing  a  two-headed  tiger. 

Subscriptions  were  canceled,  per¬ 
sonnel  harassed,  and  threats  made 
against  the  paper  and  its  reporter  in 
the  wake  of  the  Sept.  27  story. 
Auburn  Tiger  fans  became  irate  over 
the  paper’s  coverage  of  Eric  Ram¬ 
sey’s  allegations,  which  are  based  on 
audiotapes  he  said  he  had  secretly 
made  while  a  scholarship  player  for 
Auburn. 

Advertiser  publisher  Richard  H. 
Amberg  Jr.  said  the  newspaper  had 
drawn  fire  from  fans  enraged  by  what 
amounts  to  sacrilege  in  Alabama. 

“Sports  is  the  religion  of  Alabama. 
This  confirms  the  unfortunate  fact  of 
life  that  many  Alabamians  are  more 
concerned  al^ut  football  than  about 
the  education  system  in  general  or 
other  pressing  issues,”  Amberg  said. 

The  newspaper  endured  the  wrath 
of  Auburn  fans,  but  a  second,  more 
complicated  part  of  the  story  involves 
access  to  Ramsey’s  tapes,  which  his 
attorney  now  is  withholding. 

“We’ve  all  [the  media]  been  cap¬ 
tives  of  Mr.  [Donald]  Watkins.  It’s 
like  riding  on  the  back  of  a  tiger,”  said 
Advertiser  executive  editor  William 
B.  Brown.  “We  have  felt  we  had  no 
choice  but  to  report  on  the  tapes  as  he 
has  released  them.” 

Earlier  this  year.  Advertiser  news 
reporter  Blair  Robertson  wrote  an 
article  about  a  sociology  paper  in 
which  Ramsey  said  the  university’s 
football  program  was  condescending 
toward  black  athletes. 

By  keeping  in  touch  with  Ramsey, 


(Emily  Bentley  is  a  free-lance  writer 
in  Montgomery,  Ala.) 


Robertson  broke  the  story  of  the 
taped  conversations  Ramsey  said  he 
had  conducted  with  Auburn  assistant 
coaches,  alumni,  and  head  coach  and 
athletic  director  Pat  Dye.  Robertson 
heard  portions  of  the  tapes,  and  the 
newspaper  published  a  story  about 
Ramsey’s  allegations  that  he  had 
received  cash  and  loans  while  at 
Auburn.  If  his  allegations  were  true, 
they  could  mean  Auburn  violated 
National  Collegiate  Athletic  Associa¬ 
tion  rules. 

According  to  Amberg,  other  sports 
reporters  and  columnists  in  the  state 
at  first  criticized  the  Advertiser’s 
story,  giving  little  weight  to  Ramsey’s 
allegations  and  implying  that  Ramsey 
was  not  credible. 


Brown  said  that  when  the  first  arti¬ 
cle  about  the  tapes  ran  in  September, 
he  knew  it  was  an  important  story,  but 
no  one  at  the  paper  anticipated  the 
story  the  Auburn  matter  would  be¬ 
come.  He  said  he,  as  well  as  other 
editors  and  the  reporter,  thought  they 
would  break  the  story  about  the 
audiotapes,  and  then  Ramsey  would 
release  them  and  the  NCAA  would 
investigate. 

“1  don’t  think  anyone  at  the  news¬ 
paper  thought  it  would  turn  into  what 
it  has,”  Brown  said.  The  story  was 
picked  up  nationally  by  wire  services 
and,  soon  after,  many  reporters  were 
on  the  story.  But  thereafter,  Ramsey 
secured  the  representation  of  Donald 
Watkins,  who  placed  a  tight  lid  on  the 
content  of  the  tapes  and  has  released 
them  piecemeal. 


Watkins  released  portions  of  the 
tapes  to  the  Birmingham  (Ala.)  News 
and  later  told  an  Advertiser  reporter 
that  he  would  not  release  more  of  the 
tapes  to  him  because  he  had  put 
together  a  team  for  release  of  the 
tapes. 

Meanwhile,  Auburn  fans’  ire 
against  the  paper  that  had  broken  the 
story  escalated.  The  Advertiser 
received  a  bomb  threat — the  reporter, 
harassing  phone  calls — and  has  had 
100  to  150  subscription  cancellations 
related  to  the  still-developing  story. 

On  Oct.  24,  Auburn  head  coach  Pat 
Dye,  on  a  radio  sports  talk  show,  was 
asked  how  he  felt  about  the  newspa¬ 
per  and  its  stories.  Dye  said,  “I’m 
going  to  do  everything  I  can  do  to  let 


them  dry  up  on  the  vine.” 

Amberg  said  his  newspaper  was 
being  criticized  simply  because  it  had 
been  the  bearer  of  bad  news.  Amberg 
said  he  first  heard  of  Dye’s  call  for  a 
boycott  when  he  was  contacted  by 
news  organizations  for  a  response. 

“I  don’t  think  coach  Dye  really 
meant  what  he  said,  but  Auburn  fans 
heard  him,  and  I  guess  if  coach  Dye 
said  to  jump  off  a  bridge,  some  of 
them  would  do  it,”  Amberg  said. 

“1  don’t  believe  anyone’s  accused 
us  of  printing  any  false  words.  The 
criticism  seems  to  be  just  based  on 
our  publicizing  the  information,” 
Amberg  observed. 

Dye’s  reaction  to  the  revelations 
about  his  football  program  are  that  of 
wanting  “to  shoot  the  messenger,” 

(See  SACRED  COW  on  page  8) 


“Sports  is  the  religion  of  Alabama.  This  confirms 
the  unfortunate  fact  of  iife  that  many  Aiabamians  are 
more  concerned  about  footbaii  than  about  the 
education  system  in  generai  or  other  pressing 
issues,”  Amberg  said. 


side  the  stadium  on  game  day.  The 
first  Saturday  had  gone  well.  Youths 
and  adults  peddling  the  stadium  edi¬ 
tions  sold  2,386  papers.  The  next 
home  game,  two  days  after  Dye’s  call 
for  a  boycott,  saw  campus  sales  drop 
to  fewer  than  200  papers. 

Not  only  were  Auburn  fans  follow¬ 
ing  Dye’s  advice,  but  some  poured 
beer  on,  spit  on,  or  verbally  abused 
those  hawking  the  Advertiser.  One 
hawker’s  truck  was  attacked,  and  the 
paper’s  sports  editor  became  a  target 
for  cups,  bottles  and  other  objects  as 
he  covered  the  game  from  the  side¬ 
lines. 

Amberg  and  his  circulation  director 
decided  to  allow  the  situation  to  calm 
before  sending  the  hawkers  to  the 
Auburn  stadium  again.  By  Nov.  9,  a 
few  hundred  stadium  editions  were 
sold,  but  the  hawkers  suffered  similar 
abuses,  Amberg  said. 

Amberg  said  little  ad  revenue  has 
been  lost  but  he  feels  some  advertis¬ 
ing  has  been  pulled  from  the  paper 
because  of  the  story,  particularly  that 
of  Auburn  University  trustee  Robert 
E.  Lowder.  Lowder  is  the  president 
of  Colonial  Bancshares  and  owns  a 
local  radio  station  that  has  broadcast 
rights  to  Auburn  football  games. 

Amberg  said  it  appeared  that  Low¬ 
der  had  cut  back  on  his  advertising  in 
the  daily  newspaper,  but  advertising 
director  Bob  Long  said  he  is  unsure 


whether  any  reduction  in  ad  space  by 
Lowder’s  companies  is  a  result  of  the 
Auburn  stories.  Lowder  did,  how¬ 
ever,  pull  his  support  from  an  annual 
charity  fund-raising  edition  produced 
by  the  newspaper. 

Ramsey  also  became  a  focus  for  the 
anger  of  Auburn  supporters.  They 
questioned  his  motives.  Other  former 
Auburn  players  said  they  had  not 
received  money.  Radio  sports  talk 
shows  in  the  area  featured  intense 
discussions  of  the  situation  by  callers 
blasting  Ramsey  and  accusing  the 
Advertiser  of  following  the  story  only 
to  sell  newspapers. 

Amberg  admitted  that  the  way  the 
information  about  the  tapes  has  come 
out  is  not  ideal  for  his  newspaper  or 
for  Auburn  fans. 

“It’s  coming  out  like  Chinese  water 
torture  for  Auburn  and  its  fans,” 
Amberg  said,  adding  that  Auburn  fans 
are  understandably  frustrated.  But  he 
defended  his  paper’s  pursuit  of  the 
story  and  its  continuing  attempt  to  get 
all  the  information  the  tapes  may 
offer. 

“Certainly  Eric  Ramsey  is  not  as 
pure  as  the  driven  snow  in  his 
motives,  in  his  methods,  or  in  his 
conduct,  but  truth  is  truth,  and  what 
he  has  taped  is  something  that  must  be 
investigated  by  the  NCAA,”  Amberg 
said. 

The  Advertiser  has  followed  the 
questions  about  Ramsey’s  motives. 
The  paper  did  a  story  on  a  Sports 
Illustrated  reporter’s  comments  that 
Ramsey’s  wife  tried  to  sell  him  the 
tape  story  and,  according  to  managing 
editor  Jim  Tharpe,  the  newspaper  has 
attempted  to  find  out  more  about 
what  motivated  Ramsey. 

Then,  on  Friday,  Nov.  15,  the 
Advertiser  ran  a  copyrighted  story 
describing  what  its  reporter  had  heard 
on  a  tape  Ramsey  played  for  him 
before  he  hired  Watkins.  The  tape 
was  purportedly  of  a  conversation 


Sacred  cow 

(Continued  from  page  7) 


Amberg  told  reporters  who  called  for 
a  response. 

The  boycott  story  was  carried 
inside  the  paper’s  sports  section  the 
next  day. 

Asked  why  the  paper  did  not  con¬ 
front  Dye  head-on  with  a  front-page 
or  section-front  story.  Brown  said 
that  editors  had  decided  to  play  the 
story  inside  because  they  wanted  to 
keep  the  paper  out  of  the  role  of  mak¬ 
ing  news. 

“We’ve  tried  very  hard  to  avoid 
making  the  newspaper  the  story,” 
Brown  asserted. 

However,  in  a  state  where  the  per¬ 
formance  of  football  coaches  and 
players  can  seem  more  important 
than  that  of  elected  officials.  Auburn 
fans  were  more  than  willing  to  make 
the  newspaper  part  of  the  story. 

At  Auburn’s  home  football  game 
the  weekend  after  Dye’s  boycott 
comments,  someone  paid  for  an  air¬ 
plane  to  pull  a  banner  that  read: 
“Boycott-Montgomery  Advertiser.” 

The  Saturday  after  Dye’s  call  for  a 
boycott  also  was  the  second  of  a  pro¬ 
motion  in  which  the  Advertiser  was 
sold  on  the  Auburn  campus  and  out¬ 


BOYCOTT-MONTGOMERY  RDVERTISER  ! 


A  Montgomery-area  Auburn  football  fan  created  this 
mock  grave  for  the  Montgomery  Advertiser  and  former 
player  Eric  Ramsey  who  was  the  source  of  the  stories. 


After  the  Montgomery  Advertiser  carried  a  controver¬ 
sial  story  about  the  Auburn  University  football  program, 
some  fans  paid  to  have  the  above  banner  flown  across  the 
stadium  on  game  day. 
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between  Ramsey  and  coach  Dye.  The 
Advertiser  story  said  that  the  portions 
of  the  tape  played  for  the  reporter 
were  barely  audible  and  what  could 
be  understood  was  inconclusive. 

Watkins  said  the  paper’s  effort  had 
left  out  nine  important  words  from  the 
Dye  tape,  but  he  would  reveal  nothing 
further.  Most  recently,  Watkins  said 
that  he  would  release  more  of  the 
tapes  after  the  all-important  Auburn 
vs.  Alabama  football  game  Nov.  30. 

Brown  said  editors  decided  to  go 
with  that  story  after  they  had  seen 
that  Watkins  was  not  going  to  release 
further  information  to  the  Advertiser 
and  was  holding  back  further  release 
of  the  tapes. 

“That  was  a  story  we  had  chosen 
not  to  run  when  we  got  it,”  Brown 
saia.  “Eric  Ramsey  said  there  was 
more  than  one  tape  of  Dye,  and  we 
had  had  hope  of  being  able  to  hear 
coach  Dye  on  them.  We  felt  it  would 
be  an  incomplete  story.” 

Tharpe  said  that,  because  Ram¬ 
sey’s  attorney  had  mentioned  the  Dye 


tapes  on  several  occasions  but  would 
not  release  them,  the  editors  “felt  like 
we  had  an  obligation  to  go  ahead  with 
what  we  knew.” 

The  decision  to  go  with  the  “Dye 
tape  vague”  story — more  than  a 
month  after  the  original  story  had 
run — was  not  affected  by  criticism  or 
pressure  that  the  paper  was  being 
too  harsh  on  Auburn,  Tharpe  said. 

“There  was  no  discussion  about 
whether  we  were  being  too  hard  or 
too  soft.” 

Brown  said  that  the  newspaper  had 
hoped  the  Nov.  15  article  would  push 
Watkins  into  releasing  the  rest  of  the 
tapes  to  its  reporter.  The  day  before 
the  Nov.  15  article  ran,  an  Advertiser 
reporter  had  told  Watkins  the  news¬ 
paper  was  going  to  publish  a  story 
about  the  Dye  tape  Ramsey  had 
played  for  Robertson  before  Watkins 
became  involved.  Watkins  said  he 
would  embarrass  the  paper  if  it  pub¬ 
lished  the  story,  and  no  more  of  the 
tapes  were  released. 

While  the  status  of  the  tapes  still  is 


uncertain,  the  paper  has  continued  to 
run  stories  related  to  the  allegations. 

In  one,  the  newspaper  reviewed 
comments  made  by  a  TBS  television 
network  sportscaster  during  the 
Auburn  vs.  Georgia  football  game,  in 
which  the  announcer  seemed  to  take 
Auburn’s  side.  The  announcer  criti¬ 
cized  Ramsey’s  attorney  for  orches¬ 
trating  a  slow  release  of  the  tapes  that 
is  more  painful  for  the  program  and 
for  fans. 

The  paper  also  has  run  stories  on 
the  board  of  trustees’  authority  over 
the  football  program.  Amberg  said  he 
is  not  concerned  that  the  Auburn  cov¬ 
erage  will  have  a  negative  impact  on 
the  paper’s  finances,  even  in  these 
tough  economic  times. 

“The  effect  on  circulation  overall 
has  not  been  a  minus — probably  a 
plus,”  Amberg  said. 

He  said  that,  along  with  some 
cancellations,  the  Auburn  story  has 
pushed  rack  sales  upward. 

The  Montgomery  Advertiser  has 
Sunday  paid  circulation  of  83,677. 


IN  BRIEF 


NAB,  Lee  enter 
joint  venture 

The  Newspaper  Advertising  Bu¬ 
reau  and  Promo  Star  Systems  Group, 
a  division  of  Lee  Enterprises,  have 
reached  agreement  whereby  the 
bureau’s  Electronic  Sales  Assistant 
(ESA)  program  and  the  Promo  Star 
database  marketing  and  sales  system 
will  be  offered  together  to  daily  news¬ 
papers. 

NAB  president  Len  Forman  called 
the  joint  venture  “one  of  a  series  of 
steps  the  NAB  is  taking  to  make  its 
sales  materials  available  in  electronic 
form.” 

It  allows  dailies  to  customize 
bureau  data  and  create  presentations 
for  local  markets  and  individual 
advertisers. 

ESA  enables  electronic  delivery  of 
NAB  sales  and  marketing  information 
to  dailies’  ad  sales  staffs  in  an  easy-to- 
use  presentation  format.  There  are 
now  50  ESA  users  since  the  NAB 
began  offering  the  program  to  small- 
circulation  papers  more  than  a  year 
ago. 

Promo  Star  was  released  for  use 
outside  the  Lee  organization  about  a 
year  ago.  More  than  20  papers  now 
use  it,  and  as  many  more  will  receive 
installations  through  next  month. 
While  the  two  organizations  continue 
to  market  and  support  their  separate 
stand-alone  systems.  Promo  Star  gen¬ 
eral  manager  Stuart  Schwartz  said 


linking  the  two  can  make  the  “vague 
concept”  of  database  marketing  work 
where  the  sales  are  made. 

Donald  Trump 
says  media 
trump  up  stories 

Donald  Trump  wants  the  public  to 
know  that  not  everything  they  read 
about  him  in  the  newspapers  is  true. 

The  frequently  bushwhacked  real 
estate  developer,  who  has  had  his 
share  of  rows  with  the  media,  called 
reporters  “the  most  corrupt  people, 
generally  speaking,  that  I’ve  ever 
seen”  on  a  recent  edition  of  CNBC's 
McLaughlin  with  host  John  Mc¬ 
Laughlin. 

Despite  what  may  have  been 
reported.  Trump  says  he  and  fiancee 
Marla  Maples  have  a  “great  relation¬ 
ship,”  and  his  financial  empire  is 
“doing  fine.” 

Trump  says  reports  of  his  alleged 
fight  and  subsequent  break-up  with 
Maples  earlier  this  year  were  false 
(E&P,  July  27,  P.  13),  and  advises 
viewers  never  to  believe  the  press. 

“I’ve  had  editors  tell  me  they  know 
a  story  is  false  .  .  .  that  they  know  it’s 
wrong,”  Trump  said,  but  they  print  it 
anyway  because  “it  sells  like  hot- 
cakes.” 

Just  days  after  the  McLaughlin 
interview,  however.  Trump  and 
Maples  made  headlines  after  an 


alleged  shouting  match  at  the  Four 
Seasons  hotel  in  Washington,  D.C. 

Maples  reportedly  threw  a  shoe  and 
her  $250,(K)0  engagement  ring  at  The 
Donald,  but  admitted  later  to  the  New 
York  Post  that  the  heel-throwing  was 
simply  a  “gesture  of  love.” 

Trump  downplayed  the  incident, 
and  maintained  there  was  no  fight,  as 
reported.  “I’m  flattered  that  you  guys 
pay  so  much  attention  to  me,”  he 
said,  “but  this  time  there’s  nothing 
going  on.” 

Lesher  donates 
funds  to  fire  victims 

Lesher  Communications  Inc.  has 
donated  $3,475  in  relief  funds  to  vic¬ 
tims  of  the  Oct.  20  Oakland  hills  fire. 

Clay  Haswell,  managing  editor  of 
the  Lesher  flagship  paper,  the  Contra 
Costa  Times,  said  the  money  was 
raised  through  the  sales  of  a  full-color 
special  section  headed  “A  Fire’s 
Fury”  published  Oct.  27  in  five  of 
LCI’s  daily  newspapers.  The  12-page 
special  section  chronicled  the  fire  and 
its  aftermath  with  text  and  photos 
from  LCI  papers.  For  a  $10  donation 
to  the  Times  Relief  Fund,  readers 
who  received  the  section  were  offered 
10  extra  mail-order  copies  of  it  to  send 
to  friends  and  relatives.  The  money 
was  given  to  the  Salvation  Army  to 
specifically  assist  fire  victims. 

Some  2,0(X)  homes  were  destroyed 
in  the  blaze. 
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Guidelines  to  covering  David  Duke  discussed 

Louisiana  journaiists  refiect  on  reportage  of  his  gubnatoriai 
bid;  offer  suggestions  on  coverage  of  his  presidential  campaign 


By  Garry  Boulard 

Journalists  who  cover  David  Duke 
as  he  begins  his  recently  announced 
campaign  for  the  Republican  pres¬ 
idential  nomination  should  examine 
and  investigate  him  on  the  issues, 
while  at  the  same  time  avoiding  the 
temptation  to  editorialize  or  sensa¬ 
tionalize  Duke  as  a  media  celebrity,  a 
group  of  Louisiana  reporters  and  edi¬ 
tors  believe. 

Duke,  who  announced  on  Dec.  4 
that  he  would  run  against  President 
George  Bush  in  a  series  of  presiden¬ 
tial  primaries  early  next  year,  lost  a 
bid  last  month  to  become  the  next 
governor  of  Louisiana  after  having 
been  soundly  defeated  by  Democrat 
Edwin  Edwards  by  nearly  a  two-to- 
one  margin. 


didate  with  a  forum  and  free  publicity 
that  is  otherwise  denied  more  conven¬ 
tional  candidates. 

“There’s  no  question  about  it, 
Duke  raises  some  serious  questions 
for  us  in  the  working  press,”  said 
Terry  Eberle,  editor  of  the  Shreveport 
(La.)  Times.  “There  is  a  danger  in 
giving  someone  like  him  too  much 
coverage,  but  I  think  there  is  also  an 
obligation.  Quite  honestly,  in  this 
campaign,  more  than  in  any  other  I 
can  remember,  we  had  to  deal  with  a 
large  percentage  of  our  readership 
that  had  already  made  their  minds  up. 
There  was  a  hard  and  fast  group  dedi¬ 
cated  to  Duke,  and  just  as  strong  a 
group  opposed  to  him,  so  we  were  put 
in  the  peculiar  position  of  reporting  on 
a  controversial  candidate  for  that  last 
group  of  readers,  the  minority  unde- 


“Duke  is  going  to  be  a  nationai  figure  and  there  wiii 
be  other  candidates  like  Duke  throughout  the  1990s, 
so  the  national  press  should  get  ready  for  them.  They 
deserve  more  scrutiny  than  the  mainstream 
candidates  just  because  of  the  likelihood  of  ulterior 
motives." 


Before  the  first  ballot  had  been 
counted,  journalists,  editors,  and 
newspapers  in  the  state  took  part  in 
what  has  been  described  as  a  historic 
campaign  that  saw  Duke’s  most  seri¬ 
ous  bid  yet  for  a  major  public  office, 
and  they  left  the  campaign  with  words 
of  wisdom  for  the  national  press. 

Because  Duke,  who  is  presently  a 
Republican  state  representative  in 
Louisiana,  was  a  former  “grand 
wizard”  of  the  Ku  Klux  Klan  with 
stated  public  opinions  in  support  of 
Nazi  Germany  as  well  as  documented 
links  to  several  neo-Nazi  organiza¬ 
tions,  he  presents  a  challenge  and  a 
problem  to  the  press. 

Many  reporters  and  editors  believe 
that  it  is  the  obligation  of  the  Fourth 
Estate  to  investigate  and  reveal  as 
much  about  Duke  as  possible — his 
past  and  his  record  on  the  issues. 
Others  believe  that  such  coverage 
only  provides  the  extraordinary  can- 

(Boulard  is  a  free-lance  writer  based 
in  New  Orleans.) 


cided,  who  might  actually  make  up 
their  minds  based  on  something  they 
might  read.  That’s  not  a  responsibil¬ 
ity,  I  think,  you  can  ignore.” 

Reporting  on  what  Eberle  called 
“probably  the  most  emotional  cam¬ 
paign  1  have  ever  seen  or  covered  as  a 
newspaperman,”  the  Shreveport 
Times  devoted  eight  lengthy  stories 
for  eight  days  in  a  row  on  such  issues 
as  welfare,  race  relations,  and  the 
candidates  themselves  as  part  of  their 
Duke-Edwards  campaign  coverage. 

The  paper  also  ran  several  full-page 
letters  columns  from  readers  ex¬ 
pressing  opinions  on  the  race,  while 
also  giving  both  Duke  and  Edwards 
space  to  state  their  opinions  in  a  large 
question-and-answer  forum. 

Despite  the  Shreveport  Times’ 
efforts  to  expand  its  election  cover¬ 
age,  while  also  shying  away  from  any 
blatant  pro  or  anti  reporting  on  either 
candidate,  Eberle  said  that  still  they 
had  run  into  trouble.  “There  was  just 
a  lot  of  anger  in  the  air  in  this  election. 

“I  had  people  calling  me  to  cancel 


their  subscriptions  to  our  paper,  and  I 
had  people  calling  me  to  threaten  me. 

It  wasn’t  anything  I  took  very  seri¬ 
ously,  and  nothing  happened,  but  it  all 
served  to  make  me  aware  of  the 
incredible  emotional  impact  of  an 
election  like  this,  and  that,  in  turn, 
made  me  even  more  aware  that  we 
had  to  continue  our  quest  for  objec¬ 
tivity.” 

At  the  Baton  Rouge  Morning  Advo¬ 
cate,  reporters  provided  readers  with 
extensive  stories  on  both  Duke’s  and 
Edwards’  backgrounds,  as  well  as 
articles  questioning  Duke’s  claim  to 
be  a  born-again  Christian;  the  histori¬ 
cal  pattern  of  upheaval  politics  in 
Louisiana,  and  the  nationai  impact  of 
Duke’s  candidacy. 

As  with  the  Shreveport  Times,  the 
Morning  Advocate  made  a  conscious 
decision  to  concentrate  on  a  series  of 
in-depth  stories  on  such  issues  as  wel¬ 
fare  reform  and  affirmative  action  in 
lieu  of  highlighting  Duke  himself. 

Even  so,  said  Carl  Redman,  the 
Advocate’s  capital  bureau  chief, 
“The  Duke  supporters  very  fre¬ 
quently  got  angry  with  us,  and  in  very 
strong  ways.” 

Redman  said  that  even  just  men¬ 
tioning  Duke’s  background  with  the 
Klan  and  with  various  Nazi  move¬ 
ments  was  “enough  to  make  some 
people  think  that  we  were  prejudiced 
against  Duke.  They  always  get  upset 
that  that  part  of  his  career  even  has  to 
be  mentioned,  but  to  not  mention  it  or 
refer  to  it  would  be  ridiculous.  After 
all,  it  is  his  background,  and  not  his 
rhetoric,  that’s  his  chief  claim  to 
fame.” 

On  the  other  hand,  Redman  said, 
reporters  on  the  Duke  beat  do  a  dis¬ 
service  to  their  readers  by  blatantly 
criticizing  Duke  or  purposely  putting 
him  in  a  bad  light  while,  at  the  same 
time,  “no  one  gains,  except  Duke,  by 
simply  reporting  on  his  speeches  and 
his  stand  on  the  issues  of  the  day. 
With  Duke  you  have  to  dig  deeper, 
you  have  to  go  beyond  the  rhetoric. 
He  makes  us  in  the  press  work  harder, 
but  I’m  not  so  sure  that’s  a  bad 
thing.” 

Perhaps  no  other  paper  in  Loui¬ 
siana  received  more  praise  or  venom 
for  its  Duke-Edwards  coverage  than 
the  New  Orleans  Times-Picayiine, 
which  ran  not  only  a  series  of  provoc- 
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ative  editorials,  all  strongly  anti- 
Duke,  under  the  headline  “The 
Choice  of  Our  Lives,”  but  also  ex¬ 
amined  the  economic  consequences 
of  a  Duke  victory  in  articles  under 
headlines  stating  that  a  “Duke  victory 
would  cost  Louisiana,  execs  say,” 
(Oct.  26),  and  “Tourism  leaders: 
Duke  will  be  costly.”  (Nov.  2). 

The  Times-Picayune  also  dug 
deeper  into  Duke’s  past  to  reveal  both 
anti-Semitic  and  anti-black  state¬ 
ments  he  had  made  as  recently  as  last 
year  and  during  the  earlier  weeks  of 
the  1991  fall  campaign. 

In  a  front-page  story  that  raised 
eyebrows  across  the  city  on  Nov.  13, 
the  paper  showed  a  color  photo  of 
jeering  Duke  supporters  making 
obscene  gestures  from  a  speeding  van 
to  activists  holding  anti-Duke  signs  on 
a  bridge  above. 

“There  is  no  more  perfect  example 
of  how  completely  and  shamelessly 
the  media  has  been  against  me  than 
with  the  Times-Picayune’s  cover¬ 
age,”  Duke  said  during  the  final  days 
of  the  campaign. 

The  Times-Picayune’s  managing 
editor,  Jim  Amoss,  responded  that 
the  paper’s  coverage  was  not  “anti- 
Duke,  it  was  just  trying  to  provide  as 
much  information  as  possible  on  an 
election  that  was  of  a  vital  concern  to 
the  whole  state.” 

With  more  than  40  reporters,  pho¬ 
tographers,  and  columnists  at  the 
Times-Picayune  covering  the  elec¬ 
tion,  Amoss  noted,  “everything  was 
just  incredibly  intense  and  creative.  It 
wasn’t  as  though  we  sat  down  in  some 
solemn  meeting  and  vowed  to  ratchet 
everything  up,  although  it  may  have 
seemed  that  way.  It  was  just  that,  as 
our  readership  seemed  to  be  galvan¬ 
ized  by  this  story,  so  was  our  news 
operation.  We  were  intense  in  ways 
I’ve  never  seen  before.” 

With  almost  daily  giant  front-page 
spreads  on  the  campaign,  and  some 
individual  issues  that  ran  up  to  20 
different  stories  on  the  race,  the 
Times-Picayune,  continued  Amoss, 
tried  to  “provide  new  information 
that  could  help  a  person  make  a  deci¬ 


sion  in  the  election,  and  I  think  that’s 
what  newspapers  should  do.” 

Amoss  denied  that  such  unprece¬ 
dented  coverage  could  be  considered 
free  publicity  for  Duke:  “That  point 
was  passed  more  than  a  year  ago. 
There’s  nobody  in  Louisiana  by  more 
than  a  year-and-a-half  ago  who  didn’t 
know  who  David  Duke  was.  So  the 
issue  of  free  publicity  becomes  a  moot 
point.” 

To  Allen  Johnson  Jr.,  a  political 
reporter  for  the  Louisiana  Weekly, 
the  state’s  oldest  black  paper,  the 
question  of  overexposure  is  a  legiti¬ 
mate  one:  “Our  readers  were  of  the 
mind  that  Duke  was  essentially  a 
media  creature.  Many  people,  partic¬ 
ularly  in  the  black  community,  felt 
that  it  was  the  coverage  which  was 
keeping  Duke  going,  and  I  think  that’s 
true  to  a  certain  extent.” 


Louisiana  Weekly  reported  on  the 
Duke-Edwards  race  by  emphasizing 
issues  over  personalities,  and  even 
broke  a  story  about  two  top  Duke 
campaign  officials  who  were  fired  for 
unprofessional  behavior  as  police 
officers  in  New  Orleans  in  the  1970s, 
but,  Johnson  said,  Duke  is  best  cov¬ 
ered  by  reporters  only  after  such  jour¬ 
nalists  “steep  themselves  in  the  liter¬ 
ature  of  the  Klan,  as  well  as  the  his¬ 
tory  of  Nazi  movements.” 

Continued  Johnson,  “Duke  is  go¬ 
ing  to  be  a  national  figure  and  there 
will  be  other  candidates  like  Duke 
throughout  the  1990s,  so  the  national 
press  should  get  ready  for  them.  They 
deserve  more  scrutiny  than  the  main¬ 
stream  candidates  just  because  of  the 
likelihood  of  ulterior  motives.” 

Journalists  covering  Duke  also 
need  to  be  persistent,  observed 


On  the  other  hand,  Redman  said,  reporters  on  the 
Duke  beat  do  a  disservice  to  their  readers  by  biatantiy 
criticizing  Duke  or  purposeiy  putting  him  in  a  bad 
right . . . 


To  illustrate  his  point,  Johnson 
recalled  a  Duke-sponsored  motor¬ 
cade  from  a  suburban  New  Orleans 
shopping  mall  to  Duke’s  home  pre¬ 
cinct  on  the  morning  of  the  election 
that  had  twice  as  many  reporters  in 
attendance  as  Duke  supporters. 

“We  were  just  all  hanging  out  in 
this  big  empty  parking  lot,  and  Duke, 
whether  by  action  or  design  I  do  not 
know,  stood  between  two  parked 
cars,  and  of  course  the  feeding  frenzy 
started — reporters  crowded  around, 
photographers  stood  on  top  of  the 
cars  to  get  their  best  shot,  and  it  all 
created  this  optical  illusion  if  you 
looked  at  the  photos  later  that  this 
was  some  massive  assembly  of  people 
at  a  Duke  rally,  when  in  fact  there 
were  only  a  couple  of  dozen  or  so 
Duke  people  there.  It  showed  how 
unreal  this  campaign  was  at  times.” 

Like  other  Louisiana  papers,  the 


Amoss  of  the  Times-Picayune.  “EXike’s 
mode  of  responding  to  questions  is 
calculated  to  close  off  any  further  dis¬ 
cussion,  to  squelch  specific  follow¬ 
ups,  and  it  takes  a  very  persistent  and 
informed  and  self-assured  interviewer 
to  press  him  on  important  questions.” 

Above  all  else,  remarked  Eberle  of 
the  Shreveport  Times,  “Newspapers 
can’t  dictate  to  their  readers  on  Duke. 
You  have  to  make  sure  that  you  don’t 
step  over  that  boundary  and  tell  read¬ 
ers  you  don’t  think  they’re  smart 
enough  to  decide  this  issue,  to  let  us 
do  it  for  you.  The  one  thing  that  cov¬ 
ering  Duke  points  out  to  all  of  us  in  the 
press  is  something  we  should  know  in 
the  first  place,  and  that  is  that  you 
have  to  believe  in  and  respect  the 
intelligence  of  your  readers.  Ulti¬ 
mately,  they’re  the  ones  who  will 
make  the  final  decision  on  a  guy  like 
Duke  anyway.” 


Philadelphia  newspapers  to  cut  staff,  delay  plant  start 


The  Philadelphia  Inquirer  and  Phil¬ 
adelphia  Daily  News  are  offering  vol¬ 
untary  buyouts  to  cut  160  employees 
from  the  payroll  and  delaying  the 
start-up  of  a  new  production  plant. 

The  cost  saving  plans — along  with  a 
250  home-delivered  price  hike  to 
$1.50  on  Sunday — were  announced  in 
early  December.  The  price  hike 
would  raise  $2  million  a  year. 

Layoffs  from  a  total  work  force  of 
3,500  people  would  be  considered  if 
Philadelphia  Newspapers  Inc.  does 


not  reach  its  cost  savings  goals.  PNI 
accounts  for  about  20%  of  the 
revenue  of  its  parent,  Knight-Ridder 
Inc.  of  Miami. 

PNI  publisher  Robert  J.  Hall  said 
the  papers’  ad  revenues  have  fallen 
$60  million  over  two  years  to  about 
$290  million  in  1991. 

He  said  the  company  would  cut 
staff  through  voluntary  buyouts,  vol¬ 
untary  leaves,  job  sharing  and  shorter 
workweeks.  Freezes  remain  on  hir¬ 
ing  and  on  non-essential  travel  and 


training. 

Buyouts  were  to  be  offered  to 
non-union  employees,  and  the  com¬ 
pany  was  discussing  a  proposal  to  the 
Newspaper  Guild  local  that  repre¬ 
sents  1,150  workers. 

Delaying  the  opening  of  the  $300 
million  suburban  printing  plant  will 
allow  the  company  to  spread  start-up 
costs  over  two  years.  It  estimated 
start-up,  including  depreciation  and 
training,  would  cost  $20  million  in 
1992. 
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Politics — Pennsylvania  style 

Newspaper  exec  claims  retaliation  by  D.A.  after  editors  are  arrested 
for  publishing  transcript  of  taped  telephone  interview  in  murder  case 


By  Mark  Fitzgerald 

In  an  apparently  unprecedented 
case,  the  publisher,  two  top  editors, 
and  star  columnist  of  a  Pennsylvania 
newspaper  have  been  arrested  for 
publishing  the  transcript  of  a  taped, 
on-the-record  news  interview. 

At  10  a.m.  this  Monday  (Dec.  23),  a 
preliminary  hearing  will  be  held  on 
the  charges  of  violating  the  Pennsyl¬ 
vania  wiretap  law  that  have  been  filed 
against  publisher  Dale  A.  Duncan, 
vice  president  and  editor  Allison  Wal- 
zer,  managing  editor  Cliff  Schecht- 
man,  and  columnist  Steve  Corbett  of 
the  Times  Leader  of  Wilkes-Barre, 
Pa. 

They  are  charged  with  publishing 


telephone  conversation  with  Dr.  Glen 
Woisieffer,  a  dentist  who  was  later 
convicted  of  murdering  his  wife. 

At  the  time  of  the  arraignment  of 
the  four  Times  Leader  journalists. 
District  Attorney  Cohen  said  colum¬ 
nist  Corbett  was  not  charged  with 
illegal  taping  only  because  the  statute 
of  limitations  had  run  out. 

The  actions  of  the  columnist,  the 
newspaper  and  the  district  attorney 
are  all  of  a  piece  with  the  continuing 
story  of  the  1986  murder  of  Dr.  Woi¬ 
sieffer’ s  wife  Elizabeth. 

“You  really  can’t  understand  this 
unless  you  understand  what’s  hap¬ 
pened  over  the  last  five  years  of  cov¬ 
erage  of  this  murder,”  publisher  Dun¬ 
can  said. 


“I  think  the  district  attorney  has  decided  he’s  going 
to  teach  us  a  iesson  for  some  of  the  things  we’ve 
done,  such  as  aggressiveiy  going  after  the  story  of 
this  murder,”  Times  Leader  pubiisher  Duncan  said  in 
a  teiephone  interview. 


and  conspiring  to  publish  an  illegally 
taped  conversation. 

The  unusual  charges  against  the 
four  journalists — each  faces  a  maxi¬ 
mum  prison  term  of  seven  years  and  a 
$15,000  fine — come  against  the  back¬ 
ground  of  a  sensational  murder  case 
and  political  wrangling  between  the 
newspaper  and  a  lame-duck  district 
attorney. 

“I  think  the  district  attorney  has 
decided  he’s  going  to  teach  us  a  lesson 
for  some  of  the  things  we’ve  done, 
such  as  aggressively  going  after  the 
story  of  this  murder,”  Times  Leader 
publisher  Duncan  said  in  a  telephone 
interview. 

The  charges  also  draw  attention  to 
laws  still  on  the  books  in  10  states  that 
prohibit  the  taping  of  conversations 
without  the  consent  of  all  parties. 

“All  we  are  being  charged  with  is 
publishing.  We  published  an  accurate 
description  of  an  on-the-record  con¬ 
versation,”  Duncan  said. 

According  to  Luzerne  County  Dis¬ 
trict  Attorney  Jerome  L.  Cohen, 
Times  Leader  columnist  Steve  Cor¬ 
bett  in  late  July  1989  illegally  taped  a 


Sensational  parallels 

The  case  has  striking  parallels  to 
such  celebrated  murder  cases  as 
those  against  Dr.  Sam  Sheppard  or 
the  “Fatal  Vision”  case  of  U.S.  Army 
Dr.  Jeffrey  MacDonald. 

As  in  both  those  cases,  Elizabeth 
Woisieffer  was  killed  in  her  home, 
strangled  at  age  32.  Also,  as  in  both 
cases,  quite  a  long  time  elapsed 
between  the  murder  and  the  hus¬ 
band’s  arrest. 

Just  as  the  Sam  Sheppard  case  led 
the  Cleveland  newspapers  to  question 
that  delay,  the  Times  Leader  “has  not 
been  shy  in  speaking  out”  in  the  Woi¬ 
sieffer,  Duncan  said. 

“There  was  tremendous,  tremen¬ 
dous  reluctance  to  arrest  the  suspect 
in  this  case,”  Duncan  said.  “In  fact,  a 
previous  district  attorney  lost  his  seat 
in  large  measure  because  of  his  reluc¬ 
tance  to  bring  this  case.” 

The  Times  Leader  editorialized 
vigorously  against  the  re-election  of 
that  district  attorney,  a  Democrat. 

Last  July,  right  before  the  trial,  the 
elected  district  attorney,  Correale  F. 
Stevens,  was  appointed  a  judge.  Jer¬ 


ome  L.  Cohen,  also  a  Republican, 
was  appointed  to  fill  the  unexpired 
term. 

When  Cohen  ran  for  election,  the 
Times  Leader  opposed  him,  and 
Cohen  lost  in  a  landslide  to  Democrat 
Peter  Paul  Olszewski  Jr.,  who  takes 
office  Jan.  6. 

Times  Leader  publisher  Duncan 
says  party  politics  explains  much  of 
the  paper’s  present  unusual  legal  diffi¬ 
culty. 

“I’m  sure  that’s  it,”  he  said.  “It’s 
the  same  political  party.  [There  are] 
people  who  feel  the  need  to  get  back 
at  us.” 

The  conversation 

When  columnist  Steve  Corbett 
phoned  suspect  Woisieffer  in  July 
1989  —  as  he  had  done  many  times 
before  in  reporting  the  case  —  he  was 
pursuing  an  aspect  of  the  mystery  that 
resembled  the  alibi  given  by  con¬ 
victed  murderer  Dr.  Jeffrey  McDon¬ 
ald,  whose  story  was  popularized  in 
the  book  Fatal  Vision  by  Joe  McGin¬ 
nis. 

According  to  the  transcript  the 
Times  Leader  published  this  Aug.  1  of 
the  taped  phone  conversation  be¬ 
tween  Corbett  and  Woisieffer,  the 
columnist  explicitly  asks  the  then- 
suspect  about  the  parallels. 

Woisieffer  had  earlier  speculated 
that  perhaps  his  wife  was  strangled  by 
some  unknown  “druggie”  who  was  a 
patient  treated  at  the  nearby  Clear 
Brook  addiction  treatment  facility. 

“You  realize  how  clearly  that 
resembles  what  was  said  in  the  whole 
Dr.  Jeffrey  McDonald  ‘Fatal  Vision’ 
thing.  You  know  what  I  mean?”  Cor¬ 
bett  asks. 

Woisieffer:  “Oh,  that’s  the  one 
where  the  hippies  come  in.” 

Corbett:  “Right.” 

Woisieffer:  “Yeah,  yeah.” 

Corbett:  “Yeah,  right,  right.  Ever 
read  that  book?  OK,  welt.” 

Woisieffer:  “I  saw  the  movie  —  I 
don’t  read,  I  just  look.” 

On  the  record 

From  the  start  of  the  conversation, 
as  transcribed,  it  is  clear  Woisieffer  is 
aware  he  is  speaking  on  the  record  to 
a  reporter. 

Very  early  in  the  conversation  Cor- 
(See  POLITICS  on  page  43) 


12 


EDITOR  &  PUBLISHER  for  December  21,  1991 


CAMPUS  JOURNALISM 


Student  protest  over  Holocaust  ad 

Cornell  campus  newspaper  publishes  ad  that  other  Ivy 
League  campus  papers  turned  down;  Jewish  group  protests 


By  Tony  Case 

An  advertisement  in  the  student 
newspaper  at  Cornell  University  in 
Ithaca,  N.Y.,  maintaining  that  the 
Holocaust  had  never  actually  hap¬ 
pened  and  is,  instead,  a  myth  perpe¬ 
trated  by  Jews  to  garner  sympathy, 
provoked  400  people  to  protest  the 
paper  publicly. 

The  full-page  ad,  headed  “The 
Holocaust  Controversy:  The  Case 
For  Open  Debate,”  in  the  Nov.  18 
edition  of  the  Cornell  Daily  Sun,  was 
submitted  by  Bradley  R.  Smith  of 
Visalia,  Calif.,  on  behalf  of  the  Com¬ 
mittee  for  Open  Debate  on  the  Holo¬ 
caust. 

Smith  has  served  as  a  spokesperson 
for  the  Institute  for  Historical 
Review,  which  the  Anti-Defamation 
League  of  B’nai  B’rith  has  targeted  as 
a  primary  purveyor  of  anti-Semitic 
information. 

“No  subject  enrages  campus 
thought  police  more  than  Holocaust 
revisionism,”  the  ad  read.  “We  de¬ 
bate  every  other  great  historical  issue 
as  a  matter  of  course,  but  influential 
pressure  groups  with  private  agendas 
have  made  the  Holocaust  an  ex¬ 
ception  .... 

“Students  should  be  encouraged  to 
investigate  the  Holocaust  story  the 
same  way  they  are  encouraged  to  in¬ 
vestigate  every  other  historical  event. 
This  isn’t  a  radical  point  of  view.  The 
premises  for  it  were  worked  out  cen¬ 
turies  ago  during  a  little  something 
called  the  Enlightenment.” 

The  ad  maintained  that  those  who 
support  the  study  and  subsequent 
debate  of  the  Holocaust  “represent  a 
wide  spectrum  of  political  and  philo¬ 
sophical  positions”  and  are  not 
“scoundrels,  liars  and  demons,”  as 
members  of  the  “Holocaust  lobby” 
have  portrayed  them. 

The  ad  warns,  “Scholars  must  not 
promote  the  censorship  of  ideas,  and 
they  must  not  attempt  to  oppress 
others  who  reach  conclusions  when 
they  differ  from  their  own.” 

At  the  end  of  the  lengthy  copy  is  an 
address  where  readers  can  obtain 
more  information  about  Holocaust 
revisionism,  and  send  financial  con¬ 
tributions  to  the  CODOH. 

The  day  after  the  ad  was  published, 
Cornell’s  Hillel  organization  spon¬ 


THE  HOLOCAUST  CONTROVERSY: 

Tha  Vnr  Onan  rUKata 


Controversial  ad 


sored  a  rally  on  campus,  which 
attracted  students,  faculty  members 
and  Ithaca  residents.  The  Sun  duly 
reported  the  protest  in  a  Page  One 
story. 

Not  present  at  the  gathering. 


according  to  the  Sun,  was  Cornell 
University  president  Frank  H.T. 
Rhodes,  who  declined  an  invitation  to 
attend  but  issued  a  statement  which 
read,  “Free  and  open  debate  on  a 
wide  range  of  ideas,  however  outra¬ 
geous  or  offensive  some  of  them  may 
be,  lies  at  the  heart  of  a  university 
community.” 

A  dissenting  opinion,  however, 
was  offered  by  Robert  L.  Johnson, 
director  of  Cornell  United  Religious 
Works,  who  told  the  rally,  “It  is  auda¬ 
cious  nonsense  to  submit  such  an  ad. 


For  a  university  audience,  it  is  clearly  I 
perverse. 

“You  don’t  have  to  travel  to 
Auschwitz  or  Dachau  to  learn  of  the 
Holocaust,  just  look  at  the  gaps  in 
family  trees.” 

One  area  resident  who  said  that  he 
had  fought  in  World  War  II  main¬ 
tained  the  ad  was  a  “cruel  insult  to  the 
living  and  the  dead.” 

Recalling  his  liberation  of  a  Nazi 
concentration  camp  during  the  war, 
he  said,  “I  didn’t  just  see  it,  1  tasted  it. 
That  statement  in  the  Cornell  Sun  is 
untrue  and  unjust.  It  comes  from  a 
storehouse  of  hate.” 

Rabbi  Laurence  Edwards,  director 
of  Hillel,  told  the  gathering,  “Some 
campus  papers  had  the  good  sense  to 
turn  this  down.  Freedom  of  the  press 
does  not  mean  that  we  have  to  print 
just  anything  that  is  given  to  us,  or 
take  money  for  it.” 

He  maintained  the  Sun  should  have 
followed  the  lead  of  papers  at  other 
Ivy  League  schools  that  had  decided 
not  to  publish  the  ad,  namely  the 
Brown  Daily  Herald  at  Brown  Uni¬ 
versity  in  Providence,  R.L,  the  Daily 
Pennsylvanian  at  the  University  of 
Pennsylvania  in  Philadelphia,  the 
Harvard  Crimson  at  Harvard  Univer¬ 
sity  in  Cambridge,  Mass.,  and  the 
Yale  Daily  News  at  Yale  University  in 
New  Haven,  Conn. 


Apparently,  the  Sun  editorial  staff 
had  anticipated  there  might  be  a 
backlash;  in  the  same  issue  the  ad  was 
published,  the  paper  ran  an  editorial 
under  the  heading  “Unpopular  Free 
Speech,”  offering  a  defense  for  hav¬ 
ing  accepted  the  ad. 

The  editorial  contended  that,  while 
the  paper  does  not  endorse,  even 
repudiates  and  is  offended  by  the  ad, 
it  nonetheless  “believes  that  the  First 
Amendment  right  to  free  expression 
must  be  extended  to  those  with  un- 
(See  PROTEST  on  page  44) 
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The  Page  agreement 

According  to  court  papers,  former  Chicago  Sun-Times  pubiisher 
Robert  Page  was  to  get  $375,000  annually  when  he  left 


Court  papers  filed  in  the  lawsuits 
between  the  Chicago  Sun-Times  and 
its  former  publisher,  Robert  E.  Page, 
indicate  Page’s  separation  agreement 
called  for  him  to  be  paid  $375,000  a 
year  for  two  years. 

“The  evidence  will  show  that  under 
Page’s  Employment  Agreement,  Page 
was  entitled  to  be  paid  until  1991  at  a 
minimum  rate  of  $375,000  per  year 
unless  terminated  for  serious  miscon¬ 
duct  or  disability.  There  was  no  such 
termination,’’  Page’s  attorneys  write 
in  papers  submitted  to  the  court 
recently. 

The  same  court  filing  indicates  that 
the  Sun-Times  and  its  parent  Sun- 
Times  Company  are  suing  Page  for 
$1.7  million. 

Previous  court  filings  had  left  blank 
the  amounts  involved  in  the  separa¬ 
tion  agreement  and  the  damages 
sought  by  the  Sun-Times  for  Page’s 
alleged  violations  of  his  termination 
and  confidentiality  agreements. 

The  Sun-Times  terminated  its  pay¬ 
ments  to  Page  and  in  a  lawsuit  accuses 
its  former  publisher  of  showing  confi¬ 
dential  Sun-Times  material  to  poten¬ 
tial  investors  in  his  Page  Group  Pub¬ 
lishing,  which  is  itself  the  subject  of 
lawsuits  between  Page  and  its  major¬ 
ity  owners. 

Page  has  countersued  to  force 
resumption  of  the  payments,  and  has 
filed  a  defamation  suit  accusing  Sun- 
Times  attorney  Lawrence  R.  Levin  of 
defaming  him  in  comments  reported 
in  a  June  22,  1991  Editor  <&  Publisher 
article  (E&P,  Aug.  24,  1991,  P.  15). 

The  annual  $375,000  figure,  to  be 
paid  in  monthly  installments  over  48 
months  for  “consulting  services,’’  is 
in  addition  to  the  still  undisclosed 
amount  the  Sun-Times  Co.  paid  Page 
for  his  minority  interest  in  the  inves¬ 
tors  group  which  purchased  the  Chi¬ 
cago  Sun-Times  from  Rupert  Mur¬ 
doch  in  1986. 

In  a  memorandum  of  law  submitted 
to  U.S.  District  Court  in  Chicago, 
Page’s  attorneys  spell  out  some  of  the 
provisions  of  the  publisher’s  termina¬ 
tion  and  confidentiality  agreements. 

“Under  the  wording  of  [a  clause  in 
ment.  Page  was  prevented  from  com¬ 
peting  for  a  period  of  two  years  within 
50  miles  of  any  metropolitan  area 


Robert  Page 

where  [the  Sun-Times  Co.]  published 
a  paper.  Under  the  Separation,  Stock 
Sale  and  Consulting  Agreement,  Page 
undertook  not  to  compete  against  the 
Sun-Times  for  an  additional  three 
years  [until  1993]  in  a  four-state 
area,”  the  memorandum  says.  The 
states  are  identified  elsewhere  in  the 
court  filings  as  Illinois  and  three  other 
Midwestern  states. 

The  memorandum  from  Page’s  at¬ 
torneys  offers  a  number  of  defenses  of 
previously  filed  arguments  regarding 
the  payments  to  Page  and  his  confi¬ 
dentiality  agreement. 

Among  its  arguments,  the  Page  side 
contends  the  confidentiality  agree¬ 
ment  was  overbroad  in  its  require¬ 
ments  and  unenforceably  unfair  in  its 
penalties. 

“Under  the  wording  of  [a  clause  in 
the  agreement]  the  [Sun-Times]  could 
recover  the  same  amount  if,  in  the 
first  month  of  the  contract.  Page 
became  publisher  of  the  Chicago  Tri¬ 
bune  as  if  he  failed  to  make  himself 
available  for  consulting  services,” 
the  attorneys  write. 

Illinois  law  has  held  that  penalties 
from  such  agreements  must  be  com¬ 
mensurate  with  the  damages  caused  a 
former  employer,  the  Page  attorneys 
argue. 

Recent  filings  in  the  case  also  con¬ 
cern  Page’s  defamation  counterclaim 
against  the  Sun-Times  and  attorney 


Levin. 

In  papers  filed  on  his  behalf.  Levin 
argues  that  his  statements  to  Editor  & 
Publisher  were  not  defamatory 
because  they  were  couched  in  terms 
and  contexts  that  alerted  readers  that 
Levin  was  not  asserting  hard  facts 
about  Page’s  conduct. 

Further,  Levin  argues  that  most  of 
his  statements  were  “absolutely 
privileged”  because  they  arose  from 
court  proceedings.  Other  statements 
were  not  defamatory  because  Illinois 
law  requires  an  “innocent  construc¬ 
tion”  of  statements  to  determine 
whether  they  are  defamatory,  the 
Sun-Times  attorney  argues. 

In  comments  reported  in  E&P, 
Levin  asserted  that,  for  some  un¬ 
known  reason.  Page  had  not  returned 
all  confidential  materials  to  the  Sun- 
Times  even  after  receiving  a  court 
order  to  do  so.  He  also  suggested  that 
unspecified  information  leaks  in  the 
past  “may”  have  been  attributable  to 
Page. 

In  response.  Page  attorney  Mark  P. 
Eissman  —  a  former  editor  under 
Page  at  the  Sun-Times  and  a  co-defen¬ 
dant  in  the  Page  Group  Publishing 
litigation  —  terms  as  “preposterous 
and  baseless”  Levin’s  arguments  that 
his  statements  were  harmless  specu¬ 
lation  or  opinion. 

“[Levin]  completely  ignores  the 
June  1990  landmark  U.S.  Supreme 
Court  case  of  Milkovich  v.  Lorain 
Journal  Co  ..  .  which  eliminated  the 
opinion  privilege  for  everthing  but  the 
most  pure  expressions  of  opinion,” 
Eissman  writes. 

Eissman  also  argues  that  Califor¬ 
nia,  rather  than  Illinois,  law  should 
govern  Page’s  libel  claims.  Unlike  Illi¬ 
nois,  California,  Eissman  writes,  has 
rejected  the  “innocent  construction” 
rule. 

“Page’s  counterclaim  states  what 
Levin  knows,  which  is  that  Editor  & 
Publisher  is  distributed  nationwide, 
including  California,  and  thus,  the 
greatest  injury  to  Page’s  reputa¬ 
tion  .  .  .  will  be  where  Page  lives  and 
works  .  .  .  The  place  of  least  injury 
arguably  is  Illinois,  as  Levin  knows, 
because  Page  is  currently  con¬ 
strained,  under  the  terms  of  his  1988 
separation  agreement,  from  working 
in  Illinois,”  Eissman  writes. 
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Another  prospective  New  York  Daily  News  buyer  surfaces 


“Thanks  a  Million”  columnist 
Percy  Ross  has  assembled  a  group  of 
people  interested  in  purchasing  the 
New  York  Daily  News. 

The  Minneapolis-based  Ross  said 
that  the  group  includes  himself  and 
six  others  from  around  the  country 
who  wish  to  remain  anonymous  at 
this  point. 

Ross  is  a  multimillionaire  who  gives 
away  money  to  needy  readers  via  his 
syndicated  feature.  It  appears  in  more 
than  300  papers,  with  the  Daily  News 
a  charter  client. 

The  columnist  said  that  Daily  News 
readers  send  him  more  letters  — 
about  10%  of  the  7,000-8,000  he 
receives  each  week  —  than  readers  of 
any  other  “Thanks  a  Million”  client. 

“I  feel  a  kinship  to  the  paper  and 
the  people  who  subscribe  to  it,”  Ross 
told  E&P.  “The  Daily  News  is  the 
soul  of  the  New  York  City  commu¬ 
nity.  It’s  a  paper  of  the  people.” 

The  columnist  added  that  he 


Percy  Ross 

believes  in  the  importance  of  com¬ 
petitive  newspaper  markets. 

When  asked  how  he  feels  about 
buying  a  paper  that  has  lost  so  much 
money  in  recent  years,  Ross  replied 


that  he  and  his  partners  “think  the 
Daily  News  can  be  made  profitable.  A 
lot  depends  on  the  unions’  reaction.” 

Ross,  in  a  Dec.  12  letter  officially 
notifying  Daily  News  vice  president/ 
public  relations  and  promotion  John 
Campi  of  his  interest  in  the  paper, 
wrote:  “I  have  every  reason  to 
believe  that  your  publication  is  a 
viable  institution  that  deserves  proper 
financing,  not  marginal,  but  ade¬ 
quately  sufficient  for  long-term  suc¬ 
cessful  operation.” 

The  columnist,  who  is  in  his  mid- 
70s,  was  raised  in  Michigan  by  impov¬ 
erished  Latvian  and  Russian  immi¬ 
grants.  Ross  went  on  to  become  a 
businessman  in  areas  such  as  furs, 
construction  equipment,  and  plastic 
bags  before  starting  “Thanks  a  Mil¬ 
lion”  in  1983.  The  feature  (see  E&P, 
Feb.  28,  1987,  P.  40)  is  now  distrib¬ 
uted  by  Creators  Syndicate  of  Los 
Angeles. 

— David  Astor 


Troubles  mount  for  Maxwell  empire 

Meanwhile,  New  York  Daily  News  creditors  meet 
as  the  newspaper  tries  to  find  a  way  to  survive 


The  collapse  of  late  New  York 
Daily  News  publisher  Robert  Max¬ 
well’s  empire  continues  wreaking 
havoc  at  the  paper,  which  is  fighting 
for  life  under  the  protection  of  bank¬ 
ruptcy  court. 

The  paper  filed  for  bankruptcy  to 
insulate  itself  from  its  English  parent 
company,  which  has  been  taken  over 
by  court-appointed  administrators 
and  could  seek  to  liquidate  assets 
such  as  the  Daily  News. 

The  sudden  demise  of  Maxwell’s 
global  media  empire,  after  his  mys¬ 
terious  death  Nov.  5,  was  hastened  by 
disclosures  that  about  $1.4  billion  in 
cash  and  stocks  was  missing  from 


pension  funds  of  publicly  traded  and 
private  companies  he  owned  or  con¬ 
trolled. 

In  the  months  before  his  death, 
funds  were  shifted — possibly  ille¬ 
gally — in  desperate  efforts  to  prop  up 
his  debt-ridden  companies  and  their 
stock  prices.  A  new  estimate  put  the 
total  debt  of  companies  he  owned  or 
controlled  at  over  $4  billion. 

Several  audits  are  under  way  and 
the  British  Serious  Fraud  Office  is 
investigating. 

In  its  bankruptcy  filing,  the  Daily 
News  listed  assets  of  $37.4  million 
and  liabilities  of  $53.3  million.  Its 
competitor.  New  York  Newsday, 


reported  that  the  Daily  News  owed 
$50  million  and  was  losing  $2  million  a 
month. 

In  the  latest  developments: 

•  Maxwell  Communication  Corp. 
PLC,  one  of  two  publicly  traded  com¬ 
panies  Maxwell  owned  a  majority 
interest  in,  filed  for  bankruptcy  court 
protection  in  New  York.  It  owes  more 
than  $2.3  billion  to  40  banks. 

It  filed  in  New  York  because  most 
of  its  $1.7  billion  annual  revenues  are 
derived  from  its  U.S. -based  publish¬ 
ing  house  Macmillan  Inc.,  which 
Maxwell  bought  for  $2.6  billion  in 
1988,  when  he  picked  up  Official  Air- 
iSee  TROUBLES  on  page  45) 


Maxwell  financial  woes  rekindle  tabloid  war 


The  Daily  News’  troubles  are  pro¬ 
viding  new  ammunition  for  the  New 
York  tabloid  wars. 

With  the  New  York  Post  and  New 
York  Newsday  somewhat  gleefully 
reporting  the  collapse  of  late  Daily 
News  owner  Robert  Maxwell’s  em¬ 
pire — and  expectantly  awaiting  the 
News’  demise — the  News  has 
responded  by  aggressively  pursuing 
the  Maxwell  story,  as  well  as  the 


financial  problems  of  Post  owner 
Peter  Kalikow,  a  New  York  real 
estate  developer  who  has  filed  for 
personal  bankruptcy  because  of 
defaulted  loans. 

A  day  after  Kalikow  threw  a  holi¬ 
day  party  for  Post  advertisers,  union 
leaders  and  the  press,  the  Daily  News 
ran  a  Dec.  17  story,  headlined  “Post 
Is  Crying  for  Cash,”  disclosing  Kali- 
kow’s  efforts  to  acquire  $5  million  for 


the  Post  to  pay  bills.  Creditors  are 
opposing  the  transfer  from  his  family 
assets. 

The  same  day  Daily  News  Wash¬ 
ington  bureau  chief,  Lars-Eric  Nel¬ 
son,  dispatched  to  London  to  cover 
the  breaking  Maxwell  scandal,  dis¬ 
closed  that  a  member  of  his  own  pa¬ 
per's  board  of  director’s.  Maxwell 
associate  Shelly  Aboff,  may  have 
(See  WAR  on  page  44) 
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Terry  Anderson  celebrates  his  freedom 


By  Debra  Gersh 

Former  hostage  Terry  Anderson 
was  greeted  in  Washington,  D.C., 
with  receptions  both  very  public  and 
very  private,  and  now  has  reportedly 
headed  points  south  to  begin  privately 
his  readjustment  to  freedom. 

After  meeting  with  Associated 
Press  executives  and  newsroom  staff¬ 
ers  in  New  York  upon  his  return  to  the 
U.S.  {E&P,  Dec.  14,  P.  10),  Anderson 
flew  the  next  day  to  Washington. 

Upon  his  arrival  at  Dulles  Interna¬ 
tional  Airport,  the  support  group  No 
Greater  Love  held  a  huge  birthday 
party  for  the  AP’s  chief  Middle  East 
correspondent,  who  lit  yellow  can¬ 
dles  on  a  huge  cake.  Each  candle  rep¬ 
resented  a  birthday  Anderson,  now 
44,  had  spent  in  captivity. 

The  ceremony  included  81  children 
walking  across  the  platform  where 
Anderson  and  his  family  sat.  Each 
child  represented  one  month  Ander¬ 
son  had  been  a  captive  in  Lebanon. 

Being  a  birthday  party,  Anderson 
was  presented  with  a  number  of  gifts, 
including  a  cartoon  created  specially 


for  him  by  “Doonesbury”  creator 
Garry  Trudeau. 

Later  that  day,  Anderson  and  four 
of  the  other  former  hostages  joined 
President  Bush  for  the  lighting  of  the 
national  Christmas  tree. 

The  welcome-home  festivities  took 
on  a  more  subdued  tone  later  that 
night  as  friends,  colleagues,  and  fam¬ 
ily  of  Anderson  and  other  former  hos¬ 
tages  met  in  Arlington,  Va.,  just  out¬ 
side  Washington 

In  contrast  to  the  very  public  fes¬ 
tivities,  this  event  was  meant  to  be  very 
private;  there  was  no  press  coverage. 

According  to  some  who  were  there, 
one  truly  touching  moment  came 
when  Anderson  stood  in  the  middle  of 
eight  of  the  former  hostages  for  a  pho¬ 
tograph.  To  them,  that  was  the  most 
tangible  proof  that  the  ordeal  was 
finally  over. 

“The  two  high  points  [of  the 
evening]  were  being  able  to  reach  out 
and  actually  touch  Terry  after  all  this 
time,  and  to  see  him  as  the  center- 
piece  of  this  lineup  of  eight  incredible 
people,”  said  Steve  Hagey,  former 
United  Press  International  corre¬ 


spondent  in  Beirut  and  now  a  vice 
president  at  Fleishman  Hillard  in 
Washington. 

Understanding  that  the  eight  days 
since  his  release  had  been  a  whirlwind 
of  activity  for  Anderson,  who  had 
been  held  in  nearly  solitary  confine¬ 
ment  for  2,455  days,  those  at  the  pri¬ 
vate  reception  gave  him  his  distance, 
trying  not  to  swarm  around  him  and 
allowing  Anderson  to  work  the  room 
at  his  own  pace. 

“For  a  few  of  us  [who  had  been 
correspondents  in]  Beirut  .  .  .  this 
really  is  the  end  of  a  chapter,”  said 
Larry  Pintak,  former  CBS  News  cor¬ 
respondent  in  Beirut  and  now  presi¬ 
dent  of  Pintak  Communications  Inter¬ 
national  in  Washington. 

“For  all  of  us,  the  Lebanon  chapter 
had  stayed  open.  A  part  of  us  had 
stayed  chained  in  Beirut  with  Terry.  1 
think  for  all  of  us,  no  matter  what  our 
role  in  the  whole  Terry  Anderson 
campaign,  all  of  us  at  times,  no  matter 
what  we  were  doing,  would  think  of 
Terry  ....  Every  once  in  a  while 
Terry  would  pop  into  our  heads. 
That’s  finally  over.” 


Roy  Copperud  dies  at  age  76 

IVrofe  E&P's  ‘Editorial  Workshop’  column  for  37  years 


Roy  H.  Copperud,  76,  who  wrote 
Editor  tfe  Publisher’s  “Editorial 
Workshop”  column  since  1954,  died 
at  his  Altadena,  Calif.,  home  on  Dec. 
6  following  an  extended  illness. 

Copperud  was  internationally  rec¬ 
ognized  as  an  authority  on  English 
usage  and  style  in  writing  and  was  the 
author  of  five  books,  includingAmer/- 
can  Usage  and  Style:  A  Consensus, 
which  won  the  1980  Humanities 
award  of  the  Association  of  American 
Publishers. 

Bom  in  Crystal  Falls,  Wis.,  Cop¬ 
perud  grew  up  in  Virginia,  Minn. 

More  obituaries  appear 
on  Page  22. 

His  first  professional  job  was  as  a 
reporter  for  the  Virginia  (Minn.) 
Daily  Enterprise,  which  is  now  the 
Mesabi  Daily  News.  He  later  joined 
the  staff  of  the  Duluth  (Minn.)  Herald 
and  News-Tribune. 

Other  newspapers  he  worked  on 
include  the  Baltimore  Evening  Sun, 
Los  Angeles  Times  and  the  Stockton 
(Calif.)  Record. 


An  accomplished  musician,  he 
also  worked  as  music  critic  at  the 
Pasadena  Independent  and  Star- 
News. 

In  1964,  he  was  appointed  profes¬ 
sor  of  journalism  at  the  University  of 
Southern  California,  where  he  also 
served  as  adviser  to  the  student  news¬ 
paper,  the  Daily  Trojan. 

In  1975,  the  National  Council  of 
College  Publications  Advisers  named 


him  its  distinguished  newspaper  ad¬ 
viser  of  the  year  for  “outstanding  ser¬ 
vice  to  student  publications  at  USC 
and  to  the  nation’s  student  press.” 

Copperud  was  a  member  of  the 
usage  panel  for  the  American  Heri¬ 
tage  Dictionary  and  served  as  a  con¬ 
sultant  to  the  Webster  Living  Ency¬ 
clopedic  Dictionary.  He  is  exten¬ 
sively  quoted  in  the  new  Webster’s 
Dictionary  of  English  Usage. 


Pennsylvania  governor’s  press 
conferences  are  now  informal 


Pennsylvania  Gov.  Robert  P. 
Casey  has  changed  the  setting  of  the 
press  conferences  from  somewhat 
formal  events,  in  which  he  stood  at  a 
podium  in  his  reception  room,  to 
shirt-sleeve  sessions  in  his  office  lim¬ 
ited  to  the  working  press. 

In  the  reception  room  setting,  leg¬ 
islators,  lobbyists  and  the  general 
public  were  able  to  watch  the  sessions. 

Casey’s  press  secretary  Vincent  P. 
Carocci  said  the  change  “leads  to  a 


more  informal  and  extended  discus¬ 
sion  between  the  press  corps  and  the 
governor.  The  old  format  of  doing 
them  in  the  reception  room,  frankly, 
was  kind  of  stilted.  We  didn’t  believe 
it  permitted  follow-up  questioning.” 

In  the  move  to  the  governor’s  inner 
sanctum,  Carocci  said,  “The  working 
press  are  the  only  people  that  are 
invited  in  to  participate,  and  the  rea¬ 
son  for  that  is  that  it’s  a  press  confer¬ 
ence,  pure  and  simple.” 
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Readers  respond  to 
D.C.  paper’s  house  ad 

By  Debra  Gersh 

The  Washington  (D.C.)  Times  is  planning  to  print  a 
holiday  gift  to  itself  from  its  readers. 

According  to  a  house  ad  signed  by  managing  editor 
Wesley  Pruden,  on  Dec.  22  the  Times  plans  to  publish  a 
special  section  reprinting  some  of  the  hundreds  of  letters 
the  paper  received  in  response  to  two  earlier  house  ads 
asking  why  the  Times  “should  continue  to  fight  the  good 
fight  and  keep  Washington  a  two-newspaper  town.” 

The  section  also  will  include  the  name  of  everyone  who 
wrote  to  the  paper. 

The  first  house  ad  was  one  of  two  identical  ads  also 
signed  by  Pruden  in  response  to  union-organizing  attempts 
at  the  Times,  which  he  said  were  “devastating”  to  the 
paper’s  owners  and  investors. 

Pruden  told  E&P  that  reaction  to  the  union  attempts  by 
the  foreign  owners  likely  stemmed  from  cultural  differ¬ 
ences  and  from  their  hurt  feelings  after  having  pumped 
millions  of  dollars  to  keep  the  money-loding  paper  afloat. 

“The  owners  were  devastated  because  they  did  not 
understand  why  someone  from  the  outside  would  come  in 
and  protect  their  workers  from  them,”  explained  Pruden, 
who  added,  “I  personally  have  no  question  about  the 
union’s  right  to  organize.” 

Pruden’s  first  house  ads  were  in  part  a  result  of  his  anger 
at  the  Washington  Post,  after  the  newspaper  had  reported 
that  Newspaper  Guild  literature  was  handed  out  by  a  Post 
reporter  at  a  going-away  party  for  Times  reporter  Dawn 
Ceol.  Post  reporters  are  covered  by  the  Guild. 

Ceol  resigned  after  disagreeing  with  changes  made  in  a 
story  she  had  written  about  the  Clarence  Thomas  sexual 
harassment  hearings  (E&P,  Oct.  19,  P.  12). 

“If  one  of  my  reporters  involved  himself  in  the  manage¬ 
ment  of  another  paper,  he  would  not  work  here  long,” 
Pruden  said. 

The  first  full-page  house  ads,  which  ran  on  a  Sunday  and 
Monday,  were  headlined  “A  Message  From  the  Editor,” 
and  asked  readers  to  fill  out  a  form  at  the  bottom  of  the 
page — or  send  their  own  letter — explaining  why  they 
believe  the  Times  “should  continue  to  fight  the  good  fight 
and  keep  Washington  a  two-newspaper  town.” 

Responses  were  to  be  sent  to  Pruden’s  office. 

The  third  full-page  ad,  which  ran  two  weeks  later,  was 
headlined  “Thanks  a  Lot”  and  noted  that  readers’  “cards 
and  letters  and  faxes  came  pouring  in  by  the  thousands.” 

Pruden  told  E&P  the  response  really  was  “heart¬ 
warming  ....  I  didn’t  quite  know  what  to  expect. 
I  knew  there  were  people  out  there  who  felt  strongly,  but 
to  ask  people  [to  write]  is  quite  a  lot,  really.” 


CBS  signs  with  NBC  kin 

If  politics  makes  strange  bedfellows,  so  does  network 
television  news. 

With  the  networks  slashing  staffs  to  bring  news  budgets 
in  line  with  their  shrinking  market  share,  CBS  has  signed 
up  for  a  supplemental  news  service  partly  owned  by 
archrival  NB(Z. 

Its  first  contract  with  Visnews — owned  by  NBC,  Reu¬ 
ters  and  BBC — gives  CBS,  which  operates  six  overseas 
bureaus,  access  to  reports  from  Visnews’  35  worldwide 
bureaus.  Visnews  also  supplies  NBC  and  Fox. 

“That  CBS  News  wants  our  feeds  is  a  tribute  to  the 
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(Weekly  Closing  Quotes) 
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12/17/91 

12/10/91 

12/17/90 

Affiliated  Publications  Inc.  (NY) 

8.375 

8.125 

7.875 

A.H.  Belo  Corp.  (NY) 

30.00 

27.75 

29.00 

Capital  Cities/ ABC  Inc.  (NY) 

388.375 

362.00 

447.875 

Central  Newspapers  Inc.  (NY) 

18.375 

18.125 

16.875 

Dow  Jones  &  Co.  Inc.  (NY) 

22.50 

23.00 

23.50 

Gannett  Co.  Inc.  (NY) 

38.50 

37.25 

35.125 

Knight  Bidder  Inc.  (NY) 

46.625 

44.50 

45.00 
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21.75 

20.50 

24.375 

McClatchy  Newspapers  Inc.  (NY) 

15.875 

15.25 

16.875 

Media  General  Inc.  (AM) 

17.625 

17.625 

17.375 

Multimedia  Inc.  (OTC)* 

22.75 

21.50 

21.672 

New  York  Times  Co.  (AM) 

20.25 

19.50 

19.25 

Park  Communications  Inc.  (OTC) 

13.50 

13.50 

14.25 

Pulitzer  Publishing  Co.  (OTC) 

18.25 

18.00 

19.25 

E.W.  Scripps  Co.  (NY) 

21.00 

18.75 

16.25 

Times  Mirror  Co.  (NY) 

26.75 

26.875 

25.125 

Tribune  Co.  (NY) 

36.125 

36.875 

35.875 

Washington  Post  Co.  (NY) 

179.75 

176.00 

194.00 

*  3  for  1  stock  split 
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Stock 

12/17/91 

12/10/91 

12/17/90 

McLean  Hunter  Ltd.  (a) 

11.00 

10.50 

9.75 

Hollinger  Inc.  (a) 

11.75 

12.00 

11.25 

Quebecor  Inc.  Class  A  (a) 

17.125 

20.00 

12.50 

Reuters  (c) 

52.25 

51.00 

38.75 

Southam  Inc.  (a) 

15.375 

15.625 

18.75 

Thomson  Corp.  (a) 

15.375 

15.125 

16.50 

Toronto  Sun  Publishing  Corp.  (a) 

12.875 

13.00 

16.25 

TorStar  Corp.  (a) 

20.625 

20.25 

24.75 

Pearson  Ltd.  (b) 

6.95 

7.18 

6.61 

News  Corp.  Ltd.  (c) 

19.50 

20.75 

9.00 

(a)  Quotes  are  in  Canadian  Dollars 

(b)  Quote  is  in  British  Pounds 

(c)  Quote  is  in  U.S.  Dollars 
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scope  and  quality  of  our  international  news  network,” 
trumpeted  Visnews  managing  director  Julian  Kerr. 

NBC  News  executive  vice  president  Don  Browne 
issued  a  heartfelt  “welcome”  to  “our  colleagues  at  CBS 
News”  and  modestly  called  Visnews  “the  predominant 
global  news  agency.” 

A  more  restrained  CBS  News  president  Eric  Ober 
called  Visnews  “an  excellent  news  service”  that  meets 
CBS’  “supplemental”  news-gathering  needs  now  and  in 
the  future. 

Terms  and  length  of  the  contract  were  not  disclosed. 

NBC’s  interest  in  Visnews  “is  not  really  an  issue  for  us,” 
said  CBS  news  spokesman  Tom  Goodman.  After  all,  CBS 
moved  its  supplemental  service  contract  from  another 
agency,  WTN,  which  is  80%  owned  by  another  competi¬ 
tor,  ABC. 

“Both  organizations  are  very  good.  We  just  made  the 
decision  Visnews  was  the  best  for  us  at  this  time,”  Good¬ 
man  said. 
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New  newspaper  in  the  Netherlands 

International  group  of  college  students  producing 
an  English-language  paper  in  the  city  of  Maastricht 


By  Harvey  Solomon 

The  dean  of  the  European  Institute 
for  Internal  Communication  (EIIC),  a 
branch  of  Emerson  College  that 
opened  this  fall  in  Masstricht,  the 
Netherlands,  offered  his  print  jour¬ 
nalism  students  a  choice  —  produce 
a  standard  college  paper  focusing  on 
campus  life  or  a  community  newspa¬ 
per  that  addresses  the  larger  concerns 
of  the  growing  English-speaking 
population  of  this  southernmost 
Dutch  city  of  125,000. 

“The  students  were  very  scared 
because  they  were  all  new  to  town 
and  didn’t  know  anything  about 
sources  or  even  how  to  move  about,” 
said  Dean  Manny  Paraschos,  a  Uni¬ 
versity  of  Missouri  Ph.D.  and  veteran 
of  the  North  Little  Rock  (Ark.)  Times, 
the  Fayette  (Mo.)  Democrat-Leader 
and  the  Columbia  Missourian. 
Twenty-four  hours  later  he  had  his 
answer,  and  the  free  paper’s  title. 
Global  Voice,  reflected  his  students’ 
decision.  Its  inaugural  run  of  2,000 
eight-page  copies  quickly  disap¬ 
peared  from  local  primary  and  secon¬ 
dary  schools,  hotels,  shops  and  Maas¬ 
tricht’s  information  bureau  and  train 
station.  By  the  third  issue  it  had 
expanded  to  3,000  copies  of  a  12-page 
paper,  including  three  pages  of  adver¬ 
tising. 

“By  introducing  a  brand-new 
newspaper  into  the  media  landscape 
of  Maastricht,”  he  said,  “the  EIIC  is 
filL'ng  a  much-needed  niche  within  the 
community  and  helping  to  return 
something  to  our  host  city.  We’re 
using  multilingual  students,  some  of 
whom  do  not  have  English  as  their 
first  language,  so  you  can  see  some 
interesting  translations  of  thought 
from  other  languages. 

“Nevertheless,  it  is  truly  an  inter¬ 
national  effort  and  the  students  not 
only  write  and  edit  the  newspaper  but 
compose  it  and  sell  the  advertising. 
We  have  a  German  and  a  Greek  sell¬ 
ing  the  advertising,  a  Yugoslav  as  the 
head  photographer,  a  news  editor 
from  Spain,  and  staff  writers  from  all 
over  the  globe.” 

Located  within  an  hour’s  drive  of 
Belgium  and  Germany,  Maastricht 
became  the  focus  of  world  attention 


I  (Solomon  is  a  free-lance  writer.) 
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on  Dec.  9  and  10  with  the  convening 
of  the  European  Community  Summit. 
Hundreds  of  print  and  broadcast  jour¬ 
nalists  from  around  the  globe  descend¬ 
ed  upon  this  thriving  city  of  125,000 
people  to  cover  meetings  and  deliber¬ 
ations  among  delegations  from  the  12 
European  member-nations  regarding 
potential  political  and  economic 
unions. 

Global  Voice  devoted  considerable 
space  in  its  inaugural  issue  to  the  com¬ 
plex  preparations  for  the  summit,  as 
well  as  to  key  economic  and  social 
issues  facing  a  reconstructed  Europe. 

“When  the  boundaries  disappear, 
that  doesn’t  mean  at  that  moment  on 
Jan.  1,  1993  [that  all]  traffic  will  be 
liberated,  for  instance  economic 
traffic,  political  traffic,”  Ben  Wilms, 
adviser  to  the  mayor  of  Maastricht 
told  the  paper.  “Within  the  European 
Community  you  have  certain  fric¬ 
tions.  It’s  very  difficult  to  solve 
because  economic  power  is  the  oxy¬ 
gen  for  political  governments.” 

The  premiere  issue  also  included 
features  on  local  housing,  part-time 
job  opportunities,  travel  and  shop¬ 
ping  features,  with  separate  articles 
on  the  city’s  bookstores  and  ample 
(i.e.,  400-plus)  bars,  and  a  calendar 
listing  of  monthly  musical,  theater, 
art  and  film  events. 

With  more  than  a  dozen  institutes 
of  higher  education  in  the  city,  the 


paper  also  profiled  the  other  private 
school  that  had  opened  this  fall,  Tei- 
kyo  Europe,  a  division  of  a  private 
Japanese  college. 

“Whether  you  are  from  the  Univer¬ 
sity  of  Limburg,  EIIC,  University  of 
Connecticut,  Teikyo  University  or 
from  one  of  the  many  other  academic 
institutions,  we  welcome  your  partici¬ 
pation,”  read  the  paper’s  opening  edi¬ 
torial  in  part.  “We  welcome  all  our 
readers’  input  and  criticisms.  Please 
take  some  time  to  write  us  and  tell  us 
how  the  Global  Voice  could  best 
serve  you  ...” 

In  addition  to  maintaining  full-time 
academic  schedules,  the  paper’s 
eight-member  staff  (only  two  of 
whom  had  prior  print  experience) 
worked  overtime  to  deliver  the  first 
issue  within  a  month  of  the  EIIC’s 
opening. 

“Before  I  came  here,  if  you  had 
told  me  I  would  be  up  until  4:(X)  a.m. 
two  nights  in  a  row  pounding  away  on 
a  keyboard,  I  would  have  told  you 
you  were  crazy,”  said  travel  editor 
Tad  Davis.  “But  being  here  is  like 
batting  in  the  World  Series  without 
having  gone  through  the  minor 
leagues.” 

Half  of  the  EIIC’s  initial  class  of  38 
hails  from  Emerson’s  main  Boston 
campus,  while  its  international  enroll¬ 
ment  includes  students  from  Belgium, 
Canada,  Germany,  Greece,  Holland, 
Japan,  Spain  and  Sweden.  Since  most 
of  the  U.S.  students  will  be  leaving 
after  one  semester,  a  primary  goal  is 
to  instill  the  training  necessary  to  con¬ 
tinue  Global  Voice. 

“The  Europeans  are  a  little  bit  wor¬ 
ried  about  whether  they  can  take  it 
over  but  they’re  ail  working  very 
hard,”  said  Paraschos,  who  hopes  to 
expand  the  paper’s  frequency  to 
weekly  by  the  end  of  the  spring 
semester.  “It  may  be  a  little  bumpy 
but  I  presume  things  will  work  out 
OK.” 

Global  Voice  provides  a  working 
example  of  how  the  EIIC  combines 
traditional  European  theoretical, 
researched-based  higher  education 
with  practical,  hands-on  American 
discussion  and  interaction. 

“The  EIIC  specializes  in  communi¬ 
cation,  and  that  specialization  has 
become  very  attractive,”  said  Paras¬ 
chos. 
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NEWSPEOPLE  IN  THE  NEWS 


J.  Keith  Moyer 


Glen  Kemery 


David  Anderson 


Glen  Kemery,  executive  sports 
editor  of  the  Indianapolis  Star,  has 
been  named  sports  editor  of  the 
paper.  He  succeeds  Bob  Collins, 
who  recently  retired. 

Kemery  previously  served  as  night 
assistant  sports  editor  and  on  the 
copy  and  news  desk  at  the  Star,  and 
earlier  had  worked  with  the  Columbia 
City  (Ind.)  Post  &  Commercial  Mail 
and  the  Fort  Wayne  (Ind.)  Journal- 
Gazette. 


J.  Keith  Moyer,  formerly  vice 
president  and  editor  of  the  Arkansas 
Gazette  in  Little  Rock,  has  been 
named  editor  of  the  Rochester,  N.Y., 
Democrat  &  Chronicle  and  Times- 
Union.  He  succeeds  Barbara  A. 
Henry,  who  has  been  appointed  presi¬ 
dent  and  publisher  of  the  Great  Falls 
(Mont.)  Tribune. 

Moyer  previously  edited  the  Times- 
Union’s  features  section  Upfront, 
and  had  served  as  features  editor 
and  executive  editor  of  the  Ft.  Myers, 
Fla.,  News-Press,  assistant  city  edi¬ 
tor  at  the  Lakeland  (Fla.)  Ledger  and 
managing  editor  of  Gannett’s  West- 
chester-Rockland  Newspapers  in 
New  York. 


Craig  Moon,  formerly  president 
and  chief  operating  officer  of  The  Ten¬ 
nessean  in  Nashville,  has  been 
appointed  president  and  publisher  of 
the  newspaper.  He  succeeds  the 
retiring  John  Seigenthaler,  for¬ 
merly  chairman,  publisher  and  chief 
executive  officer  of  the  Tennessean, 
and  the  first  editorial  director  for  USA 
Today. 

Moon  previously  had  served  as 
vice  president  of  advertising  with  the 
Cincinnati  Enquirer  and  the  Cincin¬ 
nati  Post,  president  and  publisher  of 
the  Fort  Myers  (Fla.)  News-Press  and 
in  management  posts  at  the  Arkansas 
Gazette  in  Little  Rock,  the  Modesto 
(Calif.)  Bee,  the  Yakima  (Wash.)  Her¬ 
ald-Republic,  the  Philadelphia  In¬ 
quirer  and  the  Tampa  (Fla.)  Tribune. 


—  NEWSPEOPLE  EDITOR 
TONY  CASE 


David  Anderson,  formerly  a  sales, 
marketing  and  promotion  services 
entrepreneur,  has  been  named  classi¬ 
fied  advertising  manager  at  the  Hack¬ 
ensack,  N.J.,  Record. 

Anderson  previously  had  worked 
in  sales  and  management  posts  with 
the  Spokane  (Wash.)  Newspapers,  as 
classified  outside  sales  manager  for 
the  San  Francisco  Newspaper  Agen¬ 
cy,  ad  director  of  the  Reno  (Nev.) 
Newspapers,  classified  ad  manager  at 
the  Fresno  ((Talif.)  Bee  and  real  estate 
ad  manager  with  the  Miami  Herald. 


Rem  Rieder,  executive  editor  of 
States  News  Service  in  Washington, 
D.C.,  has  been  named  editor  of  the 
Washington  Journalism  Review.  He 
succeeds  Bill  Monroe,  who  is  retir¬ 
ing. 

Rieder  previously  had  served  as 
managing  editor  of  SNS,  assistant 
managing  editor  at  the  Milwaukee 
Journal,  deputy  metropolitan  editor 
with  the  Washington  Post,  city  editor 
and  national  editor  for  the  Miami  Her¬ 
ald,  managing  editor  of  the  Trenton 
(N.J.)  Times,  a  reporter  at  the  Phila¬ 
delphia  Inquirer  and  a  reporter, 
deputy  metro  editor  and  Washington 
bureau  chief  with  the  Philadelphia 
Bulletin. 


James  Urbanski,  president  and 
general  manager  of  the  Tampa  (Fla.) 
Tribune,  will  retire  from  the  company 
at  year’s  end,  but  continues  as  a  con¬ 
sultant  to  the  newspaper.  His  succes¬ 
sor  has  not  been  named  by  the  parent 
company.  Media  General  Inc.  of 
Richmond,  Va. 

Urbanski,  who  earlier  had  served  in 
positions  with  papers  in  Jackson, 
Miss.,  and  Gary,  Ind.,  has  served  as 
retail  ad  manager,  ad  director  and 
business  manager  at  the  Tribune. 


The  Washington,  D.C.-based  Inter¬ 
national  Newspaper  Financial  Execu¬ 
tives  elected  or  re-elected  the  follow¬ 


ing  officers  at  its  recent  convention  in 
Washington. 

O.  Scott  Leath,  controller  of 
Richmond  (Va.)  Newspapers  Inc. — 
president;  Donald  Zabek,  finance  di¬ 
rector  at  Phoenix  Newspapers  Inc. — 
vice  president;  Robert  J.  Kasabian, 
executive  director  of  INFE — vice 
president/executive  director;  R. 
Scott  Messer,  accounting  director 
of  INFE — secretary;  and  Larry 
Bloom,  vice  president  and  director  of 
finance  for  the  New  York  Daily 
News — treasurer. 

Catherine  Heron,  treasurer  and 
director  of  finance  and  personnel  with 
the  St.  Petersburg  (Fla.)  Times,  is 
immediate  past  president  of  the  asso¬ 
ciation. 


W.  deBerniere  Mebane,  president 
of  Multimedia  Newspaper  Co.  in 
Greenville,  S.C.,  was  elected  presi¬ 
dent  of  the  Southern  Newspaper 
Publishers  Association  at  the  group’s 
recent  convention  in  Boca  Raton, 
Fla.  He  succeeds  Ashton  Phelps  Jr., 
president  and  publisher  of  the  New 
Orleans  Times-Picayune  and  newly 
elected  chairman  of  the  SNPA  board 
of  directors. 

Other  officers  elected  were: 
Edmund  O.  Martin,  vice  president 
and  general  manager  of  the  Oklahoma 
Publishing  Co.  in  Oklahoma  City — 
president-elect;  and  David  E.  Eas¬ 
terly,  president  of  Cox  Newspapers 
of  Atlanta — treasurer. 


Sandra  K.  Feller,  formerly  in 
advertising  management  posts  with 
the  Miami  Herald  and  the  Sarasota 
(Fla.)  Herald-Tribune,  has  been 
named  ad  director  at  the  Yuma  (Ariz.) 
Daily  Sun. 

Feller  previously  had  worked  as  ad 
director,  retail  ad  manager  and  a 
graphic  artist  with  the  Daily  Sun,  and 
classified  ad  manager  for  the  Indepen¬ 
dent  Journal  in  Marin  County,  Calif. 


William  J.  Aultman,  formerly 
chief  operating  officer  of  DCI  Pub¬ 
lishing  in  Alexandria,  Va.,  has  been 
named  president  and  chief  executive 
officer  of  the  company. 
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Alan  M.  Horton,  formerly  editor 
of  the  Naples  (Fla.)  Daily  News,  has 
b»een  appointed  vice  president,  opera¬ 
tions,  for  the  newspapers/publishing 
division  of  Scripps  Howard  in  Cincin¬ 
nati.  He  succeeds  Frank  H.  Shep¬ 
herd,  who  has  been  named  execu¬ 
tive  vice  president  of  Stauffer  Com¬ 
munications,  Topeka,  Kan. 

Horton  previously  had  worked  as  a 
reporter  at  the  Cincinnati  Post  and 
the  Cleveland  Press,  Washington  cor¬ 
respondent  for  Scripps  Howard’s 
three  daily  papers  in  Ohio,  national 
correspondent  with  Scripps  Howard 
News  Service,  editor  of  the  Shelby- 
ville  (Ind.)  News,  managing  editor  at 
the  Evansville  (Ind.)  Press,  director 
of  Scripps  Howard’s  joint  venture 
with  the  Miami-based  Knight-Ridder 
Co.  in  Pittsburgh  and  publisher  of 
Southern  California  Publishing  Co.  in 
Los  Angeles. 

Colleen  C.  Conant,  formerly 
managing  editor  with  the  Commercial 
Appeal  of  Memphis,  Tenn.,  has  been 
named  to  succeed  Horton  in  Naples. 

Conant  previously  had  served  as  a 
reporter,  city  editor  and  managing 
editor  at  the  Stuart  (Fla.)  News. 

*  *  * 

Darwin  R.  (Pat)  Hartsfield,  for¬ 
merly  advertising  director  at  the  Win¬ 
ston-Salem  (N.C.)  Journal,  has  been 
appointed  retail  ad  manager  for  Lan¬ 
caster  (Pa.)  Newspapers  Inc. 

Hartsfield  previously  had  worked 
as  retail  ad  manager  and  ad  director  of 
the  Abilene  (Texas)  Reporter-News, 
ad  director  for  the  Huntsville  (Texas) 
Item  and  in  classified  and  retail  sales 
positions  with  the  Lubbock  (Texas) 
Avalanche-Journal. 

«  *  0 

Doug  Sumrell,  circulation  direc¬ 
tor  at  the  Wichita  (Kansas)  Eagle,  has 
been  named  circulation  director  for 
Knight-Ridder  newspapers. 

Sumrell  previously  had  served  as 
circulation  director  of  the  News  & 
Courier  and  Evening  Post  in  Charles¬ 
ton,  S.C.,  the  Lexington  (Ky.)  Her¬ 
ald-Leader,  the  Kingsport  (Tenn.) 
Times-News  and  the  Miami  News. 

*  *  * 

William  Hutchinson  Cowles  III, 


president  and  publisher  of  the  Spo¬ 
kane  (Wash.)  Chronicle  and  Spokes¬ 
man-Review,  has  been  named  to  the 
board  of  directors  at  the  Seattle 
Times.  He  succeeds  the  retiring  John 
Handley  Davis. 

*  *  * 

Bob  Bestler,  formerly  sports  edi¬ 
tor  of  the  Myrtle  Beach,  S.C.,  Sun 
News,  has  been  named  business  edi¬ 
tor  for  the  paper. 

Bestler  previously  had  served  as  an 
editor  and  reporter  at  the  Fargo, 
N.D.,  Forum,  the  Charlotte  (N.C.) 
Observer  and  the  Milwaukee  Journal. 

Monty  Cook,  formerly  assistant 
sports  editor  and  earlier  a  sports- 
writer  with  the  Sun  News,  succeeds 
Bestler  as  sports  editor. 

Cook  also  serves  as  editor  of  the 
paper’s  new  monthly  golf  magazine. 
Myrtle  Beach  Golf. 

*  *  * 

LaRue  W’.  Gilleland,  director  of 
the  school  of  journalism  at  Northeast¬ 
ern  University  in  Boston,  has  an¬ 
nounced  his  retirement,  effective 
June  1992. 

Gilleland  previously  had  served  on 
the  faculty  of  the  University  of 
Nevada  in  Reno,  as  a  reporter  with 
the  Honolulu  Advertiser  and  the 
Memphis,  Tenn.,  Commercial 
Appeal  and  editor  of  the  Journalism 
Educator. 


The  following  executive  appoint¬ 
ments  have  been  made  at  Gannett  Co. 
Inc.  in  Arlington,  Va. 

Thomas  L.  Chapple,  formerly  vice 
president  and  associate  general 
counsel,  has  been  promoted  to  vice 
president,  general  counsel  and  secre¬ 
tary;  Mimi  a.  Feller,  formerly  vice 
president/public  affairs  and  govern¬ 
ment  relations,  has  been  promoted  to 
senior  vice  president/public  affairs 
and  government  relations;  John  B. 
Jaske,  formerly  vice  president  of 
labor  relations  and  assistant  general 
counsel,  has  been  promoted  to  senior 
vice  president/labor  relations  and 
assistant  general  counsel;  Larry  F. 
Miller,  formerly  vice  president/ 
financial  planning  and  controller,  has 
been  promoted  to  senior  vice  presi¬ 
dent/financial  planning  and  control¬ 
ler;  and  Jimmy  L.  Thomas,  formerly 
vice  president/financial  services  and 
treasurer,  has  been  promoted  to 
senior  vice  president/financial  ser¬ 
vices  and  treasurer. 

Ik  id 

Colin  D.  McCullough,  publisher 
of  the  Victoria  (B.C.)  Times-Colonist, 
has  been  elected  a  director  of  the 
British  Columbia  Press  Council. 

Ik  4i 

Shari  Ford,  formerly  manager  in 
the  Philadelphia  office  of  the  New 
York-based  PR  Newswire,  has  been 
named  PRN’s  mid-Atlantic  regional 
manager,  responsible  for  sales  and 
editorial  operations  in  Philadelphia, 
Pittsburgh  and  Washington,  D.C. 

Ford  previously  had  worked  for 
PRN  in  Denver,  Los  Angeles  and  San 
Diego. 

*  «  Ik 

Claude  W.  Sinclair,  formerly 
with  the  firm  Stone  Consolidated,  has 
been  appointed  Midwest  regional 
sales  manager  for  Donohue  Paper 
Sales  Corp.  of  Jericho,  N.Y. 
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OBITUARIES 


Clifford  G.  Bennet,  92,  produc¬ 
tion  manager  of  the  defunct  New  York 
World-Telegram,  died  Nov.  22  in 
Deerfield  Beach,  Fla. 

Bennet  also  had  worked  as  director 
of  ad  development  and  director  of 
promotion  at  the  World-Telegram,  an 
artist  for  the  former  New  York  Tele¬ 
gram  and  sales  director  of  the  defunct 
New  York  World  Almanac,  and  orga¬ 
nized  such  institutions  as  the  National 
Spelling  Bee  in  Washington,  D.C., 
the  Football  Coach  of  the  Year  poll 
and  the  first  Sweep  Puzzle,  a  circula¬ 
tion  promotion. 

*  *  * 

Burrus  Dickinson,  86,  an  educator 
and  former  owner  of  newspapers  in 
Illinois,  including  the  Bement  Regis¬ 
ter,  the  Woodford  County  Journal 
and  the  Roanoke  Review,  died  Nov. 
18. 

«  «  * 

Concetto  “Chet”  diMauro,  61, 
retired  vice  president  of  United  Tech¬ 
nologies  International,  a  division  of 
United  Technologies  Corp.  in  Hart¬ 
ford,  Conn. ,  died  of  cancer  of  the  liver 
Nov.  6  in  Hartford. 

Previously,  diMauro  had  served  as 
a  vice  president  for  operations  at 
McGraw-Hill  International,  London, 
and  an  editor  and  reporter  for  United 
Press  International  in  New  York. 

*  *  * 

Edward  Haddock,  31,  a  former 
graphic  artist  with  the  Washington 
Times,  died  Nov.  29  in  Raleigh,  N.C., 
after  a  long  illness. 

*  *  * 

Carleton  B.  Hovey,  79,  a  former 
co-owner  of  the  Beverly  (Mass.) 
Times,  died  Nov.  7. 

Hovey  also  had  served  as  public 
affairs  officer  for  a  regional  office  of 
the  U.S.  Department  of  Housing  and 
Urban  Development,  chief  secretary 
to  U.S.  Rep.  George  H.  Bates  (R- 
Mass.)  and  aide  to  Bates’  son,  U.S. 
Rep.  William  Bates  (R-Mass.). 

*  *  * 

Chlotilde  Rowell  Martin,  %, 
who  had  worked  as  a  reporter  and 
columnist  for  newspapers  in  South 
Carolina,  including  the  Columbia 
State,  the  Greenwood  Index  Journal 
and  (Charleston  News  and  Courier, 
died  Nov.  17. 

*  *  « 

Thomas  J.  McManus,  84,  co¬ 
founder  of  the  Lynn  (Mass.)  Sunday 
Post,  died  Nov.  25  after  a  brief  illness. 
McManus  also  had  served  as  wire 


editor,  city  editor  and  managing  edi¬ 
tor  of  the  Lynn  Telegram-News  and  a 
reporter  with  United  Press  Interna¬ 
tional  and  several  Massachussetts 
papers,  including  the  Boston  Post,  the 
Haverhill  Journal,  the  Lawrence 
Eagle-Tribune,  the  Newburyport 
News  and  the  Gloucester  Times. 

*  *  * 

Maurice  “Duke”  Moran,  80, 
retired  city  editor  of  the  McKeesport, 
Pa.,  Daily  News,  died  of  a  heart 
attack  Nov.  19. 

Moran  previously  had  worked  as  a 
reporter  with  the  Pittsburgh  Press 
and  as  a  war  correspondent  and  in  the 
Pittsburgh  bureau  for  the  Associated 
Press. 

*  *  * 

Helen  Reynolds,  92,  former  co¬ 
owner,  co-publisher  and  treasurer  of 
the  Green  River  (Wyo.)  Star,  died 
Nov.  14  in  North  Platte,  Neb. 

*  *  * 

William  A.  Reed  Jr.,  76,  former 
religion  editor  of  the  Nashville  Ten¬ 
nessean,  died  of  pneumonia  Nov.  13. 

*  *  * 

Katherine  S.  Rodrigues-Taylor, 
35,  a  contributing  editor  with  Black 
Elegance  magazine  and  a  former  life¬ 
style  reporter  for  the  Boston  Herald, 
died  Nov.  14  in  Newton,  Mass. 

*  *  * 

Robert  W.  Shapley,  64,  retired 
editor  and  writer  for  the  Weekly 
Reader,  a  children’s  magazine  pub¬ 
lished  by  Xerox  Educational  Publica¬ 
tions  of  Middletown,  Conn.,  died 
Nov.  7  in  Hartford,  Conn. 

*  *  « 

Charles  Weaver,  82,  former  pub¬ 
lisher  of  the  Nashua,  N.H.,  Tele¬ 
graph,  died  Nov.  18  after  a  long  ill¬ 
ness. 

Weaver  also  had  worked  for  Port¬ 
land  (Maine)  Newspapers,  publishers 
of  the  Press  Herald  and  Maine  Sun¬ 
day  Telegram,  and  had  been  general 
manager  of  the  Malden  (Mass.)  Eve¬ 
ning  News. 

*  *  * 

Robert  L.  Wolf,  56,  retired  chief 
financial  officer  of  the  Providence 
(R.I.)  Journal  Co.,  publishers  of  the 
Journal-Bulletin,  died  of  Lou  Geh¬ 
rig’s  disease  Nov.  8. 

*  *  * 

Msgr.  Charles  Bert  Woodrich, 
68,  former  editor  of  the  Denver 
Catholic  Register  and  director  of 
communications  for  the  Archdiocese 
of  Denver,  died  Nov.  10  following  a 
severe  asthma  attack. 


Robert  E.  “Bob”  Wynn,  57,  for¬ 
mer  managing  editor,  editorial  page 
editor  and  business  editor  with  the 
Gwinnett  Daily  News  of  Duluth,  Ga., 
died  Nov.  12. 

Wynn  previously  had  worked  for 
the  Atlanta  Journal  and  Constitution, 
the  Augusta  (Ga.)  Chronicle,  the 
Waycross  (Ga.)  Herald  and  the 
Macon  (Ga.)  Telegraph. 

DNA  employee, 
family  killed 

Jabaar  Abdullah,  23,  was  charged 
with  the  Dec.  5  murder  of  his  father, 
Detroit  Newspaper  Agency  mailroom 
employee  Karim  Abdullah,  46,  his 
mother,  Beulah,  42,  and  his  two 
brothers,  Karim  Jr.,  18,  and  Malik, 
16. 

Jabaar  Abdullah  was  arrested  in 
Nassau  County,  N.Y.,  on  a  fugitive 
warrant.  He  apparently  also  abducted 
his  sister  Nadirah,  11,  who  police  say 
witnessed  the  murders  in  the  Abdul¬ 
lah  family  home  in  northeast  Detroit. 

Born  Cleo  Patrick  Bell,  Karim 
Abdullah  had  worked  for  Detroit 
newspapers  since  1983. 


Chicago  bridge 
named  after 
journalist 

Chicago’s  North  Avenue  bridge 
was  renamed  Dec.  10  in  honor  of 
retired  Chicago  Sun-Times  crime 
reporter  and  Pulitzer  Prize  winner  Art 
Petacque. 

The  bridge  is  the  second  spanning 
the  Chicago  River  that  has  been 
renamed  after  a  Sun-Times  legend. 

Two  years  ago,  the  Wabash 
Avenue  bridge  v/as  renamed  the  Irv 
Kupcinet  Bridge  in  honor  of  the  Sun- 
Times  columnist. 

Groups  urge 
FCC  to  ease 
regulation 

The  Media  Institute  and  the  Free¬ 
dom  of  Expression  Foundation  have 
urged  the  Federal  Communications 
Commission  to  relax  regulations  on 
media  ownership,  arguing  that  the 
rules  place  broadcasters  at  a  competi¬ 
tive  disadvantage. 

The  organizations  recommended 
the  FCC  allow  common  ownership  in 
the  same  market. 
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Two  Thomson  papers  publishing  during  strikes 


By  George  Gameau 

Two  small  Thomson  newspapers  in 
Ontario  continue  to  publish  into  the 
sixth  week  of  strikes  by  units  of  the 
Southern  Ontario  Newspaper  Guild. 

Both  units  struck  in  early  Novem¬ 
ber  after  13  months  of  negotiations 
failed  to  yield  their  first  contracts. 
They  voted  for  union  representation 
in  1990. 

Meanwhile  at  Thomson’s  Canton 
(Ohio)  Repository,  workers  con¬ 
ducted  informational  pickets  in  an 
effort  to  reach  a  contract  to  replace 
one  that  expired  March.  Workers  in 
the  125-member  unit  are  protesting 
that  they  have  to  pay  from  $90  to  $210 
a  month  for  health  care  insurance. 

In  Ontario,  about  35  workers  in 
news,  advertising  and  circulation 
departments  formed  picket  lines  Nov. 

7  at  the  Cambridge  Reporter,  circula¬ 
tion  15,000. 

Forty  miles  away  at  the  Guelph 
Mercury,  circulation  20,000,  about  23 
newsroom  workers  set  up  pickets 
Nov.  10. 

Both  papers  were  being  published 
with  the  help  of  managers  and  work¬ 
ers  from  other  Thomson  papers. 

Unionized  production  workers 
remained  on  the  job  in  accordance 
with  their  contracts. 

The  main  obstacle  to  settlement  is 
pay.  Management  is  insisting  on  a 
“pay-for-performance,”  or  merit, 
pay  system.  The  unions  are  demand¬ 
ing  minimum  scales,  including  hikes 
averaging  12%  and  7%  during  two 
years.  Neither  side  opposes  the 
other’s  proposal  in  theory. 

Another  unresolved  issue  is  union 
security — open  or  closed  shop.  Must 
workers  join  the  union,  or  is  member¬ 
ship  optional? 

The  union  said  several  picketers 
had  been  injured  by  non-union  work¬ 
ers  who  had  driven  motor  vehicles 
through  picket  lines.  Several  workers 
have  been  charged  with  careless 
driving. 

Managers  reported  that  picketers, 
many  from  out  of  town,  have  thrown 
eggs  at  newspaper  offices,  newsracks 
have  been  destroyed,  and  employees 
who  crossed  picket  lines  have  had 
their  cars  and  homes  vandalized. 

There  have  been  no  negotiations 
since  the  strikes  began. 

The  union  is  seeking  binding  arbi¬ 
tration  under  Canada’s  “first  con¬ 
tract”  law.  The  law  gives  the  Ontario 
Labor  Relations  Board  30  days  to 
decide  whether  to  accept  a  case.  If  it 
does,  hearings  are  held  and  an  arbitra¬ 


tor  settles  the  contract. 

Managers  said  arbitration  is  not 
needed  because  the  unions  walked 
away  from  the  bargaining  table  and 
struck  before  any  impasse  had  been 
reached. 

The  bargaining  units  have  started 
campaigns  urging  readers  and  adver¬ 
tisers  to  boycott  the  papers. 

A  union  representative  called  the 
campaigns  “very  effective,”  but 
managements  said  circulations  have 
grown  and  the  newspaper  and  adver¬ 
tising  were  unaffected. 

The  strikes  were  authorized  by  the 
Southern  Ontario  Newspaper  Guild 
and  the  Guild  international  office  in 
Maryland.  They  are  supported  by 
labor  councils  in  both  cities.  The 
Guelph  City  Council  suspended  dis¬ 
cretionary  advertising  during  the  strike. 


Stephen  Rhodes,  Daily  Mercury 
publisher  and  general  manager,  said 
that  five  editors,  free-lancers,  jour¬ 
nalists  from  other  Thomson  papers, 
and  a  sports  staffer  who  had  crossed 
the  picket  line  were  putting  out  the 
paper  “without  much  difficulty.” 

He  said  the  strike  has  had  “no 
effect”  on  advertising  or  home  deliv¬ 
ery.  Though  about  50  subscribers 
canceled  because  of  the  strike,  he  said 
circulation  had  increased  “a  few 
hundred  copies”  as  a  result  of  a  pro¬ 
motion  campaign. 

“The  union  has  some  difficulty 
with  us  having  some  discretion  over 
salary,”  Rhodes  said,  adding  that 
managers  need  the  ability  to  reward 
employees  for  exceptional  perfor¬ 
mance  in  order  to  retain  good  work¬ 
ers. 

“It’s  hard  to  motivate  employees 
who  get  the  same  pay  as  colleagues 
who  perform  less,”  he  said.  “Lon¬ 
gevity  should  not  be  the  only  crite¬ 
rion,”  he  said,  while  finding  “no 
problem”  with  base  rates. 

Rhodes  said  most  of  the  trouble  has 
come  from  outside  strike  supporters. 

Frances  Soboda,  a  representative 
of  the  Southern  Ontario  Newspaper 
Guild,  said  Thomson  “is  doing  its 
very  best  to  frustrate  and  stall  the 
bargaining  process  because  they 
simply  don’t  want  these  units  to  be 


organized.” 

She  said  Thomson  proposed  “16th- 
century  management  rights  clauses 
that  give  the  employer  sole  discretion 
to  determine  ability  and  qualifica¬ 
tions,  discipline  and  discharge.” 

As  an  example,  she  said,  manage¬ 
ment  in  Cambridge  proposed  a  be¬ 
reavement  clause  that  required  em¬ 
ployees  to  prove  a  death  was  of  a 
relative  and  to  prove  they  attended 
the  funeral  by  showing  a  note  from  the 
funeral  director. 

In  Cambridge,  Reporter  publisher 
and  general  manager  Jon  C.  Butler 
said,  “We  never  stopped  negotiating. 
The  Guild  broke  off  negotiations.  We 
never  gave  our  final  offer  and  we 
made  it  clear  we  were  willing  to 
negotiate  ....  We  have  negotiated 
in  good  faith  since  day  one.” 


Butler  said  26  workers  in  the  unit 
were  striking  and  21  were  working  out 
of  a  total  staff  of  95.  Using  managers, 
part-time  employees  and  temporary 
help  from  the  area,  he  said  that  the 
paper  was  “just  as  good”  as  before 
the  strike  and  was  as  big  or  bigger.  Ad 
linage  in  November  was  above  the 
1990  total. 

He  said  circulation  has  increased 
despite  some  cancellations,  but  other 
subscribers  have  started  because  they 
oppose  the  strike. 

Soboda  said  the  struck  papers  were 
half  to  two-thirds  the  normal  size  and 
of  “vastly  reduced  quality”  with 
fewer  ads. 

Soboda  said  that  in  Cambridge  six 
or  seven  picketers  were  hit  by  strikers 
driving  through  picket  lines  and  four 
were  hit  in  Guelph.  Several  workers 
were  charged  with  careless  driving. 

Butler  said  one  contract  driver  was 
charged  with  driving  too  fast,  and  an 
employee  was  charged  for  driving 
across  a  picket  line,  but  nobody  was 
hit.  He  said  four  picketers  had  been 
charged  with  mischief  for  breaking 
car  windshields  and  tossing  eggs.  In 
addition,  90  newsracks  had  been 
destroyed  and  two  employees  had 
windows  broken  at  home  and  five  had 
cars  vandalized. 

(See  STRIKES  on  page  44) 


“It’s  hard  to  motivate  employees  who  get  the  same 
pay  as  colleagues  who  perform  less,”  he  said. 
“Longevity  should  not  be  the  only  criterion,”  he  said, 
while  finding  “no  problem”  with  base  rates. 
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Government  information  protected 

Supreme  Court  reverses  lower  court  rulings;  says  complete  disclosure 
of  reports  on  Haitian  refugees  is  not  necessary  under  FolA 


By  Debra  Gersh 

The  U.S.  Supreme  Court  has 
reversed  two  lower  courts  and  ruled 
that  disclosure  of  redacted  informa¬ 
tion  in  government  reports  about  Hai¬ 
tian  refugees  “would  constitute  a 
clearly  unwarranted  invasion  of  pri¬ 
vacy.” 

In  deciding  the  Freedom  of  Infor¬ 
mation  Act  case  United  States 
Department  of  State  v.  Ray  et  al.,  the 
Supreme  Court’s  opinion  was  as  sig¬ 
nificant  in  what  it  did  say  as  in  what  it 
did  not. 

The  Court’s  8-0  opinion  against 
release  of  the  information  was  very 
careful  to  stick  only  to  the  points 
raised  by  this  case,  and  not  to  create 
any  broader  exemptions  to  FoIA. 

The  case  stems  from  an  FoIA 
request  filed  by  a  Florida  attorney  and 
his  clients  seeking  the  names  of  Hai¬ 
tian  nationals  who  had  been  inter¬ 
viewed  by  the  State  Department  after 
having  been  denied  entry  into  the 
United  States. 

Although  the  State  Department 
made  available  the  interviews — con¬ 
ducted  to  determine  whether  those 
denied  entry  to  the  U.S.  were  perse¬ 
cuted  when  they  returned  to  Haiti — 
the  names  of  those  interviewed  were 
redacted. 

Lawyer  Michael  D.  Ray  and  his 
clients  filed  suit  under  FoIA,  saying 
they  needed  the  names  to  prove, 
through  further  interviews,  that  these 
Haitians  were  indeed  facing  serious 
persecution  upon  their  return. 

The  government  argued  that  the 
interviews  were  conducted  under  the 
promise  of  confidentiality  and  that 
releasing  the  names  would  invade  the 
privacy  of  the  interviewees. 

Both  the  District  Court  and  the 
Appeals  Court  ruled  in  favor  of  Ray, 
but  the  Supreme  Court  found  other¬ 
wise. 

“Although  the  interest  in  protect¬ 
ing  the  privacy  of  the  redacted  infor¬ 
mation  is  substantial,  we  must  still 
consider  the  importance  of  the  public 
interest  in  its  disclosure,”  wrote  Jus¬ 
tice  John  Paul  Stevens  for  the  Court. 
“For  unless  the  invasion  of  privacy  is 
‘clearly  unwarranted,’  the  public  in¬ 
terest  in  disclosure  must  prevail  .  .  . 

“[T]he  Court  of  Appeals  properly 
recognized  that  the  public  interest  in 


knowing  whether  the  State  Depart¬ 
ment  has  adequately  monitored  Hai¬ 
ti’s  compliance  with  its  promise  not  to 
persecute  returnees  is  cognizable 
under  FoIA.  We  are  persuaded,  how¬ 
ever,  that  this  public  interest  has  been 
adequately  served  by  disclosure  of 
the  redacted  interview  summaries 
and  that  disclosure  of  the  redacted 
documents  would  therefore  consti¬ 
tute  a  clearly  unwarranted  invasion  of 
the  interviewees’  privacy,”  Justice 
Stevens  wrote.  “The  addition  of  the 
redacted  identifying  information 
would  not  shed  any  additional  light  on 
the  government’s  conduct  of  its  obli¬ 
gation.” 

The  Supreme  Court  further  de¬ 
clined  to  rule  on  the  government’s 
argument  that  it  should  create  a  rule 
against  “derivative  use” — using  the 
information  released  to  gain  informa¬ 
tion  beyond  the  government  docu¬ 
ments. 

“There  is  no  need  to  adopt  such  a 
rigid  rule  to  decide  this  case,  how¬ 
ever,  because  there  is  nothing  in  the 
record  to  suggest  that  a  second  series 
of  interviews  with  the  already-inter¬ 
viewed  returnees  would  produce  any 
relevant  information  that  is  not  set  i 
forth  in  the  documents  that  have  al¬ 
ready  been  produced  ...”  the  Court 
found.  “[W]e  need  not  address  the 
question  of  whether  a  ‘derivative  use’ 
theory  would  ever  justify  release  of  in¬ 
formation  about  private  individuals.” 

The  Court  also  rejected  Ray’s  argu¬ 
ment  that  the  information  should  be 
released  to  check  the  veracity  of  the 
reports. 

“There  is  not  a  scintilla  of  evi¬ 
dence,  either  in  the  documents  them¬ 
selves  or  elsewhere  in  the  record,  that 
tends  to  impugn  the  integrity  of  the 
reports  .  .  .”  Justice  Stevens  wrote. 

“What  sort  of  evidence  of  official 
misconduct  might  be  sufficient  to 
identify  a  genuine  public  interest  in 
disclosure  is  a  matter  that  we  need  not 
address  in  this  case.” 

In  a  partial  concurrence.  Justice 
Antonin  Scalia,  joined  by  Justice 
Anthony  M.  Kennedy,  agreed  with 
not  deciding  the  derivative-use  issue, 
but  he  noted  that  the  Court  should 
have  been  consistent  in  its  abstention 
when  looking  at  the  personal-privacy 
side  as  well  as  the  public-benefits 
side. 


“The  majority  does  not,  in  my 
view,  refute  the  persuasive  conten¬ 
tion  that  conside-'tion  of  derivative 
uses,  whether  to  establish  a  public 
interest  or  to  establish  an  invasion  of 
privacy,  is  impermissible  .  .  .”  Jus¬ 
tice  Scalia  wrote.  “It  seems  to  me, 
however,  that  since  derivative  use  on 
the  public-benefits  side  and  deriva¬ 
tive  use  of  the  personal-privacy  side 
must  surely  go  together  (there  is  no 
plausible  reason  to  allow  it  for  the  one 
and  bar  it  for  the  other)  the  Court 
should  have  been  consistent  in  its 
abstention.” 


WSG  still 
tallying 
contract  vote 

By  Debra  Gersh 

The  Wire  Service  Guild  plans  to 
hold  off  counting  the  results  of  United 
Press  International  member  voting  on 
a  strike  authorization  until  the  results 
of  a  vote  on  an  agreement  between  the 
Guild  and  UPI  have  been  tallied. 

The  strike  authorization  vote — 
called  before  the  two  sides  had 
reached  a  tentative  contract  agree¬ 
ment — was  to  be  counted  Dec.  16. 
The  member  vote  on  the  proposed 
contract  settlement  is  slated  to  be  tal¬ 
lied  Jan.  3,  1992. 

“It  makes  little  sense  to  announce  a 
call  for  a  strike  while  members  are 
voting  on  a  peace  agreement,”  said 
Washington  science  writer  Doug 
Levy,  a  member  of  the  WSG  execu¬ 
tive  committee,  in  a  Guild  bulletin. 

The  Guild  bulletin  further  stated 
that  union  leaders  have  met  “with 
individuals  who  propose  alternatives 
to  the  business  plan  earlier  an¬ 
nounced  by  current  UPI  manage¬ 
ment”  {E&P,  Dec.  7,  P.  14). 

Although  there  was  virtually  no 
information  available  about  who 
these  “individuals”  might  be, 
sources  indicated  there  were  a  num¬ 
ber  of  strategies  proposed  for  the 
takeover  of  UPI  by  various  parties, 
some  of  whom  may  have  previously 
shown  an  interest  in  the  wire  service. 
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Debate  persists 

Whether  or  not  to  publish  names  of  alleged 
rape  victims  still  has  media  in  a  quandary 


By  Tony  Case 

It’s  the  debate  that  just  won’t  go 
away. 

Last  spring,  after  several  news 
organizations  identified  the  woman 
who  claimed  she  had  been  raped  by 
William  Kennedy  Smith  over  the  Eas¬ 
ter  weekend  at  the  Kennedy  family 
estate  in  Palm  Beach,  Fla.,  opposing 
views  on  the  naming  of  alleged  rape 
victims  pervaded  newspaper  stories, 
television  talk  shows,  watercooler 
chitchat,  and  the  public’s  collective 
conscience  for  weeks. 

The  controversial  issue  has  resur¬ 
faced  following  Smith’s  acquittal 
Dec.  12  and  the  subsequent  naming  of 
the  alleged  victim  by  at  least  one 
newspaper. 

Although  prominent  broadsheets, 
among  them  the  New  York  Times,  the 
Louisville,  Ky.,  Courier-Journal,  the 


Detroit  News  and  the  Detroit  Free 
Press,  as  well  as  NBC  News,  earlier 
had  come  under  fire  for  initially 
reporting  the  woman’s  name  {E&P, 
April  27,  P.  11),  the  Washington 
Times  now  has  decided  to  identify 
her. 


As  E&P  went  to  press,  Smith’s  accuser 
was  named  and  pictured  in  newspapers 
across  the  country  after  she  agreed  to 
appear  on  ABC’s  ‘•PrimeTime  Live” 
with  Diane  Sawyer. 

Patricia  Bowman  said  she  would  ex¬ 
plain  her  reasons  for  coming  forward  in 
the  interview,  which  was  scheduled  for 
broadcast  Dec.  19. 

The  article  on  this  page  was  written 
prior  to  Bowman’s  decision  to  ’go  pub- 
Uc.’ 


Times  editor  Wesley  Pruden  told 
E&P  that  naming  the  woman  prior  to 
the  verdict  was  an  “outrageous” 
move,  and  was  quick  to  point  out  that 
he  earlier  had  used  his  own  opinion 
column  to  blast  the  organizations 
which  had  done  so.  He  maintained, 
however,  that  his  paper’s  situation  is 
different  because  the  action  follows 
Smith’s  acquittal. 

In  a  note  to  readers  accompanying 
a  story  on  the  verdict  in  which  the 
accuser  was  identified,  the  paper 
explained,  “The  long-standing  policy 
of  the  Washington  Times  is  to  with¬ 
hold  the  names  of  all  rape  victims. 
The  names  of  the  male  defendants  are 
routinely  used,  and  if  a  defendant  is 
acquitted  the  woman  is  then  identi¬ 
fied.” 

The  following  day,  Pruden  au- 
(See  DEBATE  on  page  44) 


The  Audiotex  Group 


Editor  &  Publislier 


EDITOR  &  PUBLISHER  TEAMS  UP  WITH  THE  AUDIOTEX  GROUP 

TO  CO-SPONSOR  THE  THIRD  ANNUAL  CONFERENCE 
ON  TALKING  NEWSPAPERS  AND 
TELECOMMUNICATIONS  OPPORTUNITIES. 

February  10-11,  1992  at  the  Hyatt  Regency  New  Orleans 


NEWSPAPERS  OFFERING 
VOICE  SERVICES 


FEBRUARY  ’89 

42 

FEBRUARY  ’90 

112 

FEBRUARY  ’91 

450 

FEBRUARY  ’92 

1200* 

In  the  past  few  years,  the  number  of  newspapers  offering  some  form  of 
voice  information  services  has  grown  dramatically  to  over  1000  today.  Is 
this  a  fad?  Not  likely,  say  the  experts  who  believe  that  telecommunications 
services  will  become  an  increasingly  important  part  of  a  newspaper’s  mar¬ 
keting  plan.  Virtually  no  newspapers  have  discontinued  voice  services,  and 
the  pioneers  are  adding  new  ones  suggesting  Talking  Newspapers  are  here 
to  stay.  Your  company  needs  to  be  at  this  important  event. 


For  more  information  on  the  conference,  contact  Kim  Werner  at  215-297-1000. 
Call  before  January  1  to  receive  a  free  copy  of 
24  Hard-Learned  Lessons  of  Talking  Newspapers. 
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Having  the  last  laugh  in  Buckeye 


Office  of  the  Buckeye  (Ariz.)  Valley  News. 


By  Mark  Martin 

Five  years  ago  I  wandered  into 
Buckeye,  a  grungy  Arizona  desert 
town  about  30  miles  west  of  down¬ 
town  Phoenix  and  just  this  side  of 
decrepitude. 

I  picked  up  the  local  newspaper,  as 
I  usually  do,  but  didn’t  read  it  through 
until  I  got  back  home.  Then  I  was 
jolted  by  an  editorial  so  trenchant  and 
witty  that  I  was  determined  to  go  back 
there  and  meet  the  Mark  Shepard  who 
had  signed  his  name  to  it. 

I  did  return  several  times  but 
always  missed  him.  Once  he  was 
touring  Europe  with  his  family.  When 
I  tried  again  on  April  16,  he  was  gone 
again,  and  for  good. 

At  least  some  folks  in  Buckeye 
thought  it  was  good  that  he  was  gone. 
At  the  Chamber  of  Commerce  there 
were  two  Mark  Shepard  editorials 
prominently  displayed  on  the  bulletin 
board. 

“Those  are  the  only  two  he  ever 
wrote,  seems  like,  that  didn’t  find 
something  wrong  with  the  town,” 
sighed  Chamber  executive  Deanna  K. 
Schulz.  “He  wrote  them  when  he  was 
trying  to  sell  his  house  so  he  could 
move  to  Virginia.  He  left  in  December 
and  it’s  been,  well,  sorta  peaceful 
around  here  since  then.” 

Schulz  spoke  hesitatingly,  choos¬ 
ing  her  words  carefully  to  avoid  giving 
a  visitor  the  wrong  impression  about 
the  now-decamped  Shepard  who  for 
23  years  had  amused  and  infuriated 
Buckeye  with  his  editorial  jeremiads. 
Everyone,  she  pointed  out,  liked 
Shepard  personally  and  he  was  often 
funny  and  there  was  no  doubt  he  did  a 
great  deal  of  good  for  the  town. 
But  .  .  . 

This  editor,  it  seems,  was  eternally 
vigilant,  infernally  caustic,  cranky, 
unyielding,  the  list  of  adjectives  grew 
longer  as  friends  and  critics  talked 
about  Shepard,  who  still  owns  the 
Buckeye  Valley  News  and  still  lards  it 
with  long  columns  of  comment  from 
his  new  home  in  Orange,  Va. 

At  the  editorial  helm  now  is  Tom 
Thompson  who  landed  in  Buckeye 
two  years  ago  by  way  of  Enderlin, 
N.D.,  where  he  had  owned  the  paper, 
and  by  way  of  Rifle,  Colo.,  and  Bisbee, 
Ariz.,  where  he  had  edited  weeklies. 

In  the  cluttered  office  where  he 
composes  the  entire  tabloid  on  an 
aging  IBM  typewriter,  Thompson 
offered  his  perspective  of  Shepard; 


(Martin  is  a  free-lance  writer.) 


“He  made  people  think.  A  lot  of  them 
resented  his  thoughts.  At  one  time  or 
another  over  20  years,  he  must  have 
stepped  on  every  toe  in  town.  These 
people  really  take  things  personal. 
Some  thought  he  editorialized  every¬ 
thing,  and  maybe  he  did.“ 

Thompson  describes  himself  as 
strictly  a  reporter,  but  he  is  not  averse 
to  the  sly  dig  either.  He  has  continued 
the  “Marking  Time”  column,  a  front¬ 
page  omnium  gatherum  of  near-news, 
town  gossip,  rumor  and  clubby  chat¬ 
ter.  Recently  it  included  this  item: 
“Just  a  reminder.  The  photo  above  is 
that  of  Buckeye  Police  Chief  Bill 
Maughan  (for  those  who  may  have 
forgotten  what  he  looks  like).” 

The  chief,  who  snared  a  handsome 
pay  rise  while  attending  a  three- 
month  FBI  training  course,  appar¬ 
ently  spends  much  time  away  from 
Buckeye,  thus  qualifying  as  a  target 
for  barbed  comment. 

While  Shepard  tooted  his  editorial 
horn  fortissimo,  Thompson  prefers  a 
muted  tone.  His  previous  experience 
taught  him  that  “You’ve  got  to  rely  on 
everybody  you  can  to  keep  the  paper 
afloat,  and  if  you  start  stepping  on 
their  toes,  they  go  the  other  way.” 

Amazingly,  Shepard’s  strident  edi¬ 
torial  stance  did  not  seem  to  affect 
advertising  volume  or  circulation, 
which  has  stayed  fairly  constant  at  the 
2,500  mark,  as  does  the  population  of 
about  4,000.  Thompson  is  able  to 
keep  the  ad-to-news  ratio  at  about 
50%  but  admits  it  is  getting  tougher  all 
the  time.  The  town’s  retail  base  has 
been  eroding  steadily  as  new  shop¬ 


ping  centers  sprout  in  the  ever- 
advancing  Phoenix  metroplex. 

A  small  offset  press  was  installed 
recently  to  generate  job-printing 
revenue  and  Thompson  doubles  as 
clerk  in  the  office  and  school  supply 
section  that  takes  up  much  of  the 
space  in  the  newspaper  building.  On 
one  wall  are  T-shirts  emblazoned  with 
the  fictional  “Buckeye  University” 
logo  and  phony  diplomas  offering  a 
master’s  degree  in  Alibiology,  the 
proceeds  of  which  go  to  the  Rotary 
Club’s  civic  improvement  fund. 

Shepard’s  wry  brand  of  humor  may 
prove  his  most  enduring  legacy  to 
Buckeye.  Ben  Myscofski,  curator- 
caretaker  of  the  local  Historical  and 
Archaeological  Museum,  recalled 
that  he  had  come  to  Buckeye  as  a 
result  of  a  spurious  ad  he  spotted  in 
the  paper.  Shepard  liked  to  fill  space 
in  his  classified  ad  section  with  quirky 
offerings,  such  as  a  barrel  of  mus¬ 
tache  wax. 

“I  figured  any  town  with  a  paper 
that  offered  humor  with  the  news  had 
to  have  something  going  for  it,”  Mys¬ 
cofski  observed. 

So  he  moved  to  Buckeye  and  got  to 
know  Shepard  well.  “Sometimes  he 
was  the  most  pleasant  person.  I  used 
to  sit  and  talk  with  him  at  the  newspa¬ 
per,  and  the  next  week  he  would  come 
out  with  some  crap,  some  dumb  state¬ 
ment.” 

Were  there  guidelines,  some  sort  of 
pattern  that  motivated  the  editorials? 
Not  that  Myscofski  could  determine. 
Politics  and  personalities,  principles 
and  prejudices,  grumpiness  and  humor. 
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while  Mark  Shepard  still  owns  the  Buckeye  (Ariz.) 
Valley  News,  the  editor's  chair  is  now  occupied  by  Tom 
Thompson,  shown  above  at  the  desk  where  Shepard 
cooked  up  his  often  controversial  editorials.  Fram^  in 
the  window  is  Ben  Myscofski,  curator  of  Buckeye's  histori¬ 
cal  museum  and  local  media  watcher. 


it  was  all  grist  for  the  “Mark  My 


Elliott  Freireich,  shown  above  bundling  newspapers 
for  distribution,  is  publisher  of  the  new  we^ly  giveaway 
that  competes  directly  with  the  old,  establish^  Buckeye 
Valley  News. 


Word”  feature  that  had  earned  Shep¬ 
ard’s  byline. 

There  was  a  clue,  however,  in  a 
1988  editorial  marking  Buckeye’s 
centennial.  The  paper  turned  76  that 
year  and  Shepard  had  been  in  charge 
for  two  decades:  “We  have  tried  to 
produce  a  newspaper  which  is  de¬ 
voted  exclusively  to  the  Buckeye 
Valley.  Sometimes  thoughts  stray  a 
bit  but  whatever  appears  in  print  is  an 
attempt  to  keep  you  informed,  pro¬ 
vide  you  with  ideas  and  maybe  add  a 
little  humor  to  your  life.” 

Had  he  succeeded?  It  all  depended 
on  whom  you  asked.  An  old-timer  at 
the  Sav-Mart  grocery  thought  that 
“He  was  a  crackerjack  at  picking 
scabs,  getting  ’em  riled  up  down  to 
City  Hall,  which  is  a  good  thing — but 
don’t  say  I  said  that.” 

A  Stetson-hatted  father,  leaning  on 
the  cyclone  fence  and  watching  his  6- 
year-old  daughter  in  a  T-ball  league 
night  game,  allowed  as  how  he  did  not 
understand  the  local  power  infra¬ 
structure  but  felt  that  Shepard  had 
done  much  to  promote  education  and 
youth  activities  in  Buckeye.  “Town 
looks  like  it’s  slipping  bad,  ’specially 
the  downtown.  Might  be  we  need 
someone  to  stir  things  up.” 

Phil,  the  cashier  at  the  Unocal  gas 
station  has  lived  in  Buckeye  20  years. 
He  claims  never  to  have  been  irritated 
by  Shepard’s  editorializing  and  ig¬ 
nores  the  current  dispatches.  “Who 
cares  about  what  he  sees  in  Europe  or 
Virginia.  But,  look,  it’s  his  paper,  he 
can  do  what  he  wants  with  it.  It’s  like 
any  other  small-town  paper  and  no 
different  than  the  big  daily  at 
Phoenix  —  they  print  and  say  what 
they  want  to,  too.” 


So  why  did  Shepard  leave  Buck¬ 
eye?  Thompson  thought  his  boss  was 
burned  out,  wearied  by  his  unceasing 
campaign  to  serve  as  the  town’s  con¬ 
science. 

Schulz  suggested  that  he  might 
have  grown  pessimistic  over  Buck¬ 
eye’s  ability  to  sustain  itself  in  the 
face  of  changing  economic  condi¬ 
tions. 

Myscofski ’s  answer  was  to  hold  up 
a  copy  of  the  West  Valley  News,  a  free 
weekly  tabloid  that  covers  Buckeye 
and  four  other  communities  on  the 
west  side  of  the  Phoenix  metroplex. 

In  the  16-page  April  18  edition  of 
the  Shepard-owned  paper  was  a 
“Letter  to  the  Editor”  complaining 
that  three-fourths  of  the  editorial  page 
“does  not  need  to  be  about  Virginia. 
Buckey  e  needs  to  hear  about  Buck¬ 
eye  in  the  Buckeye  paper.” 

The  lead  article  told  about  the  pos¬ 
sible  closing  of  the  Harquahala 
School  west  of  town  due  to  decreas¬ 
ing  enrollment.  Without  the  classified 
pages,  a  double-page  grocery  ad  and 
the  church  ads  there  were  about  226 
column  inches  of  ads.  The  type  style 
and  page  layout  looked  tired. 

By  contrast,  the  upstart  West  Val¬ 
ley  News  on  April  17  ran  to  36  pages, 
plus  a  16-page  ad  supplement,  used 
color  extensively,  had  sparkling 
photos,  comics,  syndicated  features, 
and  bulged  with  ads,  including  one 
from  a  Buckeye  auto  dealer  that  was 
twice  the  size  of  that  which  appeared 
in  the  Buckeye  paper. 

There  was  also  a  story  on  the  clos¬ 
ing  of  the  Farmers  Home  Administra¬ 
tion  in  Buckeye  (which  did  not  appear 
in  the  paper  there)  and  a  front-page 
eye-popping  scoop  headlined  “Buck¬ 
eye  lass  chosen  as  Penthouse  maga¬ 


zine’s  ‘Pet  of  the  Month.’  ” 

Given  all  that,  one  might  under¬ 
stand  why  Shepard  threw  in  the 
towel.  In  his  valedictory  editorial,  he 
wrote  of  his  happy  years  in  Buckeye 
where  he  and  his  wife  had  reared  ei^t 
children. 

After  29  years  in  the  profession,  he 
was  disillusioned  at  the  media  which 
“has  somehow  been  given  the  idea 
that  it  has  a  liberal  mandate  to  pry  into 
every  aspect  of  everyone’s  life.”  It 
was  time,  he  said,  “to  back  off,  take 
another  look  around,  and  allow  this 
community  to  consider  another  ap¬ 
proach.  Most  of  you  know  where  I 
stand,  my  likes  and  dislikes,  my 
whims  and  fancies.  It  is  time  to 
leave.” 

Agreement  came  from  a  quarter 
that  Shepard  might  not  have  appre¬ 
ciated.  About  14  miles  to  the  east  of 
Shepard’s  cluttered  former  offices  is 
the  sparkling,  expansive  home  of  the 
West  Valley  News  where  I  found 
publisher  EUiot  Freireich  at  7  a.m., 
bundling  papers  for  delivery  in  Buck¬ 
eye:  4,600  copies  hand-delivered  and 
another  1,0(X)  mailed  to  fringe  areas. 
Total  circulation  is  21,000  and  the 
editorial  content  is  zoned  for  each  of 
the  communities  it  covers. 

Freireich  had  never  met  Shepard, 
but  knew  him  well,  the  way  a  moun¬ 
tain  lion  knows  the  sheep  it  has  been 
stalking  a  long  time.  He  would  not  put 
the  knock  on  the  man  or  his  paper,  but 
Freireich  admitted  he  had  cased  the 
Buckeye  scene  when  Shepard  had  his 
paper  for  sale  earlier. 

What  did  he  find?  “Buckeye  is 
going  to  die.  I  don’t  see  any  way  they 
can  make  it.  The  only  thing  holding  it 
together  is  the  old  people  living  there 
(See  WEEKLY  on  page  46) 
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Color  keyless  offset  in  Europe 


By  Jim  Rosenberg 

Following  four  years  of  lab  work 
and  field  tests,  MAN  Roland  this 
spring  received  its  first  keyless  offset 
order,  valued  at  more  than  $30  mil¬ 
lion. 

Two  Colorman  A  presses  are 
scheduled  to  go  on  edition  in  mid- 1 993 
at  Aamulehti,  a  150,000-circulation 
morning  daily  in  Tampere,  Finland’s 
second-largest  city. 

Each  40,000  iph  press  consists  of 
four  four-high  towers  with  four  reel- 
stands  and  a  2:5:5  jaw  folder.  Space 
was  reserved  for  installation  of  a  fifth 
tower  and  reelstand  at  the  back  of 
each  pressline. 

The  towers,  each  capable  of  4/4 
printing,  comprise  stacked  pairs  of 


compact  four-couple  “H”  units  (dou¬ 
ble-width,  two-around),  delivering  a 
range  of  black  or  spot  color  and  pro¬ 
cess  color  printing  possibilities  over 
many  pages.  For  strictly  four-color 
printing,  each  64-page  press  can  run 
32  different  four-color  pages. 

Spot  color  will  be  produced  by 
overprinting  process  colors.  MAN 
Roland  Inc.  product  marketing  direc¬ 
tor  Vince  Lapinski  noted  that  pre¬ 
press  screening  of  process  colors  to 
achieve  desired  spot  color  is  easier 
than  working  with  individual  keyless 
color  inks. 

“It  eliminates  development  of  spot 
color  inks,  which  really  hasn’t  been  as 
easy  as  people  think  .  .  .’’  said  La¬ 
pinski. 

The  press  reportedly  will  exploit 


KBA  keyless  offset  inking  unit,  with  pump,  collecting  trough,  doctor 
blade,  and  onilox,  form  and  rider  rollers. 


robotics  in  roll  loading  and  splicing. 
Twin  “H”  units  allow  access  and 
operation  from  only  two  levels  and 
short  couple-to-couple  distance  to 
avoid  fan-out  and  maintain  register, 
which  will  reportedly  be  controlled  by 
electronics  supplied  by  Quad/Tech. 

Ink  fountains  are  segmented,  with 
one-  and  two-plate-wide  doctor  blade 
systems  featuring  easy  changes  of 
blades  and  anilox  rollers.  Per-unit 
weight  is  reduced  through  use  of  a 
central  drive  for  all  inkers,  according 
to  MAN. 

Noting  the  importance  of  coopera¬ 
tive  advance  work  to  the  success  of  a 
keyless  start-up,  Lapinski  said  that 
Aamulehti  has  been  working  with  its 
newsprint  and  ink  suppliers  and  is 
testing  newsprint  and  inks  at  MAN’S 
facilities  in  Augsburg,  Germany.  Pre¬ 
press  process  development  is  also 
under  way  to  aid  in  optimizing  start¬ 
up. 

In  an  article  prepared  for  Deutscher 
Drucker,  MAN’S  Hans-Wemer  Loy 
described  other  characteristics  of  the 
Colorman  A.  To  avoid  ghosting,  the 
press’s  ink  distributor  roller  is  the 
same  size  as  the  plate  cylinder.  Posi¬ 
tive  ink  transfer  is  achieved  through 
“optimized  true  rolling  conditions,” 
obviating  need  for  rider  rollers. 

The  press  employs  Colorman 
“turbo”  dampening  and  three  roller 
configuration  to  apply  a  homogeneous 
dampener  film  to  plates.  To  avoid 
dampening  unit  ghosting,  dampening 
form  roller  circumference  is  half  that 
of  the  plate  cylinder  (page  deep). 

Loy  reported  that  the  Colorman  A 
installation  in  no  way  means  all  prob¬ 
lems  with  keyless  technology  have 
been  solved.  Many  problems,  he 
wrote,  “have  become  clear  only  as  it 
has  begun  to  be  used  in  practical 
applications.” 

Successful  anilox  offset  printing, 
he  cautioned,  requires  adherence  to 
standardized  production  conditions, 
including  prepress. 

In  comparison  with  conventional 
offset,  anilox  inking’s  cost  effective¬ 
ness  was  found  to  be  less  than  first 
imagined,  according  to  Loy. 

“In  terms  of  savings  in  costs,  we 
are  talking  of  a  figure  of  around  1- 
2%,”  he  wrote. 

Among  other  technical  matters,  he 
noted  that  the  dampening  solution 
tolerance  range  between  toning  and 
water  streaking  varies  from  about 
30%  in  long  ink  trains  to  9-10%  for 
shorter  inking.  Loy  wrote  that  experi¬ 
ments  with  inks  have  shown  that  it 
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One  of  two  identical  MAN  Roland  Colormon  A  onilox  offset  presses 
ordered  by  the  Finnish  doily  Aomulehti.  Each  pair  of  stacked  four-cou¬ 
ple  units  can  print  four  colors  on  both  sides  of  a  web. 


is  possible  to  achieve  a  range  of 
between  15%  and  17%. 

Koenig  &  Bauer  and  Albert  Fran- 
kenthal  probably  delivered  the  first  of 
Europe’s  keyless  letterpress  and 
offset  presses.  Several  years  ago  the 
latter  installed  its  first  four-color  tow¬ 
ers  at  a  German  print  site. 

Now  in  the  same  KBA  organiza¬ 
tion,  the  combined  pressmakers’  lat¬ 
est  color  keyless  offset  installation  is 
a  big  one  from  newspaper  and  con¬ 
tract  printer  Druckhaus  Dierichs 
company,  Kassel,  Germany. 

The  company  prints  a  22-edition 
280,000-circulation  daily  and  weekly 
supplement  and  several  other  news¬ 
papers  on  its  KBA  Anilox  Comman¬ 
der.  The  press  comprises  four  eight- 
couple  and  two  four-couple  towers 
controlled  at  six  consoles,  and  can 
print  either  two  64-page  papers  with 
16  four-color  pages  and  48  in  two- 
color,  or  an  80-page  paper  with  32 
four-color  pages  and  48  in  two-color, 
according  to  information  supplied  on 
behalf  of  KBA. 

Besides  the  advantages  of  keyless 
in  reducing  start-up  and  running 
waste,  reducing  make-ready  time  and 
maintenance  and  eliminating  preset¬ 
ting,  plate  scanning  and  adjustment 
electronics,  the  company  approved 
the  absence  of  web  contact  with  idler 
rollers  and  the  short  couple-to-couple 
distances  within  the  tower  configura¬ 
tion.  Also,  the  tower  affords  easy 
access  to  components  and  flexible 
color  placement.  Synthetic-coated 
anilox  rollers  and  doctor  blades  were 
said  to  be  easily  changed. 

A  detailed  technical  report  on  the 
press  by  IFRA  publications  director 
Pierre-Louis  Quervel  noted  among 
other  things  that  the  design  includes 
intermediate  rollers  placed  between 
form  rollers  and  the  plate  cylinder  to 
reduce  toning  and  increase  damping 
solution  tolerance.  Modification  to 
the  doctor  chamber  helped  eliminate 
problems  from  excess  water  in  the 
ink.  Anilox  roll  surfaces  are  held  to  a 


constant  temperature.  Segmented  foun¬ 
tains  permit  side-by-side  spot  colors. 

Two  English  dailies  are  also  getting 
the  U.K.’s  first  keyless  offset.  In 
spring,  the  Cambridge  Evening  News 
reportedly  ordered  a  six-unit  keyless 
version  of  KBA’s  A510  press  for  a 
new  building  with  space  for  two  more 
units.  The  paper  intends  to  print  front 
and  back  sectional  color. 

Another  keyless  offset  order  in  the 
U.K.  went  to  Crabtree  Vickers, 
which  “converted  a  Crabtree  offset 
unit  to  Civilox  offset  keyless  inking 
system”  at  the  Oxford  Mail,  accord¬ 
ing  to  Crabtree  Vickers  Inc.  president 
David  Murley.  The  black-only  unit  is 
“undergoing  start-up  trials  at  this 
moment,”  he  said. 

Murley  said  that  Oxford’s  conver¬ 
sion  represents  an  advance  of  a  cou¬ 
ple  of  generations  of  development 
beyond  the  Civilox  technology 
installed  for  live  production  tests  at 
Ireland’s  Cork  Examiner. 

“We  are,  of  course,  very  much  in 
the  development  phase  of  this,”  said 
Murley.  “Almost  every  new  system 
we  inwall  contains  everything  we’ve 
learned  from  the  previous  ones.” 

The  original  Civilox  offset  keyless 
conversion  at  the  Burlington  County 
(N.J.)  Times  (E&P,  Dec.  15,  1990)  is 
being  upgraded  with  a  more  advanced 
anilox  drum. 

Crabtree  Vickers  has  been  testing 
and  showing  single-width  color  key¬ 
less  offset  in  its  factory  in  England, 
where  Murley  reported  “extraordi¬ 
narily  satisfactory”  results. 

“That  design  is  now  being  incorpo¬ 
rated  into  a  double- width  press,”  he 
said.  “We’re  currently  looking  for  a 
site  to  locate  that  three-color  unit.” 

The  CX  3  is  a  three-color  keyless 
offset  add-on  unit  for  printing  process 
color  with  an  existing  black  unit. 
Slipped  in  among  or  mounted  atop 
perfecting  units,  CX  +  3s  can  offer  4/1 
printing. 

Murley  said  that,  while  he  found 
“the  general  consensus  in  North 


America  seems  to  be  that  color  key¬ 
less  offset  is  not  going  to  be  success¬ 
ful,  our  experience  is  quite  the  oppo¬ 
site  of  that.”  Demonstration  runs  for 
the  South  Bend  (Ind.)  Tribune,  he 
said,  “turned  out  at  least  as  good”  as 
comparison  copies  run  by  the  paper 
on  a  conventional  offset  press. 

Murley  guessed  that  about  half  of 
a  newsprint  roll,  or  maybe  10,000 
copies  were  run  for  the  demonstra¬ 
tion.  In  factory  testing,  he  added, 
three  and  four  rolls  have  been  printed 
with  satisfactory  results,  stopping 
only  for  manual  splices. 

“We  have  not  noticed  anything  that 
would  seem  to  suggest  that  there  is  a 
magic  number  that  when  exceeded 
that  process  falls  apart,”  he  said. 

“That’s  not  to  suggest  that  when 
we’re  running  at  high  speed  at  a  large 
run”  it  may  not  occur,  he  continued, 
noting  that  the  single-width  test  press 
is  run  at  about  35,000  cph,  well  below 
the  speed  used  to  print  big  dailies  on 
double-width  keyless  presses. 

“To  extrapolate  our  experiences  to 
date  and  say  we  are  definitely  not 
going  to  have  any  problems  would  be 
stupid;  we  wouldn’t  say  that.  But  cer¬ 
tainly  our  experiences  to  date  have 
not  led  us  to  believe  that  there  is  an 
inevitable  problem,”  Murley  con¬ 
cluded. 

While  not  seeking  to  “minimize  the 
basic  difficulties  with  the  process,” 
he  said  that  with  correct  ink  formula¬ 
tion,  proper  press  design,  and  care 
taken  not  to  overdampen,  keyless  can 
be  “a  workable  process.” 

N.Y.Times  adopts 
low-rub  inks 

Weekday  and  Sunday  editions  of 
the  New  York  Times  are  now  printed 
at  the  paper’s  New  York  and  New 
Jersey  plants  with  low-rub  inks  from 
Sun  Chemical  Corp.’s  General  Print¬ 
ing  Ink  division. 

According  to  Times  president  and 
general  manager  Lance  R.  Primis,  the 
new  inks  reduce  rub-off  by  60%  com¬ 
pared  with  conventional  inks. 

GPI  supplied  different  formulas  for 
the  Times’  offset  presses  in  Carlstadt 
and  letterpress-to-offset  conversions 
in  Manhattan.  Production  with  low- 
rub  inks  followed  a  year  of  testing  for 
rub  resistance  and  the  required  print 
density  for  text,  photos  and  ads.  The 
Times  said  its  new  Edison,  N.J., 
facility  also  will  use  the  new  ink. 

The  Times  reported  that  its  national 
edition,  representing  about  20%  of  its 
circulation,  will  contain  inks  already 
used  by  the  eight  newspapers  around 
the  country  that  print  the  Times  under 
contract.  It  said  six  of  those  papers 
currently  print  with  a  low-rub  ink. 
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Goss  unveils  MLX  in  Tokyo 

New  press  for  Japanese  market  shows  change  in 
Rockwell  Graphic  Systems’  approach  to  color  keyless  offset 


By  Jim  Rosenberg 

After  several  years  of  researching 
hardware  design  and  ink  formulation, 
particularly  in  color  printing,  Rock¬ 
well  Graphic  Systems  has  taken  a  new 
approach  to  keyless  inking  offset 
technology  —  one  that  makes  some 
further  changes  to  the  press  and 
demands  fewer  changes  in  inks. 

The  first  fruit  of  this  new  direction 
was  exhibited  last  month  at  a  newspa¬ 
per  printing  equipment  show  in 
Tokyo,  where  the  Goss  MLX  color 
keyless  offset  press  was  introduced 
for  the  Japanese  market  only.  Under 
development  is  a  version  to  meet 
color  and  production  requirements  of 
the  North  American  market. 


inks  more  viscous  than  those  now 
used  in  the  U.S.  or  Europe. 

Based  on  Rockwell’s  testing  and 
his  observations  of  keyless  experi¬ 
ence  in  the  U.S.  and  Europe,  Bain 
said  the  highly  fluid  inks  now  in  use 
“just  do  not  have  the  color  consis¬ 
tency  that’s  going  to  be  required  to 
make  these  things  work  in  competi¬ 
tion  with  conventional  machines.” 

So  press  designs  were  reworked,  he 
said,  to  accommodate  “heavier-bod¬ 
ied  inks”  with  the  rheology  of  those 
used  in  conventional  offset.  The 
resulting  improvement  in  color  sta¬ 
bility  is  “a  consequence  of  having 
better  control  of  the  dot  sizes  and  less 
sensitivity  to  water  content.” 

Bain  said  that  Goss  had  sufficient 


‘The  success  of  non-engraved  rollers  is  so 
spectacular,”  said  Bain.  “We’re  now  approaching 
something  like  half  a  billion  impressions  on  the 
rollers  in  Japan,  which  far  exceeds  anything  any 
engraved  roller  in  any  application  whatsoever  has 
achieved.” 


In  a  telephone  interview,  Rockwell 
printing  technology  director 
Lawrence  J.  Bain  discussed  the  press 
manufacturer’s  latest  work,  begin¬ 
ning  with  major  changes  in  the  ink  and 
its  metering. 

He  said  research  had  led  to  the 
conclusion  that  engraved  anilox  roll¬ 
ers  were  unsuited  to  metering  inks  on 
a  keyless  press.  Though  as  recently  as 
a  year  ago  it  had  still  used  that  tech¬ 
nology,  Bain  said  Rockwell  has  since 
“basically  .  .  .  walked  away  from 
engraved  rollers.” 

Any  further  work,  he  said,  will  use 
either  non-engraved  rollers  like  that 
on  the  MLX  or  systems  that  require 
no  similar  metering  at  the  roller. 

“The  success  of  non-engraved  roll¬ 
ers  is  so  spectacular,”  said  Bain. 
“We’re  now  approaching  something 
like  half  a  billion  impressions  on  the 
rollers  in  Japan,  which  far  exceeds 
anything  any  engraved  roller  in  any 
application  whatsoever  has  achieved. 

Rockwell  also  “walked  away  from 
fluid  inks.”  According  to  Bain,  if  the 
keyless  process  works,  it  will  be  with 


confidence  in  the  application  of  these 
changes  to  introduce  the  MLX.  With 
different  inker  and  dampener  designs 
than  in  the  keyless  Metroliner  already 
sold  in  Japan,  it  employs  a  non- 
engraved  AS  metering  roller  and  is 
“specifically  designed  to  run  these 
heavier-bodied  inks.” 

The  AS  roller  was  said  to  have  been 
derived  from  much  the  same  technol¬ 
ogy  that  led  to  the  TAK  roller 
employed  on  TKS  keyless  presses,  in 
which  wear  has  no  effect  on  ink  film 
or  transfer  because  it  creates  new  ink¬ 
carrying  cells  from  the  many  random 
voids  or  “bubbles”  in  the  material. 

Equipped  with  the  latest  in  elec¬ 
tronic  controls,  the  MLX,  Bain 
stressed,  was  “very  specifically 
designed  for  the  Japanese  newspaper 
market.”  In  this  connection,  accord¬ 
ing  to  Rockwell,  it  uses  a  “page-size 
single  form  roller,”  which  would  be 
unsuited  to  straight  runs. 

For  sales  elsewhere,  Rockwell  is 
looking  at  a  version  with  features 
“more  relevant  to  the  North  Ameri¬ 
can  and  European  markets,”  said 


Bain,  “  .  .  .  because  of  the  difference 
in  the  need  for  color,”  among  other 
matters.  An  example,  he  said,  is  the 
ability  to  “split  the  fountain  to  run 
different  colors  on  different  pages  off 
the  same  fountain,  which  we  do  not 
need  to  do  in  Japan.” 

Bain  said  that  the  way  the  split  was 
adopted  “provides  .  .  .  some  ability 
to  deliver  what  we  call  shade  control” 
to  increase  or  decrease  optical  den¬ 
sity  across  a  full  page. 

As  specific  products  for  unlike  mar¬ 
kets,  Goss  keyless  for  North  America 
will  not  depend  on  success  of  the 
MLX  in  Japan,  according  to  Bain.  He 
attributed  the  choice  of  Japan  for  the 
introduction  of  the  double-width 
color  keyless  press  to  Goss’  strong 
position  in  a  market  that  already  had 
accepted  keyless. 

“We’re  out  of  the  experimental 
stage,”  said  Bain.  Rockwell’s  factory 
in  Japan  is  installing  a  prototype  four- 
high  MLX  for  certification-testing 
early  next  year  and  demonstrations 
planned  for  spring. 

In  the  U.S.,  however,  Bain  said 
that  “keyless  in  any  form  is  still  a 
question  mark.”  Development  of 
keyless  technology  for  the  North 
American  market  remains  in  the  feasi¬ 
bility  stage,  he  said. 

As  European  and  Japanese  press 
manufacturers  have  contended,  ink 
may  have  a  significant  role  to  play  in 
the  successful  adoption  of  color  key¬ 
less  in  America. 

Bain  said  that  an  ink  suitable  for  the 
MLX  will  be  commercially  available 
from  an  established  Japanese  vendor, 
for  whom  its  manufacture  would  pre¬ 
sent  no  particular  difficulties. 

However,  he  added,  “I  would  not 
go  so  far  as  to  say  that  I  would  expect 
that  to  be  true  in  the  United  States.” 

Bain  said  that  he  thought  develop¬ 
ment  of  keyless  color  inks  for  the 
domestic  market  “will  put  a  quality- 
assurance  burden  on  the  ink  compa¬ 
nies  that  is  a  little  higher  than  they 
now  have  to  address.” 

Judging  from  recent  experience 
there,  Bain  said  the  requisite  day-to- 
day  consistency  of  ink  quality  exists 
in  Japan  now.  For  the  ink  needs  of 
current  Goss  keyless  technology,  he 
said  “it’s  a  quality-control  issue 
...  not  an  ink  formulation  issue.” 
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AM  International,  Komori,  downplay  takeover  threat 


By  Mark  Fitzgerald 

Executives  of  AM  International 
and  Komori  Corp.  appear  to  be  trying 
their  best  to  downplay  suggestions 
that  Tokyo-based  Komori  is  revving  a 
takeover  attempt  after  four  years  of 
enforced  idleness. 

In  separate  interviews  after  the  AM 
International  annual  shareholder 
meeting  in  suburban  Chicago  Dec.  5, 
both  AM  International  chairman, 
president  and  chief  executive  Merle 
H.  Banta  and  Komori  senior  manag¬ 
ing  director  Meizo  Sato  repeatedly 
emphasized  the  “cooperation”  of  the 
two  companies,  and  denied  that  a 
takeover  fight  is  imminent. 

“A  takeover?  No,  not  at  all,” 
Komori’s  Sato  said  through  an  aide, 
who  was  standing  beside  the  English- 
speaking  Sato  and  indicated  he  was 
talking  for  Sato.  The  aide  declined  to 
identify  himself. 

“We  have  not  taken  any  decision. 
Our  companies  are  cooperating.  We 
are  not  in  a  position  to  make  any 
comments  at  this  time,”  Sato  said 
through  the  aide. 

Similarly,  Banta  said  in  an  inter¬ 
view  that  the  subject  of  a  takeover 
had  not  arisen  in  discussions  the  day 
before  between  executives  of  Komori 
and  Chicago-based  AM. 

“They  want  what  we  want,  which 
is  to  get  value  for  the  stockholders. 


We  hope  to  have  a  cooperative,  good 
relationship,”  he  said,  essentially 
repeating  comments  made  during  the 
annual  meeting. 

Speculation  about  the  intentions  of 
Komori  toward  the  recession- 
wounded  AM  International  were  re¬ 
vived  in  late  November,  when 
Komon  informed  the  Securities  and 
Exchange  Commission  that  its  four- 
year  standstill  agreement  with  AM 
had  expired  and  that  it  intended  to 
“pursue  discussions”  of  a  buyout  of 
the  press  giant,  whose  AM  Graphics 
division  is  a  major  manufacturer  of 
newspaper  mailroom  products. 

In  1986,  Komori  first  fueled  talk  of 
a  hostile  takeover  with  the  acquisition 
of  an  8.3%  stake,  the  second-largest 
individual  holding  of  AM  stock. 

The  two  sides  agreed  to  a  four-year 
standstill  pact,  however,  freezing  the 
Komori  stake  and  requiring  the  Ja¬ 
panese  company  to  vote  its  shares  for 
management  positions. 

Though  the  agreement  did  not  ex¬ 
pire  until  this  past  Nov.  20,  Komori  at 
least  twice  continued  to  pursue  AM 
holdings. 

In  1988,  it  made  a  rejected  $250 
million  offer  for  AM’s  Harris  Graph¬ 
ics.  The  web  press  business  was  sold 
to  Heidelberg.  Then,  in  1989,  Komori 
sought  an  exception  to  the  standstill 
agreement  to  make  a  $320  million 
offer,  also  rebuffed,  for  all  of  AM. 


There  was  very  little  discussion 
about  Komori  at  the  stockholders’ 
meeting.  Instead,  AM  executives 
limned  the  serious  economic  situation 
faced  by  all  manufacturers,  while 
noting  a  few  hopeful  areas. 

At  the  meeting  AM,  which  had 
managed  a  modest  profit  in  1991, 
reported  lower  revenues  and  an  oper¬ 
ating  loss  of  $800,000  for  the  first 
quarter  of  its  1992  fiscal  year. 

AM  also  disclosed  that  it  had  cut  its 
work  force  during  the  quarter  by 
another  413,  or  6%.  Those  layoffs 
come  on  top  of  layoffs,  early  retire¬ 
ments  and  other  employment  cut¬ 
backs  that  have  reduced  worldwide 
headcount  from  8,067  in  fiscal  year 
1989  to  5,546  currently. 

An  ironic  bright  spot  for  AM  has 
been  the  depressed  newspaper  indus¬ 
try,  executives  said. 

AM’s  low-end  inserter,  the  NP630, 
has  helped  the  company  regain  “sub¬ 
stantial”  market  share,  AM  Graphics 
president  Richard  J.  Bonnie  said.  In 
addition,  AM  reported  it  received  120 
orders,  with  90  already  installed,  for 
its  new  delivery  gripper  system. 

AM  also  will  formally  introduce  a 
gripper  delivery  system  that  delivers 
from  the  press  at  the  1992  ANPA- 
TEC  show,  Bonnie  said. 

“We’re  focusing  on  the  whole 
[newspaper]  mailroom,”  CEO  Banta 
said  in  an  interview. 


ANPA  publishes  results  of  audiotex  caller  survey 


The  American  Newspaper  Publish¬ 
ers  Association  last  month  published 
the  results  of  a  mid-July  survey  of 
more  than  35,000  callers  to  15  news¬ 
papers’  audiotex  services. 

The  survey,  the  first  of  its  kind, 
according  to  the  ANPA,  was  con¬ 
ducted  by  the  Newspaper  Voice  Net¬ 
work,  an  organization  of  papers  oper¬ 
ating  or  interested  in  developing  voice 
services. 

At  intervals  determined  by  sys¬ 
tems’  average  call  counts,  callers  not 
previously  surveyed  who  remained 
connected  were  asked  28  questions. 
The  report  also  includes  answers  to 
optional  questions  asked  by  eight 
newspapers  concerning  the  affect  of 
audiotex  use  on  newspaper  reader- 
ship  and  use  of  other  media.  The 
survey  separated  first-time  and  repeat 
callers  and  adult  and  youth  callers. 

Findings  include  similarity  of 
demographics  and  usage  patterns 


regardless  of  region,  circulation  size 
and  call  count.  While  similar  to  the 
general  newspaper  readership,  audio¬ 
tex  callers  tended  to  be  younger  than 
traditional  readers  and  included  more 
males.  Systems  strong  on  entertain¬ 
ment  were  said  to  attract  “elusive 
newspaper  reader  groups,  particu¬ 
larly  young  females,”  which  it  said 
suggests  their  use  “as  a  marketing 
tool  for  circulation  and  for  non-tradi- 
tional  newspaper  advertisers.” 

The  report  noted  that  circulation 
size  and  content  appeared  to  deter¬ 
mine  users’  income  levels.  But  it 
stated  that  “unlike  the  print  product, 
audiotex  systems  with  larger  percen¬ 
tages  of  high-income  callers  did  not 
necessarily  translate  into  a  higher 
share  of  callers  who  are  regular  news¬ 
paper  readers.” 

The  report  summarizes  other 
results:  a  majority  of  callers  use  a 
service  one  to  six  times  per  week. 


with  no  large  variation  in  call  fre¬ 
quency  by  circulation  size,  system 
size  or  content;  callers  identifying 
themselves  as  regular  readers  varied 
by  amount  of  print  competition  and 
non-newspaper  promotion  for  each 
market;  40-50%  of  adult  callers  and 
30-40%  of  those  under  18  said  they 
read  the  daily  paper  five  times  per 
week;  60-70%  of  adults  and  half  of  the 
under- 18  callers  said  they  regularly 
read  the  Sunday  paper;  on  average, 
60%  of  callers  had  home  delivery. 

The  survey  sought  to  establish 
baseline  system-usage  and  readership 
data.  ANPA  plans  a  more  com¬ 
prehensive  survey  using  more  sys¬ 
tems  to  find  out  how  content  and  pro¬ 
motional  vehicles  affect  use,  demo¬ 
graphics  and  readership. 

The  report  is  available  from  the 
ANPA  Telecommunications  Dept., 
Newspaper  Center,  Box  17407  Dulles 
Airport,  Washington,  D.C.  20041. 
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Advertising  Data 

LNA  NEWSPAPER 

Data  on  the  following  newspapers  are  pro¬ 
vided  by  LNA  NEWSPAPER,  reported  in 
SAU  INCHES. 

To  maintain  uniformity  and  standardized 
records  for  their  subscribing  newspapers, 
LNA  NEWSPAPER  utilizes  a  system  of  clas¬ 
sification  whereby  all  display  advertising 
naturally  falls  into  one  of  four  major  classifica¬ 
tions,  “Retail,”  “General,”  “Automotive,”  or 
“Financial". 

LNA  NEWSPAPER  defines  “Nationai” 
advertising  as  a  combination  of  the  “General” 
and  “Automotive"  classifications.  For  those 
newspapers  subscribing  to  LNA  NEWSPAP¬ 
ER  service  levels  that  do  not  include  “Retail” 
or  “Financial”  classifications,  data  shown  is 
for  “National”  (“General”  and  “Automotive".) 


1991  1990 


Call-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  National . 

Finonciol. 

Clossified 

Full  RUN  PART  RUN 

ALIINTOWN,  P.A. 

59,657 

22,662  47,036 

5,653 

550 

2,269  68 

63,818 

Full  RUN  PART  RUN 

63,497  1,036 

15,041  52,165 

4,965 

41 

2,548  352 

75,943 

Total . 

153,859 

47,654 

161,994 

53,594 

Coll-$ 

ROP  Local . 

23,497 

2,584 

28,130 

2,322 

Preprint  Local . . 

19,580 

43,832 

26,052 

47,500 

ROP  Notional . 

5,2» 

6,204 

Preprint  Notional . 

12,580 

11,959 

Finoncioi. 

1,614 

1,771 

Clossified 

27,374 

30,402 

Total . 

89,875 

46,4,  c 

104,518 

49322 

GRAND  TOTAL... 

....  243,734 

94,070 

266,512 

103,416 

YEAR  TO  DATE.. 

....  2,257,365 

884,683 

2,617,863 

742,628 

AMURY  PARK,  N  J. 

PresK 

ROP  local . 

57,557 

7,080 

76,280 

8,430 

Preprint  Local . 

4,436 

3,307 

4,057 

4,517 

ROP  Notional . 

9,107 

1,100 

8,540 

1,037 

Preprint  Notionol . 

710 

2,023 

523 

Finonciol. 

4,489 

1,190 

6,021 

1,453 

Clossified 

71,878 

87,677 

39 

Totol . 

148,174 

12,677 

184,598 

15,999 

Press-S 

ROP  locol . 

27,523 

78.787 

38,182 

Preprint  Locol . 

14,133 

6,700 

16,849 

4,755 

ROP  Notionol . 

5,258 

11,737 

6,349 

Preprint  Notional . 

80 

2,434 

6,334 

Financial. 

3,285 

3,540 

Classified 

29,686 

35,555 

Total . 

79,965 

6,700 

148,902 

49,286 

GRAND  TOTAL.. 

....  228,139 

19,377 

333,500 

65,285 

TEAR  TO  DATE.. 

....  2,005,549 

87,771 

3,194,447 

609,050 

Note:  Preprint  advertising  dato  supplied  by  publi^ier 


‘Indicates  newspapers  reporting  figures  in 
lines. 


•AITIMOAI,  MD. 

Sun-m 


ROP  local . 

62,753 

6,208 

56,650 

7,568 

Preprint  Locol . 

8,828 

30,996 

12,221 

29J51 

ROP  Notionol . 

11,422 

3,630 

14,579 

3,218 

Preprint  Notional . 

2,090 

1,102 

504 

Finonciol.. 

3,127 

193 

3,914 

214 

Clossified. 

45,882 

804 

53,267 

5,505 

Totol . 

....  134,102 

42,933 

141,135 

45,856 

Sun*e 

ROP  Local . 

61,074 

6,077 

54,446 

7,579 

Preprint  Local . 

8,828 

30,996 

12,221 

29,351 

ROP  Notional . 

8,892 

3,630 

11,682 

3,191 

Preprint  Notional . 

1.980 

1,102 

504 

Finonciol . 

3,140 

193 

3,939 

215 

Clossified . 

34,845 

803 

41,447 

5,510 

Totol . 

.  118,759 

42,801 

124,239 

45,846 

Sun-S 

ROP  Local . 

33,073 

11,907 

36,763 

13,438 

Preprint  Local . 

17,532 

42,430 

32,642 

28,076 

ROP  Notionol . 

10,458 

2,874 

12,081 

3,309 

Preprint  Notional . 

13,330 

222 

12,329 

83 

Finonciol . 

1,740 

716 

2,412 

618 

Clossified 

44,778 

1,702 

56,099 

3,760 

Totol 

120,911 

59,851 

152,326 

49,284 

GRAND  TOTAL. 

.  373,772 

145,585 

417,700 

140,986 

YEAR  TO  DATE 

.  3,414,731 

1,245,689 

3,980,702 

1,133,453 

BCRGIN  COUNTY,  NJ. 

Record-e 

ROP  local . 

69,938 

5,422 

71,523 

6,936 

Preprint  Local . 

2,544 

11,558 

3,612 

18,167 

ROP  Notionol . 

12,122 

522 

9,594 

514 

Preprint  Notional . 

2,200 

1,320 

Finonciol . 

3,656 

315 

4,147 

602 

Clossified . 

50,261 

56,893 

Total . 

.  140,721 

19,137 

145,769 

26,219 

Record-S 

ROP  Local . 

35,216 

4,528 

37,472 

9,072 

Preprint  Locol . 

10,316 

72,324 

15,547 

55,644 

ROP  Notionol . 

6,603 

112 

8,238 

212 

Preprint  Notional . 

13,158 

12,134 

1,329 

Finonciol.. 

3,068 

153 

2,931 

680 

Clossified. 

32,515 

38,018 

Totol . 

100,876 

77,117 

114,340 

66,937 

GRAND  TOTAL. 

.  241,597 

96,254 

260,109 

93,156 

YEAR  TO  DATE. 

.  2,192,015 

844,480 

2,605,629 

787,058 

BOSTON, 

MASS. 

Globe-m 

ROP  local . 

56,588 

63,515 

332 

Preprint  Locol . 

17,290 

10,372 

ROP  Notionol . 

15,559 

14,354 

Preprint  Notional . 

928 

215 

Financial . 

3,512 

2,912 

Classified 

72,460 

78,489 

Totol . 

148,119 

18,218 

159,270 

11,119 

Globe-S 

ROP  locol . 

26,547 

10,777 

36,017 

11,065 

Preprint  Local . 

22,296 

28,392 

27,812 

29,452 

ROP  Notional . 

15,616 

1,213 

18,551 

1,208 

Preprint  Notional . 

13,588 

220 

13,878 

950 

Finonciol. 

2,055 

1,621 

1,230 

1,583 

Classified 

78,052 

117 

85,002 

107 

Total . 

158,154 

42,340 

182,490 

44,365 

GRAND  TOTAL. 

.  306,273 

60,558 

341,760 

55,484 

YEAR  TO  DATE. 

.  2,843,359 

459,888 

3,360,683 

468,476 

Herald-m 

ROP  local . 

28,003 

33,936 

ROP  Notional . 

6,205 

7,013 

Finonciol . . 

2,403 

2,439 

Classified 

67,718 

72,842 

Total . 

.  104,329 

116,230 

Herold-S 

ROP  locol . 

4,874 

5,488 

Preprint  Local . 

880 

29,652 

761 

38,799 

ROP  Notionol . 

5,177 

6,419 

Preprint  Notional....... 

6,579 

7,003 

Finonciol . 

426 

529 

Classified . 

13,675 

15.593 

Totol . 

25,032 

36,231 

28,790 

45,802 

GRAND  TOTAL 

.  129,361 

36,231 

145,020 

45,802 

YEAR  TO  DATE 

......  1,227,839 

386,284 

1,400,762 

404,723 

CINCINNATI,  OHIO 

Enquirer-m 

ROP  local . 

48,254 

59,915 

5,946 

Preprint  Local . 

21,258 

6,098 

17,313 

11,267 

ROP  Notionol . 

6.274 

10,956 

Preprint  Notional . 

344 

1,732 

83 

Finoncioi . 

2,682 

3,298 

Classified . 

78,584 

12,506 

86,509 

Total . 

157,396 

20,336 

177,991 

17,296 

Post^e 

ROP  local 

33,460 

39,424 

Preprint  Locol . 

25,212 

9,710 

15,770 

14,060 

ROP  Notionol . 

3,685 

6,102 

Preprint  Notional . 

344 

440 

Finonciol.. 

1,005 

1,357 

Clossifiod . 

33,361 

31,743 

Totol . 

97,067 

10,150 

94,396 

14,060 

Enquirer-S 

ROP  local . 

28,090 

32,169 

Preprint  Locol . 

45,212 

4,962 

47,519 

2,205 

ROP  Notional . 

6,673 

7,049 

Preprint  Notional . 

13,416 

12,643 

Financial.. 

1,506 

1,012 

Classified 

32,779 

40,668 

Totol . 

127,676 

4,962 

141,060 

2,205 

GRAND  TOTAL... 

....  382,139 

35,448 

413,447 

33,561 

YEAR  TO  DATE.. 

....  3,572,315 

249,921 

3,961,703 

253,758 

DALLAS, 

TEXAS 

Morning  News-m 

ROP  local . 

99,876 

11,797 

104,391 

8,917 

Preprint  Local . 

35,312 

38,777 

33,805 

20,750 

ROP  Notional . 

11,230 

932 

10,228 

810 

Preprint  Notionol . 

2,640 

3,513 

81 

194 

Finonciol.. 

4,650 

207 

5,162 

213 

Classified. 

177,876 

9,145 

180,687 

2,384 

Totol . 

331,584 

64,371 

334,354 

33,268 

News-S 

ROP  local . 

42,042 

1,008 

43,858 

661 

Preprint  Local . 

40,344 

8,826 

44,265 

8,237 

ROP  Notional . 

9,696 

1,493 

11,208 

2,557 

Preprint  Notionol . 

14,104 

13,363 

Finonciol . 

4,804 

3,373 

110 

Clossified . 

81,488 

485 

83,947 

932 

Total . 

....  192,478 

11,812 

200,014 

12,497 

GRAND  TOTAL.. 

....  524,062 

76,183 

534,368 

45,765 

YEAR  TO  DATE.. 

....  5,062.696 

552,967 

5,252,075 

428,681 

Times  Herald-o/d 

ROP  locol . 

59,435 

7,759 

53,944 

8,438 

Preprint  Local . 

22,112 

1,684 

20,556 

1,698 

ROP  Notional . 

5,880 

1,315 

5,459 

619 

Preprint  Notional . 

1,760 

172 

266 

Finonciol . 

1,551 

319 

1,453 

185 

Classified . 

93,274 

8,687 

132,116 

10S13 

Total . 

184,012 

19,936 

213,794 

21,753 

Times  Herold-S 

ROP  locol . 

27,596 

X,198 

Preprint  Local . 

36,968 

4,228 

39,960 

8,504 

ROP  Notional . 

6,386 

6,518 

Preprint  Notionol . 

7.482 

172 

7,691 

Finonciol. 

1,345 

1,556 

Clouified 

24,258 

26,829 

Totol . 

104,035 

4,400 

112,752 

8,504 

GRAND  TOTAL . 

....  288,047 

24,336 

326,546 

M,257 

YEAR  TO  DATE .. 

....  2,820,689 

225,341 

3,262,306 

238,068 

OKIINWICH,  CONN. 

Time-o/d 

ROP  locol . 

22,631 

27,675 

Preprint  Locol . 

14,192 

6,921 

25J13 

7,937 

ROP  Notional . 

7,604 

4,850 

Preprint  Notionol . 

1,760 

Finonciol . 

3,506 

2,638 

Clossified 

26,538 

23,579 

Totol 

76,231 

6,921 

84,055 

7,937 
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1991 


1990 


1990 


1991 


1990 


Time-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 
Financial . 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


16^  1S.I16  38.844 


Total.. 

56,111 

15,159 

GRAND  TOTAL. ... 

...  132J42 

22,080 

YEAR  TO  DATE., 

...  1,158,649 

196,627 

HARTPORO, 

,  CONN. 

Couront-m 

ROP  Local . 

35,009 

28,165 

Preprint  Local . 

1,760 

36J95 

ROP  Notionol . 

10,453 

7,304 

Preprint  Notfonol . 

880 

302 

Finonciol . 

2,924 

2,247 

Cfassified 

38^7 

240 

Total.. 

89,883 

74,553 

Courant-S 

ROP  Local . 

11,438 

4,432 

Preprint  Local . 

3,740 

126,860 

ROP  Nottoral . 

6,822 

681 

Preprint  Notional . 

14J24 

1,052 

Financial . 

1,226 

2,199 

Cfassified 

17,M1 

Total.. 

54,551 

135,224 

GRAND  TOTAL .... 

...  144,434 

209,777 

YEAR  TO  DATE., 

...  1,525,801 

1,851,160 

lONO  ISLAND,  N.Y. 

Newsday-e 

ROPLocol . 

32,997 

60,829 

Preprint  Local . 

13,262 

ROP  Notional . 

8,793 

14.943 

Preprint  Notionol . 

86 

Financiol 

5,680 

3,573 

Cfassified 

30,117 

62,424 

Total.. 

77,587 

155,117 

Newsdoy-S 

ROPLocol . 

12,876 

22,489 

Pr^>rint  Local . 

9,364 

98.471 

ROP  Notionol . 

8,295 

3,510 

Preprint  Notionol . 

15,052 

880 

Financial 

448 

1,215 

Cfassified 

6.568 

21,546 

Total.. 

52,603 

148,111 

GRAND  TOTAL.  .. 

...  1M.190 

303.228 

YEAR  TO  DATE ... 

...  1,222,597 

2,732,786 

20.148  4.S13 

2.091  175,287 

8,691  491 

12.641  270 

2J95  751 

27.969 


6,276  52,914 

7,430  3,677 


Press  Tetagront-m 

ROP  Local . 

Preprint  Local . 


l.A./U>NO  MACH,  CAIIF. 


40.394  14,216  39,458 

10,988  25,854  4,519 


Preprint  Notional . 

2,200 

68 

562 

Financiol . 

2,905 

340 

2,399 

557 

dosiilM. . 

66,998 

61.559 

Total . 

128,925 

40,713 

113,172 

37,567 

Press  Telegrom-S 

ROPLocol . 

13,058 

2 

15,896 

62 

Preprint  Local . 

28,644 

5,488 

27,123 

3211 

ROP  Notional . . 

5,391 

326 

5,355 

2,904 

Preprint  Notionol . 

12,986 

11,884 

147 

Finonciol . 

474 

339 

28 

Cta$5ifnd . 

16,435 

13,640 

Total . 

76,988 

5,816 

74,237 

6,352 

GRAND  TOTAL .... 

.  205,913 

46,529 

187,409 

43,919 

YEAR  TO  DATE... 

...  1,880,376 

402,384 

1,960,111 

390,261 

LOS  AP4CILIS,  CALIF. 

Doily  Newfs-m 

ROPLocol . 

60,667 

14,213 

62,083 

16,410 

Preprint  Local . 

27,014 

30,134 

28,335 

40,516 

ROP  Notional . 

10,303 

622 

13,959 

663 

Preprint  Notionol . 

1,980 

269 

167 

802 

Financiol . - . . 

3,139 

504 

3,162 

479 

CfassHicd 

146.986 

4,174 

190,252 

Total.. 

250,089 

49,916 

297,958 

58,870 

‘Indicates  newspapers  reporting  figures  in 
lines. 


Nms-S 

ROPLocol . 

Pnprint  Locol.^. 

ROP  Notionol . 

Prtprint  Notionol.. 


ROP  locol . 

Proprint  locd ...... _ _ 

ROP  Notionol . 

Preprint  Notnnol . 

Finonctol . 

Clossified . 

Total. 

Tlme$-S 

ROPLocol . 

Preprint  locol........... 

ROP  Notionol . 

Preprint  Notionol . 

Finonciol . 

Clossified . 

Total . 


Stor-Ledger-in 

ROP  Locol. . . . 

ROP  Notionol _ _ 

Finonciol . . 

CkHtified. . 

Total . 


Star-Ledger-S 

ROP  Local . 

Preprint  Locol . . 

ROP  Notionol . 

Preprint  Notional... _ 

Finonciol . . . 

Classified . 

Total . 


Doily  News-m 

ROP  Locol . 

ROP  Notionol . 

Financial . 

Clossified . 

Total . 


News-S 

ROP  Locol _ 

Preprint  Locd . 

ROP  Notionol . 

Preprint  Nottonol . 

Finonciol 

Clossified . 


GRAND  TOTAL... 
YEAR  TO  DATl.. 

Post-o/d 

ROP  Local . 

ROP  Notional . 

Finonciol . 

Classified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

13,480 

6,964 

15416 

9,838 

24J2C 

9417 

21,919 

10455 

6,546 

219 

6,978 

298 

12,470 

469 

10405 

171 

405 

686 

404 

428 

55,666 

7X 

62.186 

112W 

18485 

117,908 

20,790 

362,976 

68,501 

415466 

79460 

3,567,918 

592.148 

4.062.574 

687,319 

140,247 

76435 

147,179 

83,402 

14,728 

68459 

13.545 

76,778 

22,165 

7448 

25,593 

9,821 

2,104 

306 

1499 

7,710 

4,929 

7436 

5,019 

95,453 

144480 

109491 

140419 

282,407 

»1,457 

303434 

316,938 

45,178 

17478 

51,794 

23,781 

17,552 

31.445 

16,546 

31452 

21,429 

1.494 

19403 

5,799 

13,808 

86 

I24I7 

164 

1,406 

1,280 

1432 

583 

53,369 

62405 

69,052 

74456 

152,742 

113,788 

170,944 

135,935 

435,149 

415445 

474,278 

452473 

4,148,445 

3,952448 

4,906,207 

4438,106 

NIWARK,  NJ. 

82,107 

13475 

81.608 

11,944 

12,284 

371 

11,898 

375 

5,033 

1,038 

4430 

1,788 

88,941 

22414 

97447 

19476 

188J65 

36,798 

195,683 

33.783 

49,708 

3,913 

52,019 

31,928 

58,385 

44,676 

37,591 

10427 

413 

11492 

14,124 

1424 

12,964 

46 

3,109 

987 

3,964 

58,999 

70454 

168495 

64,922 

195,869 

37,637 

356,760 

101,720 

391,552 

71,420 

3,337,110 

830499 

3,906,058 

682.142 

NSW  YOKK,  N.Y. 

36,88' 

24430 

34,046 

46.728 

8,793 

7461 

9,738 

10473 

1,262 

2413 

2,412 

1,726 

14,776 

18.725 

15,386 

10,582 

61,712 

52429 

61,582 

69,409 

11,071 

9490 

12,704 

18,605 

2,860 

36428 

1,147 

49,250 

5,441 

2451 

8,183 

3,289 

4,128 

3.268 

9,692 

165 

95 

60 

94 

2472 

4435 

3,147 

2,568 

26,537 

55,967 

34,933 

73406 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Times-S 

ROP  .ocol . 

Preprint  locol. 
ROP  Notionol... 


TribuntHit 

ROPLocol . 

Preprint  Locol _ 

ROPNorionot . 

Preprint  Notionol.. 

Finorciol . 

Clossified. . 

Total . . . 


Thbune-S 

ROP  Local . . 

Preprint  locol _ 

ROP  Notionol . 

Preprint  Notional.. 

Finorciol . 

Classified . 

Totol . 


41.944 

28444 

53472 

440 

28,190 

37464 

5,993 

38.702 

8,984 

3,412 

5467 

2,929 

4.469 

50,736 

8,463 

60.546 

145,035 

77,231 

157.189 

287416 

97417 

318.956 

2,651,524 

827,748 

3.109448 

OAKLAND, 

.  CAUF. 

25470 

4427 

23,028 

11480 

79419 

22416 

8421 

68 

6466 

1,760 

34 

123 

2478 

972 

2425 

38,412 

41.132 

88421 

85,420 

96490 

8,152 

74*1 

660 

50,889 

2.197 

3.983 

5454 

12442 

11,009 

404 

676 

11,127 

12403 

36.968 

50489 

39,920 

125,789 

136409 

136410 

1,139,130 

1,259,997 

1496,552 

ROP  Notional . 

Preprint  Notionol.. 


SAN  PIANCIKOf  CALIP. 


51.485  15342  52,494 

45.904 

15344  789  14324 

3.118 

5357  344  5317 

69.732  _  83361 


37,591  Total .  142318  65397  155396 


108,496  96,515  143,215 

595,264  1.006.406  1,477,244 


10,024  71,269  9,141 

2358  36,886  2,188 

5343  10399  5,429 

1,661  42,913  2,504 

20,386  161,767  19,262 


ROPLocol . 

44439 

11,981 

48,147 

Preprint  Local.. 

43,958 

ROP  Notionol . 

14,961 

551 

I3A61 

Preprint  Notionol . 

2438 

Finonciol 

4447 

194 

5.058 

Clossified 

68490 

81,823 

Total. 

133,157 

58,922 

148489 

Exoniner  &  Chronicle-S 

ROPLocol . . 

21,591 

3.566 

24,028 

Preprint  Locol _ 

966 

39,105 

2451 

ROP  Notionol . . 

10453 

361 

9455 

Preprint  Notionol . 

13,416 

12407 

Financiol . 

1,285 

312 

1,003 

Clossified . 

32,803 

40417 

Total . 

80,414 

43444 

89461 

GRAND  TOTAL . 

355489 

167,963 

393,546 

YEAR  TO  DATE..... 

3.259426 

1,494,585 

4,009,690 

SANJOH, 

CALIF. 

Meecury  New$-o/d 

ROPLocol . 

74,087 

84,091 

Preprint  Local . . 

56,986 

49,999 

ROP  Notionol 

11,736 

13436 

Preprint  Notionol . 

1,828 

82 

Financiol . - 

5,945 

6,802 

143,944 

170,076 

Total . 

294,526 

324486 

Mercury  News-S 

ROPLocol . 

22.425 

25,402 

Preprint  Local . . 

58,167 

65,774 

ROP  Notionol . - 

10,053 

10417 

Preprint  Notionol . 

13442 

12441 

Finonciol 

429 

1,054 

Ckneified 

48,749 

51,939 

Total. 

153,165 

166427 

GRAND  TOTAL . 

447,691 

491,513 

YEAR  TO  DATE... 

4466411 

4,988,926 

(Continued  on  page  34) 
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(Continued  from  page  33) 


FUURUN  PART  RUN  FULL  RUN  PART  RUN 


SANTA  ANA.  CALIF. 

Orongi  County  Ragisttr-o/d 

ROPloeol .  128,299  16,944  140,944 

Preprint  Local  2S,4S6  30,427  26,456 

ROP  Notionol  15,357 

Preprint  Notional . . .  1,980  1,224 


ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


313,658  48,597  357,545 


Orange  County  Register-S 

ROP  Locol . 

Preprint  Local 
ROP  Notionol 

Preprint  Notional . 

Financiol . 

CloMified . 

Total . 


39,834 
4,756  33,180 


_  61,400 

4,756  158,844 


GRAND  TOTAL .  448,590  53,353  516,389 

riAR  TO  DATE ......  4,550,776  474,464  5,410,537 


Advocotea/d 

ROP  Locol . 

Preprint  Local . 

ROP  Notionol 
Prepnnt  Notional.. 

Finoncnl . 

Ckneified 

Total 


STAMFOID,  CONN. 


7,855  29,714  16,414 


72,739  29,714  84,168 


ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Prepnnt  Notional . 

Financiol . 

Chnsified . 

11,974 

12,538 

4813 

12,728 

1,553 

10,815 

14,740 

8,116 

21,869 

5,424 

12,897 

941 

12,450 

Totol 

54,421 

14,740 

61,697 

GRAND  TOTAL . 

127,140 

44,456 

147,865 

YEAR  TO  DATE . 

1,186,671 

363,143 

1,490,197 

WAINUT  CRIIK,  CALIF 

Contra  Costa  Times-m 
ROP  Local . 

44,252 

42,331 

Preprint  LmoI . 

48,792 

47,475 

ROP  Notionol 

4,159 

6,008 

Preprint  Notionol . 

86 

83 

Financiol . 

4,174 

3,902 

Clossified . 

58,198 

77,014 

Totol . 

161,663 

174,815 

Contra  Costa  Times-S 
ROP  Locol . 

13831 

17831 

Preprint  Local . 

46,841 

48,069 

ROP  Notional . 

5,453 

6,279 

Preprint  National . 

10,922 

10,338 

Finoncid . 

1,268 

1,080 

29,881 

39,896 

Total . 

107,596 

122,893 

GRAND  TOTAL . 

249,259 

299,708 

YEAR  TO  DATE . 

2,648,715 

3,001,638 

WISTCHUTIItmOCKLAND,  N.Y. 

Reporter-Oispotcli-e 

ROP  Local .  35,256  508  34,827 

Preprint  Local  11,784  15,832  6,563 

ROP  Notional  8,419  65  7,562 

Preprint  Nohonol .  1,760  129 

Financiol 6,259  6,307 

Cloesified .  31,050  _  33,613 

Total .  94,528  16,534  88,872 


Reporter-Dispotch-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notional 

Preprint  Notional . 

Financiol.... 

ClouiFiod... 

Totol . 


3,312 

ROP  Local . 

26,403 

35,502 

Preprint  Local . 

38,185 

47,245 

190 

ROP  Notionol . 

4,872 

6,207 

Preprint  Notional . 

875 

310 

Clossified . 

30,838 

30,877 

3,502 

Total . 

101,173 

120,141 

55,901 

Times-Union-S 

477,570 

ROP  Locol . 

15,186 

19,389 

Preprint  Locol 

59,415 

65,675 

ROP  National 

1,956 

2,857 

Preprint  Notional . 

17,747 

18,060 

Classified . 

14,824 

16,515 

22,173 

Total . 

109,128 

122,494 

GRAND  TOTAL . 

210,301 

242,437 

YEAR  TO  DATE . 

2,033,877 

2,260,047 

22,173 

ANTIOOp 

WIS. 

Doily  Journol-e 

ROP  Local . 

12,360 

13,730 

7,836 

Preprint  Local 

13,454 

17,479 

ROP  Notional 

519 

165 

Classified . 

2,464 

2,297 

GRAND  TOTAL . 

28,797 

33,471 

YEAR  TO  DATE: . 

287,153 

300,107 

7,836 

30,009 

■ANOOR, 

MAINI 

306,652 

ROP  Local  ... 

17,940 

8,373 

19,304 

Preprint  Local 

7,802 

22,591 

15,890 

ROP  Notional . 

2,192 

1,979 

Preprint  National . 

648 

Classified . 

12,191 

256 

15,189 

Total . 

40,793 

31,220 

52,362 

News-S 

ROP  Local . 

6,718 

1,481 

8,256 

Preprint  Local 

562 

20,203 

2,258 

ROP  National 

983 

638 

Preprint  National . 

11,340 

11,714 

Classified..... 

7.181 

9,140 

Total . 

26,784 

21,684 

32,006 

GRAND  TOTAL . 

67,577 

52,904 

84,368 

YEAR  TO  DATE . 

652,125 

419,891 

811,140 

UNNINOTONp  VT. 

Bonner-m 

ROP  Local . 

10,802 

8,877 

Preprint  Locol 

1,538 

1,402 

ROP  Notional 

142 

666 

Preprint  Notional . 

68 

IM 

7,544 

9,582 

1,712 

GRAND  TOTAL . 

20,096 

20,457 

65 

YEAR  TO  DATE: . 

198,352 

226,819 

182 

ilNOHAMTONp  N.Y. 

Press  &  Sun-Bulletin-m 

ROP  Locol . 

35,144 

38,329 

Preprint  Local 

35,449 

9,763 

33,780 

ROP  Notional . 

1,332 

2,767 

Preprint  National . 

364 

72 

Classified.... 

26,727 

26,649 

Totol . 

99,034 

9,743 

101,597 

139 

Press  &  Sun  Bulletin>S 

ROP  Local . 

18,265 

21,040 

Preprint  Local 

29,836 

14,353 

35,922 

ROP  Notionol 

467 

946 

i  51,054 

Preprint  National . 

12,410 

13,854 

Cbssifiod.... 

7,859 

9,431 

1  283,393 

Total . 

68,837 

14,353 

81,193 

jres  in 

GRAND  TOTAL . 

.  167,873 

24,116 

182,790 

YEAR  TO  DATE; . 

.  U79,759 

172,884 

1,368,055 

ROP  Local . 

26,899 

27,387 

Preprint  Local . 

3,353 

4,189 

ROP  National . 

2,911 

2,604 

Classified . 

25,989 

26,14C 

lotal . 

59,112 

60,320 

News-e 

ROP  Local . 

39,282 

21,041 

39,527 

Preprint  Local . 

8,990 

10,085 

ROP  Notionol . 

3,068 

2,645 

Preprint  Notional . 

91 

Classified...- . 

34,047 

33,662 

Total . 

85,478 

21,041 

85,919 

News-S 

ROP  Local . 

21,643 

26,764 

Preprint  Locol . 

11,628 

12,127 

ROP  Notionol . 

4,943 

5,234 

Preprint  Notional . 

3,731 

3,670 

Classified . 

14,489 

16,744 

Total . 

54,434 

44,539 

GRAND  TOTAL.... 

...  201,044 

21,041 

210,778 

YEAR  TO  DATE ... 

...  1,919,381 

206,627 

2,103,370 

BLOOMINOTON,  IND. 


ROP  Local . 

31,889 

33,057 

Preprint  Local . 

59,741 

53,911 

ROP  Notional . 

973 

1,633 

Preprint  Notionol . 

3,577 

3,524 

Clossified . 

31,431 

28,789 

GRAND  TOTAL . 

127,431 

120,914 

YEAR  TO  DATE . 

1,213,710 

1,185,932 

BOWIINO  ORtIN,  OHIO 

Sentinel  Tribune-e 

ROP  Locol .  18,059  18,221 

Preprint  Local  27,972  6,300  35,784 

8,001  POP  Notional  933  872 

29,633  Preprint  Notionol .  126  126 

Classified .  14,864  18,350 

GRAND  TOTAL .  61,954  6,300  73,353 

— —  YEAR  TO  DATE .  576,217  50,904  607,641 


1,738 

3,51 1  News-o/d 
ROP  Locol ... 

Preprint  Locol . 

_  ROP  Notional . 

5249  Preprint  Notional.. 

'  Clossifled . 

43,048  Total . 

327,623 

News-S 

ROP  Locol . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional.. 

Classified. . 

Totol . 


GRAND  TOTAL... 
YEAR  TO  DATE;. 


34,205  32,019 

2,344  6,791  2,803 

4,478  11,289 

10 

33,849  _  37,105 

77,076  6,801  83,216 


15,980  20,923 

3,143  10,698  4,167 

3,097  3,915 

4,253 

9,782  _  10,654 

32,002  14,951  39,659 

109,078  21,752  122,875 

1,000,838  195,886  1,154,186 


Dispatch.< 

87  ROP  Locol . 

7,750  ROP  Notional 

1  Classified.... 


CASA  ORANDE,  ARIZ. 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


14,884  Sentinel-eS 

ROP  Locol . 

Preprint  Local . 

_  ROP  Notional . 

14  884  Preprint  Notional.. 
Classified.. 


Locol .  20,234  25,441 

irint  Locol  19,930  4,648  11,772  2,928 

Notional  1,100  1,500 

irint  Notional .  613  2,973 

sified..  17,058  _  14,962  _ 

GRAND  TOTAL .  58,935  4,648  56,848  2,928 

YEAR  TO  DATE .  502,928  41,691  514,145  44,247 
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1991 

1990 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

CHAMPAIGN,  ILL. 

News  Gazette-eS 

ROPLocol . 

37,990  32 

42,555 

332 

Preprint  Locol . 

92,009  28,993 

90,300 

10,062 

ROP  Notionof . 

1,224 

931 

Preprint  Notional . 

18,576 

17,931 

Classified.... 

29,881 

32,157 

GRAND  TOTAL.... 

179,680  29,025 

274,429 

10,394 

YEAR  TO  DATE... 

.  1,763,054  105,948 

1,841,740 

209,202 

CHICAGO,  ILL. 

Doily  Herald-m 

ROP  vOcal . 

76,083  47,029 

45,849 

63,838 

Preprint  Local . 

2,353  49,440 

2,320 

53,167 

ROP  Notional 

418  258 

233 

325 

'■^ibSified.... 

43,341 

47,726 

GRAND  TOTAL.... 

122.195  96,727 

96,128 

117,330 

YEAR  TO  DATE ... 

.  1,090,675  910,356 

962,050 

1,194,721 

CLEVILAND,  OHIO 

Plain  Deoler-m 

ROP  .ocal . 

81,222  16,753 

83,444 

19,144 

Preprint  Local . 

46,535  30,620 

43,048 

25,879 

ROP  National 

12,615  530 

15,553 

305 

Preprint  Notionol . 

14,891  1,643 

12,962 

136 

Classified. .. 

60,315  14,735 

68,695 

14,568 

GRAND  TOTAL.... 

215,578  64,281 

223,702 

60,032 

YEAR  TO  DATE... 

.  1,948,027  606,664 

2,150,674 

299,392 

CONWAY,  ARK. 

Log  Cabin  Democrot-eS 

ROP  Local . 

16,822 

22,009 

Preprint  Local . 

18,554 

20,587 

ROP  Notional . 

87 

151 

ClossifKd 

8,086 

7,976 

GRAND  TOTAL.... 

43,549 

50,723 

YEAR  TO  DATE... 

408,865 

468,622 

DETROIT,  MICH. 

News  &  Free  Press-meS 

ROP  Local . 

107,842  46,367 

114,896 

35,573 

Preprint  Local 

35,711  77,553 

25,865 

90,690 

ROP  Notional . 

13,675  853 

15,405 

714 

Preprint  Nottonol . 

13,609 

11,451 

Ctossified... 

87,967 

97,134 

GRAND  TOTAL.... 

258,804  124,773 

264,751 

126,977 

YEAR  TO  DATE... 

..  2,247,456  1,091,901 

2,282,752 

1,026,315 

DURHAM,  N.C. 

Herald-Sun-mS 

ROP  Locol . 

48,688 

51,787 

ROP  National . 

2,186 

3,143 

Classified . 

42,420 

66,471 

GRAND  TOTAL... 

..  93,294 

121,401 

YEAR  TO  DATE.. 

837,508 

1,067,383 

lAU  ClAIRI,  WIS. 

Leoder  Telegram-eS 

ROP  Local. 

35,890 

35,681 

Preprint  Local 

41,202  23.839 

43,540 

35,483 

ROP  Notional . 

1,018 

1,585 

Preprint  National . 

10,892 

9,966 

CkmifMd... 

26,884 

28,341 

GRAND  TOTAL... 

...  115,886  23,839 

119,113 

35,483 

YEAR  TO  DATE.. 

...  1,099,878  266,616 

1,108,306 

283,216 

IDMONTON,  ALTA. 

Joumol-m* 

ROPLocol . 

...  901,673 

952,106 

Preprint  Local . 

1,261,654 

1,011,790 

ROP  Notional . 

326,417 

344,405 

Preorint  Notionol . 

55,992 

109,229 

...  990,551 

696,819 

GRAND  TOTAL 

...  3,119,149 

3,277,231 

YEAR  TO  DATE 

...  27,900,967 

29,150,943 

Note:  Figures  given  in 

modulor  ogote  lines. 

II  DORADO,  ARK. 

News-Times-m 

R0»  Locol . 

15,635 

19,211 

Preprint  Locol . 

37,322 

37,820 

ROB  Notional 

438 

819 

ClouiM. 

10.056 

10,000 

GRAND  TOTAL. 

....  63,451 

67.850 

YEAR  TO  DATE 

N/A 

‘Indicates  newspapers  reporting  figures  in 
lines. 


1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ERIE,  PENN. 

AAoming  News-m 

ROP  Local . 

24,140 

22,443 

Preprint  Local . 

27,675 

22,587 

ROP  Notionol . 

1,652 

1.538 

Preprint  Notionol . 

51 

Clossified . 

26,375 

26,277 

Totol . . 

79,842 

72,896 

Daily  Times-e 

ROPLocol . 

26,842 

26,064 

Preprint  Local .......... _ 

30,757 

26,783 

ROP  Notionol . 

1,839 

1,598 

Preprint  Notionol _ 

51 

CktssifMd. . . 

33,329 

32,702 

Total . 

92,767 

87,198 

Times-News-S 

ROPLocol . 

14,653 

14,754 

Preprint  Local . 

36,471 

34,398 

ROP  Notionol . 

633 

528 

Preprint  Notionol . 

11,818 

10,160 

Classified . 

20,802 

19,894 

Total . . 

84,377 

79,734 

GRAND  TOTAL . 

256,986 

239,828 

YEAR  TO  DATE _ 

N/A 

PORT  LAUDERDALE,  PLA. 

News/Sun-Sentinel-ncS 
ROP  Local . 

102,793 

142,703 

112,928 

128,381 

Preprint  Local . 

42,886 

42,422 

59,280 

25,426 

ROP  Notional . 

20,302 

357 

21,128 

1,397 

Preprint  Notional . 

20,100 

1,413 

15,950 

372 

CloUified... 

150,371 

67,278 

177,852 

59,202 

GRAND  TOTAL . 

336,452 

254,173 

387,138 

214,778 

YEAR  TO  DATE..... 

3,511,888 

2,560,742 

3,994,461 

2,177,377 

Post-m 

ROP  Locol . 

Preprint  Locol . 

ROP  Notionol 

PRIDIRICK,  MD. 

48,518 

112,332 

1,097 

36.758 

198,705 

48,518 

113844 

1,097 

36.758 

53,503 

98,172 

1,509 

43.354 

Total . 

Nevrs-e 

ROP  Local . 

Preprint  Local . . 

ROP  Notional 

Clossified.. 

196,538 

53,503 

98,172 

1,509 

43,354 

Total . 

200,217 

196,538 

GRAND  TOTAL  ... 

398,922 

393,076 

YEAR  TO  DATE.... 

.  3,449,264 

3,521,249 

OAIVISTON,  nXAS 

Daily  News-m 


ROP  Locol . 

36,929 

30,907 

ROP  Notional . . 

1,379 

958 

Clossified . . 

25,166 

22,911 

GRAND  TOTAL . 

63,474 

54,776 

YEAR  TO  DATE.... 

629,047 

612,200 

GRAND  ISLAND,  NIR. 

lnd^)endent-eS 

ROP  Local . 

42,480 

42,706 

Praprint  Local . 

32,443 

10,616  34,022 

10,577 

ROP  Notional . 

1,144 

2,492 

Preprint  Notionol . 

125 

352 

Clossified . 

17,339 

16.604 

GRAND  TOTAL. 

93,531 

10,616  96,176 

10,577 

YEAR  TO  DATE 

....  814,669 

83,928  851,818 

103,518 

MIINMUIO,  NINN. 


Tribura-Rtvww-m 

ROPLocol .  23,891  24,168 

Praprint  Local  9,736  24,638  13,3S7  9,082 

ROP  Notional . .  910  537 

CkasHM, .  31,089  32,175  _ 

Total . .  65,626  24,638  70,237  9,082 


1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Trit)un(^Revi«w-S 


ROP  Locol . 

Preprint  Locol 

ROP  Notional . 

Preprint  National _ 

Clossified . 

18,712 

36.494 

244 

17J10 

14J76 

21,264 

26,737 

28.556 

219 

16,900 

16,933 

29,054 

Total....- . 

87,636 

21.264 

89,345 

29,054 

GRAND  TOTAL... 

153J62 

45,902 

159,582 

38.136 

YEAR  TO  DATE.. 

..  1,554,465 

355J51 

1.600,560 

395,409 

HUTCHINSON,  KAN. 

News-mS 

ROP  Loral . 

25,424 

24,562 

Preprint  Locol . 

10J65 

73,317 

19,292 

89,521 

ROP  No-ionol 

1,557 

2,252 

Preprint  Notional . 

187 

CloUified .. 

17J36 

25350 

GRAND  TOTAL... 

54.769 

73J-7 

71,656 

89,521 

YEAR  TO  DATE.. 

697,691 

678,398 

724,497 

526,418 

INDIANAKHIS,  IND. 

Star-m 

ROP  Local. 

49,972 

1,120 

57,261 

1,111 

Preprint  Locol . 

2,275 

2,432 

ROP  Norional 

2,645 

4,791 

Preprint  Notionol . 

194 

ClossifM... 

47,485 

53.835 

Total . 

...  100,102 

3,569 

115,887 

3,543 

News-e 

ROP  Loral . 

36.630 

1,120 

43,453 

1,111 

Preprint  Locol 

2,275 

2,432 

ROP  Norionol . 

2.208 

4301 

Preprint  Notionol . 

194 

Classified.. 

46,172 

52,967 

Total . 

...  ,85,010 

3,589 

100,721 

3.543 

Stor-S 

ROPLocol _ 

17,334 

20,017 

Preprin-  Local . 

915 

8,550 

1,737 

9,746 

ROP  Notional . 

1,334 

1.838 

Preprirr  Notional . 

3,911 

4,437 

Clossified . 

42,783 

46.393 

Total . 

66,277 

8,550 

74,422 

9,746 

GRAND  TOTAL.. 

...  251,389 

15,728 

291,030 

16332 

YEAR  TO  DATE. 

....  2,593,904 

162,751 

3,095,001 

176334 

lINCOLN 

,  NEB. 

Joumal-Star-meS 

ROP  Loral . 

46,277 

48,567 

Preprint  Locol . 

65,267 

73,969 

ROP  Notionol . 

1.196 

U57 

Preprint  Notionol . 

10,032 

12,646 

37,628 

36,062 

GRAND  TOTAL.. 

160,400 

172,601 

YEAR  TO  DATE. 

....  1,484,035 

1,565,464 

LOUHVILLi,  KT. 

Courier  Joumal-o/d 

ROP  Loral . 

36,404 

27,625 

45,002 

34,693 

Preprirt  Locol . 

53,291 

29.497 

RCP  Notionol 

1,551 

1,610 

387 

Preprint  Notional . 

412 

donifod. 

29,278 

12,-43 

31.315 

4.769 

Total . 

67,233 

93,471 

77,927 

69.346 

Cowi«r  Joumol-S 

ROPLocol . 

31,981 

489 

32,379 

169 

Preprint  Local . 

39,978 

55.729 

ROP  Notionol . 

954 

1,722 

Preprint  Notionol . 

12,860 

12.396 

CkiuiM. 

17,524 

15,279 

Tolol . 

50,459 

53,327 

49,380 

68,294 

GRAND  TOTAL. 

....  117,692 

146,798 

127,307 

137.640 

YEAR  TO  DATE 

..._  1,147,490 

1,218,548 

1,284.615 

1,264,606 

MANCHESTEK,  N.H. 

Unira  Leodw-m 

ROPLocol . . 

52,778 

49,853 

ROP  National ..... _ 

U15 

2,2X 

ClonHM. . 

31,483 

32,961 

Totol . 

85,476 

85,044 

(Continued  on  page  37) 
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I  This  holiday  season  \ 

Give  a  subscription  of  Editor  &  Publisher. 


Treat  yourself  or  a  friend  to  a  subscription  of  Editor  &  Publisher, 
the  news  magazine  of  the  news  business.  52  times  a  year  this  gift  offers 
news  services/syndicate  coverage,  latest  technological  developments, 
advertising,  circulation,  production,  promotion  and 
public  relations  news. 

Act  now  and  the  recipient  will  receive  a  gift  announcement 
in  time  for  the  holidays  and  their  first  issue  of  E&P  within  three  weeks. 
To  give  E&P  as  a  gift  call  the  Circulation  Department  at  (212)  675-4380, 
or  fill  out  the  card  below  and  mail  it  to  Editor  &  Publisher, 

11  West  19th  Street,  New  York,  NY  10011-4234. 


I  want  to  give  a  gift  subscription  of  Editor  &  Publisher. 

□  One  year-$50.00  □  Two  year8-$91.00  (You  save  $9.00), 

Please  send  a  subscription  and  gift  announcement  as  shown  below: 

Name _ 

Title _ 

Company _ 

Address _ 

City _ State _ Zip_ 

My  holiday  gift  should  be  billed  to  me  at: 

Name _ _ _ 

Title _ 

Company _ _ _ 

Address _ 

City  _ _ _ State _ Zip . 


Editor  &PubKslier  ABP 

1 1  West  1 9th  Street,  New  York,  N.Y.  1 001 1 .  21 2-675-4380  amdA 
Fax:  212-929-1259 


The 

Audit 

Bureau 


For  faster  holiday  service  or  to  charge  your  order  to  your  Visa/MC  call  (212)  6754380. 


(Continued  from  page  35) 


1991 

1991 

FULL  RUN  PART  RUN 

FULL  RUN  1 

N.H.  Sunday  News-S 

ROPlocol _ 

17899 

16813 

ROP  Notionol . . 

851 

405 

CloMiM . . 

..  16,734 

18834 

Torol . 

34,884 

35,152 

GRAND  TOTAl . 

.  120860 

120.196 

YEAR  TO  DATE  - 

-  1,101,559 

1,158.808 

MlOOinOWN.  N.Y. 

Ttfnes  Hcrold  Rocord-mS 

ROPlocol . 

84,805 

96825 

Preprint  locol _ 

60,417 

114,780 

50,172 

ROP  Notionol _ 

8800 

1825 

Preprint  Notionol . 

18812 

19800 

CloesiM. . 

64817 

78.494 

GRAND  TOTAl . 

..  236,751 

114.780 

245,916 

YEAR  TO  DAH; 

N/A 

MUNCIIp 

MD. 

Slar-m 

ROP  local . . 

18.731 

21,408 

Preprint  local - 

2.978 

2.756 

ROP  Notionol . 

469 

1885 

Preprint  Notionol.. . 

61 

ClossiM . 

11,759 

12870 

Totol . 

33,998 

38.119 

Press-e 

ROPlocol _ 

24845 

29,111 

Preprint  Locol  . . . 

4877 

4878 

ROP  Notionol . 

468 

1850 

Preprint  Notionol......... 

61 

....  13,151 

14.203 

Total . 

43802 

49842 

Stv-S 

ROP  locol . 

5,688 

6884 

Preprint  Locol 

„  4874 

5870 

GRAND  TOTAL.. 
YEAR  TO  DATE  - 


NASHVIllI,  nNN. 


TennessMn.m 

ROP  Local . .  48,933 

Preprint  local _  19J48 

HOP  Natkinol _  3,165 

Preprint  Notionol .  19 

Clouifitd .  34^ 

Total .  106,067 


Bonnero 

ROPlocol _ 

Preprint  local _ 

ROP  Notional . 

Preprint  Notional.. 

CkiuiM . 

Totol . 


Tcnmssaon-S 

ROPlocol _ 

Preprint  local . 

ROP  Notional _ 

Preprint  Notional.. 
ChmKiKl 
Total . 


GRAND  TOTAL .  294,650 

YtARTODAn.™  2,684,381 

PKMTHAMRTON,  MASS. 

Doily  Hompshire  Gorettoo 

ROP  Locol . .  40,764 

Preprint  Local _  33,153  16,899 

ROP  Notional _  457 

Preprint  Notional .  1,161 

Clossifiod .  13,886  _ 

GRAND  TOTAl .  89,421  16,899 


1991 

1990 

1991 

191 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN 

PKMTH  SAT,  ONT. 

Telegrem-S 

Nugget-m 

ROPlocol 

22806 

23.798 

ROPlocol _ 

25,494 

26859 

Preprint  locol _ 

34848 

37861 

Preprint  Local. 

63,489 

63881 

ROPNo-ional . 

1853 

964 

ROP  Notional _ 

6,729 

5.442 

Preprint  Notional . 

5861 

6881 

Preprint  Notionol . 

1825 

6.858 

ChmiM . 

18838 

16803 

Classified . . . 

20873 

18.999 

GRAND  TOTAl . 

117,010 

121829 

YEAR  TO  DATE-. 

1,029,509 

1,110821 

GRAND  TOTAl . 

.  158824 

172883 

YEAR  TO  DATE- 

.:  1843814 

1865801 

TelegroptHiiS 

ROPlocol _ 

Preprint  Locol._ 
ROP  Notionol.— 


Cloteilitd. . 

GRAND  TOTAL.. 
YEARTODAn. 


PKMTH  MAm,  NIS. 

_  17,564  19844 

—  16874  21833  26,492 

1.486  3,065 

391  14J55 

.  9,700  _  9,179 

.  45,715  21833  72,935 

469816  172,784  494,099 


Argus  0bstn<r,tS 
ROPlocol _ 


GRAND  TOTAL... 
YEARTOOAn. 


Doily  Tinits,o 

ROP  locol _ 

Preprint  Locol.„ 
ROP  Notionol.... 


Jauriiol-Bullttin,|^d 

22816  ROPlocol - 

Prepnrr  Locol _ 

ROP  Notionol . 


Journol-S 

ROPlocol _ 

Preprir*  Local _ 

ROP  Notional . 

Preprint  Notionol.. 

dossKM. . 

Toiol . 


38,053  10893 

7,960  137819 

2834 

401  34,924 


44.163  14814 

10805  72817 

4808 

14,946 

33817  1811 


Claumd . 

GRAND  TOTAL... 
VEARTOOATE- 


Ariiona  Republic-m 

ROPlocol . 

Preprint  local _ 

ROP  Notional . 

Preprint  NiPional . 

ClossifML 
Totol . 


Gantl»,e 
ROP  locol 
Preprint  Locol .. 
ROP  Notional... 


Arizona  Republic-S 

ROPlocol . 

Preprint  Locol _ 

ROP  Notional _ 

Preprint  Notionol . 

ClossiM . 

Totol . 

GRAND  TOTAL... 
YEAR  TO  DATE. 


18,065  19.169 

41827  3,7X  35862  3895 

406  1.072 

82 

6,464  _  7,969  _ 

66,762  3.7X  63854  3895 

575,mi  24,423  548.246  22,075 


63.139  3,520  65821 

48,611  29,429  52815 

5834  6,450 

84 

74854  2865  82826 

191838  35814  207,696 


3.561  61,399 

29,429  52815 

6.464 

84 

2,790  82,434 

35,780  203.196 


35,768 

41,424 

3,782 

14894 

45,133 

_  140,401 

71894  551,293 

595,492  5,643,778 


Engle- Timts-t 

ROPlocol . 

Prtprirl  locol ._ 
ROP  Notional.- 

CloiM _ 


Eogle^S 

ROPlocol . 

Preprint  Local  . 
ROP  Notional 


GRAND  TOTAL... 
YEARTOOAn. 


Gozerie-Journol-tn 

ROPlocol . 

Preprint  locol _ 

ROP  Notional . 

Preprint  Notional . 

ClossiSeil 

GRAND  TOTAL.. 
V  RTODAH.. 


Tirnes-Dispatch-m 

ROP  locol . 

Preprint  local . 

ROP  Notional _ 

Preprint  Notional . 

dossiM. . 


40,764  37,999 

33,153  16.899  33,282  19821 


Doily  Grophic-e 

ROPlocol . 

Preprint  local . . 

ROP  Notional 

Preprint  Notional . 

Clouifierl. 

GRAND  TOTAL... 
YEAR  TO  DATE  .. 


PO«TA<M  LA  KAINII,  PAAN. 


Nem  leoder-e 

ROP  Lecol . 

Preprint  locol _ 

ROP  Notional _ 


Preprint  Notional .  1,161  1,161 

Clossified .  13,886  168X  _ 

GRAND  TOTAl .  89,421  16,899  89829  19821 

YEAR  TO  DATE..-  763867  146873  911,395  115,971 

‘Indicates  newspapers  reporting  figures  in 
lines. 
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POanAND,  NIAINI 


ROPlocol- . 

31,339 

34,285 

Preprint  Locol . 

23.314 

27.136 

ROP  National . 

1886 

2,823 

Preprint  Notionol _ 

1801 

ClossiM . . . . . 

18.078 

22,932 

Totol . 

75.818 

87,176 

Times-Oispolch-S 

ROP  Locol . 

Pnpriot  local _ 

ROPItotionol _ 

Prepriot  Notionol.-.. 

ClossiM. . 

Totol . 


77,947 

184,142 

92893 

104,188 

24.086 

2857 

28,132 

2867 

42858 

128,171 

45,982 

99,055 

2804 

2883 

15.119 

1833 

13,967 

XI 

14817 

336 

16818 

788 

98,984 

132897 

107,082 

102,711 

176,931 

316.539 

199,775 

206899 

1.743.156 

2.639,400 

1,977846 

2856.095 

tlAOmOp  PtL 

40.175 

39877 

42,119 

31840 

796 

1854 

37.421 

40.116 

120811 

112,087 

2S;X29 

29,607 

7,m 

17835 

7,955 

22815 

610 

737 

13.410 

13,050 

20,013 

20842 

67,157 

17835 

71,991 

22815 

187868 

17835 

184,078 

22815 

1.722,009 

172835 

1.796,584 

202,145 

MHO, 

NIV. 

73,907 

84,780 

145,445 

146,401 

1,694 

2,434 

16,866 

18880 

44.375 

65863 

302889 

317858 

Z444,7S7 

2.508891 

RICHMONDp  VA. 

49,716 

4.712 

44876 

3873 

20,593 

5,510 

19832 

3.767 

4,521 

18 

3,999 

8 

295 

547 

204 

567 

31J07 

1891 

34.035 

876 

106,932 

12,078 

102,346 

8,591 

36.652 

4.712 

35,474 

4.399 

20,737 

5889 

21,493 

3867 

4830 

18 

4,659 

( 

295 

1,045 

204 

49( 

28.4X 

1891 

30,569 

1.1X 

90844 

12855 

92,399 

9,700 

23,718 

25,849 

22,572 

1873 

26826 

934 

1,660 

1.592 

10,938 

9,965 

20828 

21,949 

79816 

1873 

85,981 

934 

276,492 

26,006 

280,726 

19,225 

YEAR  TO  DATE ......  2321.960  179.012  2,752.632  171,142 


(Continued  on  page  38) 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN  Exomlner/Chronlcle-S 
ROPLocol . 

RIVERSIDE,  CAIIF. 

ROP  Nationol 


ROP  Locol . 

Preprint  Locol . 

64,701 

140,207 

25,896 

70,924 

135,478 

ROP  Nationol . 

6,362 

255 

6,752 

Preprint  Nationol . 

22,176 

18,144 

Clossified . 

68.353 

430 

79,207 

GRAND  TOTAL . 

301,799 

26,581 

310,505 

YEAR  TO  DATE . 

.  2,894,729 

239,705 

3,056,486 

23386  Preprint  Notional.. 
CkKsified . 


locol .  21.686  3.514  24.930 

irint  LwqI .  53,170  53.406 

Nationol .  10.204  631  10.084 

irint  Notional .  20,280  18,720 

sified .  20,886  25,177 

il .  126,226  4,145  132,317 

GRAND  TOTAL .  426,601  28,638  452,643 

YEAR  TO  DATE _  4,119.844  285,594  4,704,281 


Herald  Americon-S 

3,341  ROPLocol . 

Preprint  Local . 

287  ROP  Notional 

Preprint  Notional _ 

_  Classified . 

3,628  Totol . 


SANTA  MONICA,  CALIF. 


SACRAMENTO,  CALIF. 


Bee*mS 

ROP  Locol . 

Preprint  Local . 

ROP  Nationol  ... . 

Preprint  Notional . 

Classified.... 

GRAND  TOTAL . 

YEAR  TO  DATE . 


Post-0ispa^ch*m 

ROP  Local . 

Preprint  Locol 

ROP  Nationol . 

Preprint  Notionol . 

Clossified... 

Totol . 

Post-Dispotch-S 
ROP  Local  . . 

Preprint  Local . 

ROP  Notional . 

Preprint  Nirtionol . 

Classified.. 

Total . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


75,116 

21,750 

85,841 

21,689 

139,819 

29,980 

126,140 

23.098 

17,924 

16,349 

21,385 

1,690 

21,564 

3,380 

205,327 

8,424 

230,512 

8,320 

459,571 

61,844 

480,406 

56,487 

N/A 

ST.  LOUIS. 

,  MO. 

51,431 

22,235 

44,097 

24,314 

38,092 

22,726 

3,661 

297 

3,887 

1,248 

3,711 

175 

43,385 

7,995 

58,564 

6,630 

140,280 

30,527 

129,449 

32,192 

26,009 

28,353 

41,263 

41,754 

4,318 

4,086 

14,513 

12,991 

34,022 

39,889 

120,125 

127,073 

260,405 

30,527 

256,522 

32,192 

2,368,307 

287,305 

2,455,969 

359,650 

Outlook-e 

ROP  Local . 

Preprint  Local 

ROP  National . 

Preprint  Notional.. 
Classified . 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


SOUTH  BEND,  IND. 


Tribone-e 

ROP  Locol . 

Preprint  Local .. 


4,282  30,906 

7,550  17,030 


ROP  Locol . 

Preprint  locol . 

ROP  Notional . 

Preprint  Nationol.. 
Classified... 

Total . 


22,360  17,550 

1,315 


77,912  21,832  75,630 


25,845  35,417  20,459 


GRAND  TOTAL .  103,757  57,249  96,089 

YEAR  TO  DATE .  1,191,367  600,553  1,205,188 


SPOKANE,  WASH. 


SAN  BERNARDINO,  CALIF. 


Spokesnxm-RevieW'f 
ROP  Local . 


Sun-mS 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Nationol.. 
Clossified.. 


Preprint  Locol . 

58,689 

61,981 

ROP  National . 

66,953 

72,759 

Preprint  Notional . 

6,549 

6,820 

Clossified... 

19,882 

13,651 

Total . 

55,283 

58,256 

207,356 

213,467 

Chronicle-e 

SAN  DIEGO,  CALIF. 


ROPLocol . 

272,040 

43,343 

276,665 

41,781 

Preprint  Local . 

68,874 

97,944 

76,524 

90,204 

ROP  Nationol . 

42,265 

1,830 

52,704 

2,690 

Preprint  Notional . 

16,612 

156 

17,294 

1,432 

Classified.. 

225,193 

11,436 

240,146 

12,945 

GRAND  TOTAL . 

624,984 

154,709 

663,333 

149,052 

YEAR  TO  DATE . 

5,223,529 

1,227,558 

5,785,772 

1,116,258 

ROP  Local . 

Preprint  Local 

ROP  Notional . 

Preprint  Notional . 

Classified.. 

Totol . 

Spokesmon-Review-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Nationol . 

CloUified. 


SAN  FRANCISCO,  CALIF. 


Chronicle-m 

ROP  Locd . 

Preprint  Local . 

ROP  Nationol . 

Preprint  Notional... 

Clarified . 

Total . 

Exominer-e 

ROP  Loco^ . 

Preprint  Locol . 

ROP  Nationol . 

Preprint  Notional.. 
Classified. 


40,630  11,965  42,705  12,446 

49,132  51,970 

22,813  758  20,265  1,255 


155,064  12,723  163,183  13,701 


32,983  11,319  37,812  10,642 

49,132  51,970 

21,116  451  19,503  1,384 

2,324  1,560 

39,736  _  46,298  _ 

145,291  11,770  157,143  12,026 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


Post  Stondord-m 

ROP  Locol . 

Preprint  Local 

ROP  Notional . 

Preprint  Nationol... 
Classified. 

Total . 


Morning  News  Tribone-m 

ROP  local . 

Preprint  lo(ol 

ROP  Nationol . 

Preprint  Nationol . 

Clossified.... 

GRAND  TOTAL . 

YEAR  TO  DATE . 


Blode-e 

ROP  Local . 

Preprint  Local.. 
ROP  Notional... 


Clossifwd.. 
520  . 


Blode-S 

27,732  HOP  local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 
CkBsified.... 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


Capital  Joomal-m 
ROP  Local . 

Preprint  Local . 

ROP  Nationol . 

Preprint  National . 

Clossified... 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


17,338 

549 

24,425 

444 

81,662 

53,856 

1,203 

1,498 

14,522 

13,649 

13,487 

16,916 

128,212 

549 

110,344 

444 

394,649 

25,577 

394,691 

22,561 

.  3,511,990 

196,318 

3,536,823 

223,807 

fACOMA, 

WASH. 

!-m 

42,568 

3,038 

47,792 

4,062 

63,494 

15,844 

65,876 

10,356 

10,962 

251 

12,788 

165 

19,M1 

418 

17,632 

538 

47,823 

2,020 

52,000 

2,594 

184,148 

21,571 

196,088 

17,715 

..  1,767,863 

185,412 

1,841,907 

154,154 

TOLEDO, 

OHIO 

31,621 

8,114 

40,631 

13,426 

28,098 

22,680 

3,584 

44 

2,597 

76 

16,719 

675 

17,903 

599 

80,022 

8,833 

83.811 

14,101 

15,198 

22,464 

280 

49,833 

48,384 

1,681 

1,499 

18,900 

18,774 

12,040 

13,367 

97,652 

104,488 

280 

177,674 

8,833 

188,299 

14,381 

..  1,634,534 

75,140 

1,790,430 

87,463 

TOPEKA 

H  KAN. 

52,751 

53,239 

18,676 

64,284 

25,242 

72,783 

1,787 

9,746 

2,031 

1,007 

29,215 

30,989 

102,429 

74,030 

111,501 

73,790 

952,046  715,750  1,001,894  734,981 


‘Indicates  newspapers  reporting  figures  in 
lines. 


Herald  Joumol-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional... 

CloUified . 

Total . 


15,396  41,987 

74,665 
4,572 


128,065  15,396  141,259 

31,554  9,632  41,415 

85,071  77,318 

3,182  4,309 

401 

18,144  _  20,046 

138,352  9,632  143,068 


Daily  6reeze-eS 

ROPLocol . 

50,257 

53,896 

Preprint  locol . 

75,394 

72,829 

ROP  Notional . 

8,658 

7,309 

Preprint  Nationol........... 

22,096 

17,878 

Clossified . 

55,816 

69,575 

GRAND  TOTAL . 

212,221 

221,487 

YEAR  TO  DATE..... 

.  2,049,495 

2,256,655 

TROY,  OHIO 

Daily  News-eS 

ROPLocol . 

15,394 

14,221 

ROP  Notional . 

471 

500 

Clossified.. 

10,250 

11,088 

GRAND  TOTAL . 

26,115 

25,809 

YEAR  TO  DATE..... 

245,926 

260,855 

TULSA,  OKLA. 

World-m 

ROP  Locol . 

39,222  2,492 

41,872 

Preprint  Local . 

2,548  1,204 

2,595 

ROP  Notional . 

1,353 

1,952 

Preprint  National . 

138 

256 

Clossified. . 

29,321 

32,154 

Tribune-e 

9.683  ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Nationol.. 

_  Clossified . 

9.683  Total . 


2,492  42,597 

1,204  2,595 

1,945 


72,293  3,696  79,027 
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1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


WorW-S 


ROP  Local .. 

Reprint  Locol 

ROP  Notional 

Reprint  Notional . 

Qossified 

20,272 

4,226 

1,823 

2,564 

17,961 

22,499 

7,365 

2,669 

3,176 

19,761 

Totol . 

46,846 

55,470 

GRAND  TOTAL... 

...  191,721 

7,392  213,326 

7,300 

YEAR  TO  DATE.. 

...  1,959,145 

56,363  2,285,899 

74,940 

WASHINGTON 

PENN. 

Observer-Reoorter-m 

ROC  Local . 

21,777 

23,825 

Preprint  Locol . 

33,411 

21,737 

ROP  National 

1,047 

755 

Preprint  Nationol . 

1,032 

Clouified... 

27,029 

28,927 

Totol . 

84,296 

75,244 

Observer-Reporter-S 

ROP  Local . 

5,729 

6,101 

Preprint  Local . 

27,606 

28,638 

ROP  National . 

30 

Clossified... 

6,876 

6,233 

Total . 

40,241 

40,972 

GRAND  TOTAL.. 

...  124,537 

116,216 

YEAR  TO  DATE. 

...  1,104,981 

1,131,560 

WICHITA  FALLS 

,  TEXAS. 

Times  Record  News*mS 

ROP  Local . 

43,499 

42,740 

ROP  Notional . 

1,064 

1,961 

Classified.. 

20.613 

24,296 

GRAND  TOTAL.. 

65,176 

68,997 

YEAR  TO  DATE. 

N/A 

Note:  Figures  given  ir 

modulor  ogate  lines. 

WINDSOR, 

ONT. 

Stor-e* 

ROP  Local . 

....  494,717 

679,438 

Preprint  Locol . 

970,401 

930,920 

ROP  Notional . 

242,160 

218,450 

Preprint  Nationol . 

134,337 

186,232 

Classified.. 

308,176 

350,313 

GRAND  TOTAL. 

....  2,149,791 

2,365,353 

YEAR  TO  DATE 

....  18,347,143 

21,224,702 

Note:  Figures  given  i 

modular  ogate  lines. 

WINSTON-SALEM,  N.C. 

Joumal-m 

ROP  Local . 

47,789 

10,416  66,666 

9,845 

Preprint  Locol . 

9,447 

34,538  6,767 

18,965 

ROP  Notional . 

2,757 

5,258 

Preprint  Notional . 

88 

220 

Clossified. 

39,770 

165  42,359 

Total . 

99,763 

45,207  121,050 

29,030 

Journal'S 

ROP  Local . 

16,029 

2,688  20,651 

3,475 

Preprint  Locol 

6,157 

20,574  8,403 

23,595 

ROP  Nationol . 

1,101 

951 

Preprint  National . 

13,640 

12,422 

Clossified. 

18,072 

19,606 

Total . 

54,999 

23,262  62,033 

27,070 

GRAND  TOTAL 

.  154,762 

68,469  183,083 

56,100 

YEAR  TO  DATE 

.  1,454,109 

549,749  1,622,562 

495,552 

*lndicates  newspapers  reporting  figures  in 
lines. 


TPA  offers  help 
to  Journal  employees 

The  Tennessee  Press  Association 
and  the  school  of  journalism  at  the 
University  of  Tennessee,  Knoxville, 
have  announced  they  will  offer  an 
employment  search  service  for 
employees  of  the  Knoxville  Journal, 
which  ceases  publication  Dec.  31. 


Fund  drive  in 
its  finai  phase 

The  University  of  Missouri  School 
of  Journalism  announced  that  it  is  in 
the  final  phase  of  a  $5  million  fund 
drive  for  Lee  Hills  Hall,  which  will 
house  the  Columbia  Missourian. 

Published  by  the  journalism  school, 
the  Missourian  is,  a  laboratory  news¬ 
paper  that  serves  both  'he  city  of 
Columbia  and  the  university. 

The  fund  drive  for  the  new  Lee 
Hills  facility  began  in  1989  when  the 
Knight  Foundation  gave  the  school  a 
$2  million  challenge  grant  to  construct 
and  equip  the  building  to  honor  Hills, 
who  is  chairman  of  the  foundation  and 
editorial  chairman  emeritus  of 
Knight-Ridder  Inc. 

The  school  said  it  has  obtained 
nearly  $2  million  from  other  sources. 
An  additional  $1  million  is  needed 
before  work  can  begin  on  the  build¬ 
ing,  it  was  reported. 

Creed  Black,  president  of  the 
Knight  Foundation,  said  the  Lee  Hills 
building  “will  provide  the  foundation 
with  a  fitting  means  of  recognition 
that  links  one  of  this  century’s  out¬ 
standing  journalists  with  those  of  the 
future.” 

Hills,  a  Pulitzer  Prize-winning 
newsman,  was  publisher  and  execu¬ 
tive  editor  of  the  Miami  Herald  and 
Detroit  Free  Press  before  becoming 
president  of  Knight  Newspapers  in 
1%7.  He  served  as  the  first  chairman 
and  CEO  of  the  combined  Knight- 
Ridder  Newspapers  in  1974. 

California  group 
helps  gain  access 
for  reporters 

The  California  First  Amendment 
Coalition  (CFAC)  took  swift  and 
effective  action  recently  to  provide 
access  to  reporters  encountering  offi¬ 
cial  barriers. 

In  one  case,  the  Mt.  Diablo  Unified 
School  District  in  Northern  Califor¬ 
nia’s  East  Bay  called  a  special  meet¬ 
ing  to  evaluate  its  contract  law  firm 
but  did  not  notify  the  Contra  Costa 
Times  until  the  day  of  the  session, 
which  it  reportedly  planned  to  close. 

CFAC  executive  director  Terry 
Francke  advised  a  reporter  to  tell  the 
district  that  it  had  not  complied  with 
the  state’s  open  meetings  law,  which 
requires  a  written  notice  to  be  deliv¬ 
ered  to  the  press  within  24  hours  of  a 
meeting. 

Moreover,  Franke  said,  an  ap¬ 
peals  court  has  ruled  that  discus¬ 
sion  of  an  independent  contractor  is 


not  grounds  for  holding  a  secret 
meeting. 

The  reporter  faxed  the  message  to 
the  board  and  the  session  was 
canceled  and  rescheduled  for  a  week 
later — with  proper  notice. 

In  the  other  instance,  a  security 
guard  at  Stanford  University  Hospital 
warned  a  reporter  and  a  news  crew  for 
KXTV-Sacramento  they  would  be 
arrested  for  staking  out  the  hospital’s 
main  entrance,  waiting  for  the 
emergence  of  San  Francisco  49er’s 
star  Joe  Montana,  who  is  on  the 
injured  list. 

CFAC  advised  the  crew  on  the  spot 
that  they  were  legally  entitled  to  be 
there  and  that  an  arrest  could  expose 
the  university  to  a  false  arrest  claim. 
The  guard,  it  was  reported,  backed 
off. 

Redskins  are  hot 
and  so  is  promotion 

If  you’re  going  to  do  a  promotion 
with  your  city’s  football  team,  this 
season  it’s  better  to  be  in  Washington 
than  New  York. 

A  Washington  (D.C.)  Times  pro¬ 
motion,  in  conjunction  with  the  Home 
Team  Sports  cable  station,  offering 
season  tickets  for  the  Washington 
Redskins’  1992  season,  resulted  in  a 
record-setting  12,000  entries. 

Newspaper  readers  were  asked  to 
fill  out  an  entry  form  in  the  paper — 
found  in  full-  and  half-page  advertise¬ 
ments — and  send  it  to  HTS  by  Nov. 
30.  The  winner,  a  Times  subscriber 
from  Alexandria,  Va.,  was  selected  in 
a  live  drawing  Dec.  5  on  HTS’s  “Red¬ 
skins  Report”  program. 


No  news,  bad  news 

While  Americans  get  almost  no 
news  about  Canada,  a  study  by  the 
Center  for  Media  and  Public  Affairs 
found  that  Canadians  get  plenty  of 
bad  news  about  the  United  States. 

Researchers  analyzed  some  13,354 
news  items  that  had  appeared  in  the 
U.S.  and  Canada  over  six  months. 

Among  the  findings,  Canadians  see 
more  than  36  times  the  news  about  the 
U.S.  than  Americans  see  about 
Canada;  three  out  of  every  four  opin¬ 
ions  expressed  by  Canadian  media 
about  U.S.  government  policy  were 
negative;  the  negative  view  of  the 
U.S.  transcended  policy  debate  to 
negative  critiques  of  national  charac¬ 
ter,  whereas  almost  all  of  the  few 
descriptions  of  Canadians  by  U.S. 
media  were  positive;  and  the  issue 
attracting  the  most  attention  on  both 
sides  was  the  Free  Trade  Agreement. 
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Size  requirement  for  ‘Calvin  and  Hobbes’ 

More  than  a  dozen  papers  cancel  the  Sunday  ‘Calvin’  rather  than 
run  it  a  half  page  when  Bill  Watterson’s  sabbatical  ends 


By  David  Astor 

In  a  time  when  many  newspapers 
cram  five  strips  a  page  into  their  Sun¬ 
day  comics  sections.  Bill  Watterson  is 
trying  to  buck  the  tide.  His  “Calvin 
and  Hobbes”  strip  will  return  from 
sabbatical  February  2  with  a  require¬ 
ment  that  it  run  half  a  page. 

This  should  please  Watterson’s 
huge  flock  of  readers,  but  a  number  of 
newspapers  are  upset.  As  of  mid- 
December,  about  70  clients  com¬ 
plained  to  Universal  Press  Syndicate 


A  daily  version  of  Bob  Weber  Jr.’s 
“Comics  for  Kids”  is  being  intro¬ 
duced  January  1  by  King  Features 
Syndicate. 

The  daily  strips  will  regularly  show¬ 
case  the  characters  and  features  in  the 
five-year-old  Sunday  activity  comic, 
which  currently  appears  in  about  300 
newspapers. 

Weber  has  received  thousands  of 
appreciative  letters  from  kids, 
parents,  and  teachers  over  the  years. 
When  he  recently  invited  readers  to 
submit  the  name  of  a  “special 
teacher,”  more  than  3,000  responses 
came  in. 

The  cartoonist  is  a  Baltimore  native 
who  once  wanted  to  be  a  veterinarian 
—  an  interest  that’s  reflected  in  the 
pet-care  tips  and  animal  characters  in 
“Comics  for  Kids.”  Weber  majored 
in  biology  at  the  University  of  Mary¬ 
land  during  the  1970s  before  switch¬ 
ing  to  a  community  college,  where  he 
took  drawing  courses  and  joined  the 


about  the  size  requirement  —  with  12- 
15  of  them  canceling  the  upcoming 
Sunday  “Calvin.” 

Even  so.  Universal  is  expecting 
“Calvin”  to  return  this  February  with 
more  clients  than  it  had  when  Watter¬ 
son  began  his  nine-month  hiatus  on 
May  5.  There  were  1,800-plus  daily 
and  Sunday  subscribers  back  then, 
making  it  the  fourth  most  widely  syn¬ 
dicated  strip  behind  the  older  “Pea¬ 
nuts,”  “GaiTield,”  and  “Blondie.” 

Universal  vice  president/editorial 
director  Lee  Salem  said  Watterson 


staff  of  the  campus  newspaper  as  a 
cartoon  editor. 

By  1978,  he  v.'as  working  as  assis¬ 
tant  cartoonist  for  his  father,  “Moose 
Miller”  creator  Bob  Weber  Sr.  of 
King.  In  1981,  the  younger  Weber 
joined  King  as  a  staff  artist.  He  began 
working  full  time  at  home  on  “Comics 
for  Kids”  last  year. 

Weber  —  the  father  of  a  one-year- 
old  girl  —  has  also  done  cartoons  for 
Good  Housekeeping,  Ladies’  Home 
Journal,  and  Reader’s  Digest. 

Among  the  papers  signing  up  for 
the  daily  “Comics  for  Kids”  as  of  late 
last  month  were  the  Albuquerque 
Journal,  Arizona  Republic,  Boston 
Herald,  Chicago  Sun-Times,  Cincin¬ 
nati  Post,  Denver  Rocky  Mountain 
News,  Detroit  News,  Houston  Post, 
Los  Angeles  Dady  News,  Portland 
Oregonian,  Sacramento  Bee,  St. 
Paul  Pioneer  Press,  San  Antonio 
Express-News ,  San  Francisco 
Examiner,  Seattle  Times,  and  Tren¬ 
ton  (N.J.)  Times. 


“initiated  the  conversation”  about 
the  larger  Sunday  format.  “He  made 
some  persuasive,  cogent  arguments, 
and  we  decided  to  support  him,” 
recalled  the  syndicate  executive. 
“[The  bigger  size]  provides  Bill  with 
the  freedom  and  flexibility  to  make 
the  art  even  stronger.” 

Watterson’s  art  has  been  consid¬ 
ered  among  the  best  in  syndication 
since  “Calvin”  began  in  1985. 

Salem  said  he  understands  why 
some  “Calvin”  clients  are  upset  and 
added  that  the  syndicate  regrets  the 
difficulties  the  new  format  may  cause 
them. 

Come  February,  Watterson’s  Sun¬ 
day  clients  will  have  several  op^  is, 
including  expanding  their  Sunday 
comics  sections,  rearranging  them, 
canceling  “Calvin,”  or  dropping  or 
shrinking  other  strips. 

The  new  Sunday  “Calvin”  can 
actually  run  in  two  sizes  —  half-page 
broadsheet  and  half-page  tabloid. 
Salem  noted  that  this  gives  broad¬ 
sheets  a  certain  amount  of  flexibility 
because  they  have  the  option  of  pub¬ 
lishing  “Calvin”  in  the  smaller  half¬ 
page  tabloid  size.  But  Universal  is 
hoping  these  newspapers  won’t  do 
this. 

The  Sunday  Lincoln  (Neb.)  Jour¬ 
nal-Star  is  one  broadsheet  paper  cur¬ 
rently  trying  to  figure  out  what  to  do 
with  the  half-page  “Calvin.”  One 
thing  it  is  trying  to  avoid  is  canceling 
the  popular  strip,  according  to  Jour¬ 
nal  executive  editor  Gary  Seacrest. 

What  does  the  paper  think  about 
the  new  “Calvin”  size  requirement? 
“We’re  opposed  to  it,  and  we  told 
Universal  Press  our  feelings,”  said 
Seacrest.  “It  just  limits  our  options. 
We  think  that’s  the  essence  of  editing 
—  options.” 

He  added  that  his  paper  is  worried 
about  the  precedent  the  “Calvin” 
size  requirement  might  set.  Seacrest 
wondered  if  Universal  or  other  syndi¬ 
cates  would  ask  papers  to  run  other 
Sunday  comics  a  half  page,  and  also 
wondered  if  there  may  someday  be  a 
requirement  that  comics  run  even 
larger  than  a  half  page. 

“It  doesn’t  create  a  major  problem 
when  only  one  or  two  have  special 
requirements,”  commented  Knox- 


S’ylock  Fox  and  Max  Mouse 
have  followed  a  bank  robber 
into  this  cave.  It  appears  the 
robber  has  escaped  through 
one  of  two  tunnels.  Which  tun¬ 
nel  will  Slylock  enter  to  find 
the  robber? 
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Slylock  demonstrates  that  he  has  tunnel  vision. 


Daily  version  of  ‘Comics  for  Kids’ 
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A  drawing  by  Mike  Ke^  of  the  Denver 
Post  and  North  America  Syndicate  won 
the  $2,500  first  prize  in  the  10th  Fisch- 
etti  Editorial  Cartoon  Competition.  The 
$500  second  prize  went  to  Jim  Morin  of 
the  Miami  Herald  and  King  Features 
Syndicate.  There  were  a  record  154 
entries  this  year,  according  to  Colum¬ 
bia  College  Chicago. 

ville  (Tenn.)  News-Sentinel  editor 
Harry  Moskos.  “But  if  every  artist 
did  the  same  thing,  we  would  have  to 
run  fewer  comics.” 

He  added,  “It  is  distressing  that 
there  is  not  enough  space  to  run  all 
comics  larger.  But  the  economics 
don’t  allow  it.” 

Moskos  said  the  News-Sentinel  is 
fortunate  that  the  new  “Calvin”  size 
will  not  cause  it  difficulties.  Cur¬ 
rently,  the  front  page  of  the  broad¬ 
sheet  paper’s  Sunday  comics  section 
features  a  four-inch  header,  a  half¬ 
page  “Garfield”  by  Jim  Davis  of 
United  Feature  Syndicate,  and  a  third- 
of-a-page  “Calvin.”  Moskos  re¬ 
ported  that  the  header  will  shrink  to 
create  more  room  for  the  bigger  Wat- 
terson  strip. 

The  editor  noted  that  the  new  “Cal¬ 
vin”  size  will  prevent  the  News- Sen¬ 
tinel  from  running  advertisements  on 
the  front  of  its  Sunday  comics  sec¬ 
tion,  but  said  these  Page  One  ads  are 
rare  anyway. 

Moskos,  like  the  editors  at  Watter- 
son’s  other  client  papers,  has  re¬ 
ceived  two  samples  of  the  new  Sun¬ 
day  “Calvin”  from  Universal.  What 
does  he  think  of  them? 

“They  look  very,  very,  very 
good,”  replied  Moskos,  who  said  he 
is-  an  avid  fan  of  Watterson’s  strip. 

“He’s  not  limiting  himself  to  the 
typical  boxes,”  added  Seacrest. 
“There  is  more  of  a  free-form  type  of 
art.” 

One  Sunday  strip  contains  eight 


unusually  arranged  panels  of  different 
sizes  and  shapes,  including  a  round 
one. 

The  other  strip  features  a  huge 
dinosaur  in  a  slightly  tilted  opening 
panel  and  a  fairly  detailed  street  scene 
in  a  smaller  second  box.  The  wording 
in  this  five-panel  comic  mostly  con¬ 
sists  of  a  44-line  poem. 

Speaking  of  44,  subscribers  to 
another  major  strip  with  a  size 
requirement  —  “Doonesbury”  by 
Garry  Trudeau  of  Universal  —  have 
to  run  it  at  least  44  picas.  That  mini¬ 
mum  width,  instituted  when  Trudeau 
returned  from  his  sabbatical  in  1984, 
is  for  the  daily  “Doonesbury.”  The 
daily  “Calvin”  will  not  have  such  a 
size  requirement  when  it  resumes 
February  3. 

What  has  Watterson  been  doing 
during  his  leave  of  absence?  Salem 
said  he  is  not  completely  sure,  but 
does  know  that  the  cartoonist  has 
painted  and  worked  on  the  new  “Cal¬ 
vin”  at  least  part  of  the  time. 

Meanwhile,  a  certain  amount  of 
controversy  swirled  around  the  comic 
due  to  Universal’s  decision  to  charge 
papers  full  price  for  the  “Calvin” 
reruns  syndicated  during  the  sabbati¬ 
cal.  Some  editors  were  angry,  al¬ 
though  others  felt  old  Watterson 
strips  were  worth  more  than  the  new 
work  of  many  other  cartoonists. 

“Calvin”  is  indeed  a  popular 
comic.  It  has  won  numerous  newspa¬ 
per  reader  surveys,  spawned  several 
best-selling  book  collections,  and 
brought  Watterson  two  National  Car¬ 
toonists  Society  Reuben  Awards  for 
“Outstanding  Cartoonist  of  the 
Year.” 

The  reclusive  Watterson,  who  is  in 
his  30s,  does  not  give  media  inter¬ 
views.  But  the  kit  Universal  mailed  to 
newspapers  last  month  included  com¬ 
ments  from  Watterson  about  the  half¬ 
page  requirement. 

“This  is  something  I’ve  been  advo¬ 
cating  for  years,  although  I  never 
expected  it  to  happen,”  he  stated. 
“As  my  strip  evolved,  I  grew  in¬ 
creasingly  frustrated  with  the  size 
restrictions  and  rigid  format  rules  that 
newspapers  impose.  I  couldn’t  draw 
the  strip  the  way  I  wanted  it  to  look, 
and  I  was  beginning  to  wonder  why  I 
was  publishing  my  work  in  newspa¬ 
pers.  I  have  a  great  love  and  respect 
for  the  newspaper  comic  strip,  but  a 
tradition  of  wonderful  craftsmanship 
has  been  lost  as  comics  have  gotten 
smaller  and  smaller.  I  think  Universal 
Press  Syndicate  recognized  that  the 
future  of  the  newspaper  comic  strip 
depends  on  the  cartoonist’s  ability  to 
make  the  space  exciting  .  .  .  .” 

Watterson  went  on  to  add,  “The 
biggest  change  will  be  that  I  can 
explore  some  visual  possibilities  that 


were  previously  impossible.  Until 
now,  my  Sunday  strips  have  been 
drawn  to  allow  newspapers  the  great¬ 
est  flexibility  in  printing  them.  Papers 
were  permitted  to  eliminate  the  top 
third  of  each  strip,  and  to  reduce  and 
rearrange  the  remaining  panels.  This 
pve  papers  the  ability  to  fit  the  strip 
in  a  variety  of  layouts,  but  it  greatly 
limited  how  I  could  present  my  ideas. 
If  I  wanted  a  big,  detailed  drawing, 
there  was  no  room.  If  I  needed  more 
dialogue,  there  was  no  room.  If  I 
wanted  more  panels,  there  was  no 
room  ....  [Now]  I  think  I  can  make 
the  strip  more  fun  to  look  at.  I  can 
promise  no  other  comic  strip  will  have 
bigger,  uglier  aliens.” 

The  cartoonist  continued,  “It’s 
been  well  over  a  generation  since  a 
Sunday  comic  has  regularly  run  this 
big  everywhere.  The  American  comic 
strip  is  aJmost  100  years  old,  but  com¬ 
ics  have  been  shrinking  for  the  last 
several  decades.  Back  in  the  early 
days,  a  Sunday  comic  would  take  up 
an  entire  newspaper  page.  The  Sun¬ 
day  comics  were  gigantic,  and  the 
great  strips  really  took  advantage  of 
it.  Readers  today  don’t  even  know 
what  they’re  missing.  I  hope  to  give 
people  a  glimpse  of  what  comics  can 
be.  Comics  have  a  lot  of  untapped 
(Continued  on  page  42) 


GO  FOR 
YOUR  READER'S 
HEART 


Our  Valentine  mini  is  just  one  of 
our  20  special  feature  packages  this 
year.  Ifs  filled  with  13  Wtures  and 
art  you  can  use  as  an  advertising 
supplement  or  editorial  filler.  If 
you've  got  your  heart  set  on  more 
readers,  order  now.  Call  toll-free 
800-445-4555  for  a  loving  sample 
article.  Alaska,  California,  Hawaii, 
call  collect  (619)  293-1818.  Get  the 
package  that  ties  up  readership 
and  revenues. 
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(Continued  from  page  41) 
potential.” 

As  for  newspaper  reaction,  Watter- 
son  said  “editors  will  have  to  jvidge 
for  themselves  whether  or  not  ‘Calvin 
and  Hobbes’  deserves  the  extra 
space.  If  they  don’t  think  the  strip 
carries  its  own  weight,  they  don’t 
have  to  run  it.  I’m  simply  saying  that 
if  they  want  the  strip,  they  can’t  chop 
it  up  and  reduce  it  anymore.  I’m  try¬ 
ing  to  give  everyone  a  better  strip.  I 
think  a  larger  comic  can  add  a  real 
visual  impact  to  the  Sunday  paper. 
The  funnies,  after  all,  are  the  one 
purely  graphic  part  of  the  newspaper, 
and  the  value  of  the  comics  section  is 
squandered  when  it’s  printed  as  a 
static  grid  of  illegible  boxes.  It  seems 
to  me  that  if  editors  want  comics  to  do 
their  job  of  attracting  readers,  they 
need  to  give  comics  the  space  for 
funny  drawings  and  good  writ¬ 
ing  ..  .  .” 

Blurbs  about  books 

Several  books  with  a  syndication 
connection  are  out  or  coming  soon. 

Jonathan  Smith,  whose  self-syndi- 
cated  “Rockwood”  strip  (see  E&P, 
April  15,  1989)  stars  an  African- 
American  kid,  has  self-published  a 
comic  collection.  It  is  available  from 
Kilimanjaro  Communications,  3010 
Wilshire  Blvd.,  Suite  294,  Los 
Angeles,  Calif.  9()010. 

A  collection  of  unusual  stories  from 
Newspaper  Enterprise  Association’s 
archives  has  been  published  by 
Pharos/Topper  Books.  It’s  called 
Short  Skirts  Cause  Quakes  .  .  .  And 
Other  News  Not  Fit  to  Print  From  the 
Dawn  of  the  20th  Century. 

“One-Minute  Parent”  columnist 
Pam  Satran  and  “Contemporary  Col¬ 
lectibles”  columnist  Linda  Rosen- 
krantz,  both  of  Copley  News  Service, 
have  co-authored  three  baby-naming 
books  that  will  be  published  in  March 
by  St.  Martin’s  Press. 

They  are  Beyond  Sam  and  Sarah: 
An  Enlightened  Guide  to  Naming 
Your  Jewish  Baby,  Beyond  Charles 
and  Diana:  An  Anglophile’s  Guide  to 
Baby  Naming,  and  Beyond  Sean  and 
Shannon:  An  Enlightened  Guide  to 
Naming  Your  Irish  Baby. 

Speaking  of  Satran,  an  excerpt 
from  her  Dressing  Smart  book  from 
Doubleday  was  printed  in  the  October 
Redbook  magazine. 

Self-syndicated  “Antique  Detec¬ 
tive”  columnist  Anne  Gilbert  has 
authored  The  Official  Identification 
and  Price  Guide  to  American  Illustra¬ 
tor  Art  published  by  House  of  Collec¬ 
tibles  and  distributed  by  Ballantine. 


Among  the  book’s  contributors  is 
“Beetle  Bailey”  creator  Mort  Walker 
of  King  Features  Syndicate. 

“Sports  Buff’  crossword  puzzle 
creator  Steve  Ollove  of  Creators  Syn¬ 
dicate  has  started  Sports  Buff  Gross- 
words  to  Go.  The  Xtrax  Corporation 
product  consists  of  pads  of  puzzles 
which  fit  into  a  vinyl  carrying  case 
and  can  be  worked  on  while  traveling 
or  in  other  situations. 

Carlinsky  Features  writer  Dan  Car- 
linsky  and  Ed  Goodgold  have  co¬ 
authored  The  Armchair  Conductor: 
How  to  Lead  a  Symphony  Orchestra 
in  the  Privacy  of  Your  Own  Home  for 
December  release.  The  illustrated 
Dell  book,  which  has  a  foreword  by 
Victor  Borge,  comes  with  a  baton. 

The  work  of  14  female  graphic 
artists  appears  in  Twisted  Sisters:  A 
Collection  of  Bad  Girl  Art,  which  was 
released  December  10  by  Penguin. 
Some  of  the  artists  in  the  Diane 
Noomin-edited  book  have  contrib¬ 
uted  to  alternative  newspapers. 

Ben  Katchor’s  “Julius  Knipl:  Real 
Estate  Photographer”  comic  strip  is 
collected  in  another  Penguin  book 
called  Cheap  Novelties:  The  Plea¬ 
sures  of  Urban  Decay.  The  cartoon¬ 
ist’s  work  has  appeared  in  the  New 
York  Press  and  other  publications. 

In  other  book  news,  “The  Amazing 
Spider-Man”  creator  Stan  Lee  of 
King  recently  went  on  a  worldwide 
publicity  tour  to  promote  a  new  cof¬ 
fee-table  book  called  Marvel:  Five 
Fabulous  Decades  of  the  World’s 
Greatest  Comics.  Lee  appeared  on 
such  shows  as  Good  Morning  Amer¬ 
ica  and  Entertainment  Tonight,  and 
gave  a  lecture  at  the  Smithsonian 
Institute. 

Didn’t  love  a  parody 

A  recent  parody  of  “Love  Is  .  .  .” 
did  not  please  the  Chicago  Sun-Times 
and  Los  Angeles  Times  Syndicate. 

Kim  Casali’s  LATS  comic  panel  — 
which  has  been  both  praised  and  criti¬ 
cized  over  the  years  for  its  sentimen¬ 
tal  style  —  was  spoofed  by  a  Chicago 
humor  tabloid  called  the  Planet.  The 
publication  noted  that  love  is  “a  teen¬ 
age  suicide  pact,”  “befriending  other 
genitalia-lacking  drawings  like  your¬ 
self,”  and  so  on. 

The  Chicago  Reader  (CR)  reported 
that  LATS  and  the  Sun-Times,  a 
“Love  Is  .  .  .”  subscriber,  each 
wrote  the  Planet.  The  Sun-Times  let¬ 
ter  stated  that  the  parody  was  “offen¬ 
sive”  and  violated  copyright  laws, 
and  warned  the  publication  not  to  run 
similar  cartoons  again. 

According  to  CR’s  piece,  the  Planet 


Pam  Satran  Anne  Gilbert 

decided  to  heed  the  warning.  The 
humor  tabloid  noted  that  it  didn’t 
have  the  money  to  defend  against  a 
lawsuit. 

Tax  and  money  info 

A  money-related  package  is  being 
offered  by  Copley  News  Service. 

Included  are  20  features  on  taxes, 
investments,  entrepreneurial  oppor¬ 
tunities,  real  estate,  and  more.  Ten  of 
the  features  have  art. 

In  other  news,  Copley  editorial 
director  Nanette  Wiser  reported  that 
the  work  of  a  graphic  artist  with  the 
syndicate  is  included  in  the  Society  of 
Newspaper  Design’s  annual  design 
volume.  Ken  Marshall  does  the 
“Smart  Money”  and  “Health- 
Watch”  graphics  for  Copley. 

‘Blondie’  first  in  poll 

“Blondie”  by  Dean  Young  and 
Stan  Drake  of  King  Features  Syndi¬ 
cate  won  a  recent  Denver  Post  comics 
poll  that  drew  about  5,000  reader 
respondents. 

Finishing  second  was  “B.C.”  by 
Johnny  Hart  of  Creators  Syndicate, 
tied  for  third  were  “Beetle  Bailey”  by 
Mort  Walker  of  King  and  “Sally 
Forth”  by  Greg  Howard  and  Craig 
Macintosh  of  North  America  Syndi¬ 
cate,  and  fifth  was  “Dennis  the 
Menace”  by  Hank  Ketcham  of  NAS. 

Milestone  for  ‘Ziggy’ 

The  “Ziggy”  comic  panel  by  Tom 
Wilson  of  Universal  Press  Syndicate 
has  reached  its  20th  anniversary. 


A  syndicated  columnist  is  interested 
in  buying  the  New  York  Daily  News. 
See  story  on  Page  15. 
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belt  says,  “I  was  thinking  about  writ¬ 
ing  a  column  for  Sunday,  and  in  the 
course  of  thinking  it  through  1  thought 
that  one  of  the  angles  that  I  might  use 
is  when  you  and  I  spoke  last  which 
was  when  you  called  me  on  the  phone 
in  April  .  .  . 

Corbett  talks  about  Wolsieffer’s 
speculation  that  a  drug  addict  could 
have  committed  the  crime  and  says, 
“So  the  reason  that  I’m  calling  you 
really  is  to  ask  if  you  want  to  pursue 
that  any  further.  If  you  want  to  say 
more  about  that  .  .  . 

Ironically,  Corbett  and  Wolsieffer 
begin  their  conversation  talking  about 
the  columnist  having  left  a  message 
on  the  suspect’s  answering  machine. 

“Is  this  a  recording?"  Corbett 
asks. 

“No,  this  is  the  real  thing,”  Wol¬ 
sieffer  replies. 

Disputed  testimony 

Corbett  did  write  a  column  about 
the  conversation,  and  as  a  result  was 
called  by  the  prosecution  to  testify  at 
the  Wolsieffer  murder  trial,  held  in 
November  of  1990. 

Corbett’s  testimony  has  become  a 
key  source  of  contention  between  the 
newspaper  and  the  district  attorney. 

According  to  a  court  transcript  also 
published  Aug.  I  by  the  Times 
Leader,  defense  attorney  Anthony 
Cardinale  asks  Corbett,  “Mr.  Cor¬ 
bett,  in  your  conversations  you  say 
you  had  with  my  client,  were  they 
tape-recorded?” 

Corbett:  “Were  they  tape-recorded? 
No  Sir.” 

Later  in  his  testimony,  however, 
Corbett  interrupts  questioning  to  say 
he  “misspoke”  earlier  and  wanted  to 
clarify  something.  Both  the  judge  and 
defense  lawyer  Cardinale,  however, 
repeatedly  cut  off  his  attempts  at  an 
explanation. 

In  a  front-page  column  Aug.  I ,  Cor¬ 
bett  said  he  had  answered  no  to  the 
question  of  tape  recording  because  he 
had  not  tape-recorded  all  the  conver¬ 
sations,  only  that  one. 

Corbett  said  he  had  expected  to  be 
asked  a  follow-up  question  about 
whether  any  of  the  conversations 
were  tape-recorded,  but  Cardinale 
never  asked. 

“I  didn’t  lie  to  anybody  that  day,” 
Corbett  wrote,  adding  that  Cardinale 
should  have  “followed  up  with  the 
first-year  law  school  question  I 
expected.” 

For  more  than  half  a  year,  nothing 
more  was  said  about  the  taped  con¬ 
versation. 


Wolsieffer  was  convicted,  but — to 
the  consternation  of  many  in  the  com¬ 
munity,  including  the  Times  Leader  — 
was  freed  on  bond  while  he  appeals 
the  case.  He  now  works  as  a  dentist  in 
Virginia. 

Corbett  says  that  he  continued  to 
feel  bothered  about  not  being  able  to 
explain  the  tape  completely. 

So  last  July  25  ,  in  the  course  of  a 
casual  conversation  with  prosecutor 
Anthony  Sacrione,  Corbett  let  drop 
that  the  conversation  had  been  taped. 

Wolsieffer  has  tried  to  make  the 
tape  part  of  his  appeal,  and  signed  a 
sworn  affidavit  that  he  would  not 
have  agreed  to  the  conversation  had 
he  known  it  was  taped. 

His  attorney  contends  that  Wolsief¬ 
fer  was  denied  a  fair  trial  because  of 
several  errors,  induing  Corbett’s  tes¬ 
timony. 

In  a  hearing  in  October,  Wolsief¬ 
fer’s  attorney  demanded  Corbett’s 
notes  as  well  as  details  of  the  advice 
the  Times  Leader’s  then-attorney, 
Ralph  Kates,  had  given  Corbett 
before  his  testimony. 

During  the  sometimes  confused 
two-day  hearing.  Common  Pleas 
Court  Judge  Gifford  S.  Cappellini 
rebuked  the  Times  Leader  several 
times,  according  to  an  account  by 
Times  Leader  reporter  Marita  Low- 
man. 

The  judge  said  he  was  “not  going  to 
put  up  with  the  attitude  I  see  coming 
from  the  Times  Leader  people  ...  1 
don’t  want  that  kind  of  affront.” 

In  a  front-page  “editor’s  note” 
Oct.  26,  Times  Leader  editor  Allison 
Walzer  said  the  concentration  on  Cor¬ 
bett  and  his  tape  recording  “miss  the 
point,”  which  is  whether  Wolsieffer 
got  a  fair  trial. 

“We  think  he  did.  So  let  the  court 
proceedings  focus  back  on  the  den¬ 
tist,”  she  wrote. 

However,  the  arrest  of  the  four 
journalists,  who  surrendered  at  the 
magistrate’s  office,  attracted  if  any¬ 
thing  even  more  local  press  attention 
than  the  trial. 

Before  surrendering,  “first  we  had 
to  walk  through  the  gantlet  of 
cameras,”  publisher  Dale  A.  Duncan 
said. 

Press  attention  was  called  to  the 
surrender  by  District  Attorney 
Cohen,  who,  according  to  the  Times 
Leader,  also  agreed  to  an  interview 
with  the  A  Current  Affair  tabloid  tv 
show  and  alerted  the  New  York  Times 
to  the  arrest. 

Bail  was  set  at  $10,000  for  vice 
president  and  editor  Walzer,  and 
$5,000  for  publisher  Duncan,  manag¬ 
ing  editor  Shechtman,  and  columnist 
Corbett.  All  were  released  on  their 
own  recognizance. 


Legal  complication 
Publisher  Duncan  declined  to  dis¬ 
cuss  the  circumstances  of  the  taping, 
saying,  “I  don’t  want  [the  district 
attorney’s  office]  to  know  what  we 
are  going  to  do.” 

One  legal  complication  is  obvious, 
however:  While  Corbett  called  from 
Pennsylvania,  Wolsieffer  spoke  from 
Virginia  —  which  requires  only  one 
party  to  consent  to  the  taping  of  a 
conversation.  Similarly,  federal  law 
requires  only  one-party  consent. 

Condoms  inserted 
into  newspapers 
by  AIDS  group 

On  Thanksgiving  Day,  about  15 
members  of  the  Washington,  D.C., 
chapter  of  ACT  UP  (.AIDS  Coalition 
to  Unleash  Power)  placed  about  350 
condoms  and  an  ACT  UP  newspaper 
in  Washington  Post  newsboxes 
around  the  D.C.  area. 

The  action  was  in  response  to  what 
the  group  sees  as  a  lack  of  investiga¬ 
tive  reporting  by  the  Post  on  AIDS 
issues,  explained  Michael  Petrelis,  a 
co-founder  of  ACT  UP’s  D.C.  chap¬ 
ter,  who  said  no  condoms  were  placed 
in  home-delivered  copies. 

“We  do  hope  to  provoke  a  debate 
within  the  newspaper  publishing  com¬ 
munity  where  they  will  distribute  con¬ 
doms  in  the  daily  newspaper,”  said 
Petrelis,  adding  that  ACT  UP  also 
placed  its  newspapers,  but  no  con¬ 
doms,  in  newsbox  copies  of  the  Des 
Moines  (Iowa)  Register  over  Memo¬ 
rial  Day. 

—  Debra  Gersh 

INFE  creates 
database  listing 

The  International  Newspaper 
Financial  Executives  has  created  a 
database  listing  which  can  effectively 
put  members  in  touch  with  one 
another  to  discuss  a  variety  of  topics. 

The  “1991  Resource  Network”  di¬ 
rectory  is  a  database  of  INFE  mem¬ 
bers  which  lists  their  areas  of  exper¬ 
tise  within  the  newspaper  financial 
industry.  The  directory  helps  put 
members  in  touch  with  other  mem¬ 
bers  when  help  is  needed.  More  than 
1,600  entries  complete  the  directory, 
with  industry  experts  in  areas  such  as 
budgeting  analysis;  internal  auditing; 
financial  forecasting;  employee  bene¬ 
fits  and  insurance;  incentive  plans; 
cost  control;  information  systems; 
newsprint;  purchasing;  tax  issues,  and 
ergonomics. 
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A  union  analysis  of  pay  scales 
found  employees  in  editorial  and  busi¬ 
ness  departments  at  the  Reporter 
earned  an  average  of  $400  (Canadian) 
a  week,  slightly  higher  at  the  Mer¬ 
cury,  Soboda  said,  or  about  one-third 
to  one-half  the  pay  of  other  papers. 

In  some  instances,  she  said,  “peo¬ 
ple  sitting  side  by  side  with  the  same 
experience  could  be  making  $200  dif¬ 
ference.” 

She  said  the  company’s  wage  pro¬ 
posal  was  simply  “pay  for  perfor¬ 
mance”  until  hours  before  the  strike 
deadline.  It  eventually  proposed 
scales  varying  by  40%,  according  to 
the  discretion  of  supervisors. 

She  said  management  can  pay  merit 
pay  “to  their  heart’s  content,  but  we 
want  to  establish  a  decent  wage  grid” 
and  called  the  union’s  proposals  less 
than  or  equal  to  scales  at  comparable 
area  papers. 

Saying  he  did  not  know  where  the 
union’s  figures  had  come  from,  Butler 
dismissed  comparisons  with  larger 
papers. 

“Our  wages  are  very  comparable  to 
industry  in  our  community.  We  want 
to  maintain  external  and  internal 
equity.” 

Beating  the  sales 
tax  via  the  wire 

In  California,  the  sale  of  a  photo¬ 
graph  to  a  newspaper  is  subject  to  the 
sales  tax  but  there  is  no  tax  when  a 
picture  is  transmitted  through  an  elec¬ 
tronic  wire  service. 

The  California  Newspaper  Publish¬ 
ers  Association  said  it  requested  and 
obtained  this  information  from  the 
State  Board  of  Equalization  (SBE)  to 
get  a  clearer  interpretation  of  a  regula¬ 
tion  dealing  with  photographers, 
photostat  producers,  photo  finishers 
and  X-ray  laboratories. 

According  to  CNPA,  SBE’s  senior 
tax  counsel,  Ronald  Dick,  said  the  tax 
does  not  apply  to  a  charge  for  a  photo 
sent  through  a  remote  electronic  wire 
service. 

“By  ‘remote’  we  mean  that  the 
transmission  must  occur  from  prem¬ 
ises  other  than  the  receiver,”  Dick 
wrote  to  CNPA  general  counsel 
Thomas  Newton.  “In  such  case,  the 
transfer  of  the  photographic  image  is 
not  a  transfer  of  tangible  personal 
property.” 

Newton  advised  CNPA  members 
to  review  their  current  method  of 
receiving  photos  to  determine  if  they 
can  take  advantage  of  the  exemption. 


Busy  recruiter 

C.  Dean  Welch,  classified  adver-' 
tising  director  of  the  Atlanta  Journal 
and  Constitution,  has  earned  a  spot  in 
the  Association  of  Newspaper  Classi¬ 
fied  Advertising  Managers’  Execu¬ 
tive  Club. 

Those  ANCAM  members  who  re¬ 
cruit  10  to  24  new  members  are  admit¬ 
ted  to  the  Executive  Club.  Welch  has 
recruited  22  new  members  between 
June  I,  1985  and  Oct.  31,  1991. 


(Continued  from  page  15) 


used  money  raided  from  pension 
funds  to  make  huge  investments 
designed  to  prop  up  Maxwell’s  falter¬ 
ing  publicly  held  companies. 

Nelson  also  reported  that  detec¬ 
tives  found  secret  evesdropping 
devices  in  the  London  offices  of 
Kevin  Maxwell — suggesting  the  late 
tycoon  bugged  his  son,  in  addition  to 
other  executives  in  the  Daily  Mirror. 
Kevin  Maxwell  said  he  was  unaware 
of  it. 

News  investigative  reporter  Tom 
Robbins  wrote  that  financial  prob¬ 
lems  did  not  crimp  his  publisher’s 
style.  Kevin  Maxwell  flew  to  New 
York  on  the  Concord,  at  $4,400  a  seat, 
and  stayed  at  the  Hotel  Carlyle, 
where  suites  cost  up  to  $1,500  day. 

He  does  not  collect  a  salary  from 
the  News. 


Debate 
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thored  an  opinion  piece  maintaining 
that,  while  Smith  had  been  charged 
with  sexual  battery,  “mostly  he  was 
on  trial  for  being  a  Kennedy.” 

He  continued,  “the  Palm  Beach 
jury  in  its  wisdom  decided  that  the 
Florida  woman  who  said  young  Smith 
raped  her  was  a  liar.  This  is  harsh,  but 
the  logic  is  inescapable.  She  said  he 
did,  he  said  he  didn’t.  The  jury 
believed  him.” 

Pruden  went  on  to  name  the 
woman,  maintaining  she  was  “no 
longer  the  victim,  but  the  victimizer, 
whether  she  intended  to  be  or  not.  In 
the  eyes  of  the  law  William  Kennedy 
Smith  suffered  at  the  hands  of  a  false 
accuser.”  He  reiterated  the  paper’s 
policy  of  identifying  “false  accus¬ 
ers.” 

Pruden  writes  that,  while  rape  may 
be  a  “hellish  crime,”  he  believes 
“bearing  false  witness  is  also  a  crime, 
and  hellish  in  its  own  way.” 


Protest 
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popular  or  offensive  ideas.” 

It  continued,  “If  the  Sun  chose  to 
censor  this  advertisement,  it  would 
set  a  dangerous  precedent  ....  The 
Sun  is  not  in  the  business  of  thought 
control.” 

According  to  the  Sun,  a  student 
who  said  he  was  a  member  of  the 
Cornell  Civil  Liberties  Union  agreed 
the  paper  was  right  to  publish  the  ad. 

“Look  at  this  turnout,”  he  said  of 
the  rally.  “Look  how  many  people 
are  more  aware  than  they  were  yes¬ 
terday.” 

“Nobody  questioned  the  Sun’s 
right  to  publish  the  ad,”  Edwards  told 
E&P.  “I  recognize  the  freedom  of  the 
press  as  an  absolute  right,  but  clearly 
editorial  decisions  are  made  all  the 
time,  and  other  papers  did  turn  this 
down.” 

Edwards  mainta'ned  that  the  ad 
was  “a  clear,  bu  thinly  veiled, 
expression  of  bigotry,”  and  said  its 
publication  “contributes  to  the  poi¬ 
soning  of  the  atmosphere  and  dis¬ 
course  in  the  community.” 

He  went  on  to  call  Smith’s  conten¬ 
tions  about  the  Holocaust  “an  attack, 
not  only  on  Jews,  but  on  academia 
and  the  whole  notion  of  historical 
research.” 

Hillel’s  student  board  has  decided 
to  remove  all  advertisement  from  the 
Sun  until  the  advent  of  a  new  editorial 
board  in  the  spring  term,  Edwards 
noted,  “as  a  symbolic  protest  of  the 
editorial  decision.” 

E&P  was  unable  to  reach  anyone 
with  the  Sun  to  discuss  the  con¬ 
troversy,  as  the  paper  has  ceased 
publication  for  the  fall  semester. 

Hispanic  paper 
seeks  expansion 

Times  of  the  Americas,  an  English- 
language  newspaper  devoted  entirely 
to  the  coverage  of  Latin  America,  the 
Caribbean  and  the  Hispanic  commu¬ 
nity  of  the  United  States,  has  begun 
an  expansion  process  which  will 
increase  its  circulation  base  within 
the  next  year  to  150,000  subscribers. 

Publisher  Paul  Pope  stated  the  bi¬ 
monthly  publication  intends  to  pro¬ 
vide  readers  with  the  information 
they  need  to  successfully  position 
themselves  in  Latin  America,  Puerto 
Rico,  and  the  Caribbean  by  analyzing 
both  the  content  and  context  of  all 
pertinent  issues  pertaining  to  that 
region. 

The  paper  is  planning  to  begin 
weekly  publication  in  January. 
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The  disclosure  was  to  be  consid¬ 
ered  when  the  Daily  News  board  met 
Dec.  19. 

•  Another  Daily  News  director, 
Ellis  Freedman,  resigned  to  avoid 
conflicts  of  interest.  His  firm  was 
hired  to  represent  the  paper  in  bank¬ 
ruptcy.  News  reports  in  London  said 
he  was  a  co-purchaser  of  stock  in 
companies  Maxwell  controlled. 
Freedman  said  he  was  a  trustee  of  the 
stocks,  which  were  bought  for  an 
employee  stock  plan  before  1991. 

•  Daily  News  creditors  met  for  the 
first  time  as  a  committee,  including 
four  union  representatives  and  rep¬ 
resentatives  of  newsprint  suppliers, 
and  pledged  to  try  and  keep  the  paper 
alive. 

•  The  New  York  Times  reported 
that  union  leaders  are  seeking  to  have 
Kevin  Maxwell,  who  succeeded  his 
father  as  Daily  News  publisher, 
removed.  He  is  under  court  orders  to 
explain  where  the  missing  money  is. 

•  The  tlnal  Spanish  autopsy  report 
said  Maxwell,  who  disappeared  from 
his  yacht  and  was  found  floating  off 
the  Canary  Islands,  did  not  drown  and 
probably  died  of  heart  disease.  He 
also  had  chronic  lung  disease  and  nar¬ 
rowing  of  the  arteries.  The  report  did 
not  say  whether  he  died  aboard  ship 
or  in  the  water. 


inmci  I  Editor  &  Publisher 


It's  that  time  again!  Time  to  prepare  your  entries  fa  the  |7th  amual  INMA/E&P  Newspaper  Marketing 
Awards  Competition.  Place  your  most  impressive'  marketing  efforts  in  the  one  industry  competition 
designed  to  recognize  exce  lence  in  all  disciplines  of  newspaper  marketing. 

Entries  can  be  submitted  into  19  different  categories  and  in  four  circulation  groups.  Judging  will  take 
place  in  Reston,  VA,  February  7th,  where  First  Place  and  Merit  Winners  will  be  decided 
in  each  category.  There  will  also  be  one  Best  in  Show  awad  as  well  as  two  additional  citations, 
one  for  Excellence  in  Copywriting  and  one  for  Excelience  in  Graphic  Design. 

All  winners  will  be  announced  at  the  62nd  Annual  Conference  of  the  International  Newspaper  Marketing 
Association  (INMA)  to  be  held  at  The  Hyatt  Regency,  Dallas,  Texas,  May  27-30. 

Qualified  entries  will  be  displayed  in  a  large  ‘walk-through'  gallery  during  the  conference. 

a 

DEADLINE  FOR  ENTRIES:  JANUARY  13, 1992 

For  infomnotion,  rules  and  official  entry  blanks,  write  or  call  E&P  Promotion  Dept.,  11  West  19th  Street,  NY,  NY  10011,  (212)  675-4380 
or  INMA,  The  Newspaper  Center,  11600  Sunrise  Valley  Drive,  Reston,  VA  2209“ ,  (703)  648-1094. 


Troubles 

(Continued  from  page  15) 

I  line  Guides  for  $750  million. 

Maxwell  Communication  and  Mir¬ 
ror  Group  Newspapers  PLC,  both 
based  in  London,  were  the  flagships 
in  Maxwell’s  empire,  which  he  con¬ 
trolled  through  a  web  of  private  com¬ 
panies. 

•  Maxwell’s  grand  idea  of  a  news¬ 
paper  for  Europe  became  the  first 
newspaper  casualty  of  the  debacle  he 
bequeathed  his  sons,  Kevin,  32,  and 
Ian,  35.  Based  in  London,  The  Euro¬ 
pean  closed  Dec.  12  after  19  months 
in  business,  leaving  145  employees 
jobless.  Court-appointed  administra¬ 
tors  shut  the  250,000-circulation 
weekly  because  it  was  losing  almost 
$360,000  a  week. 

•  The  Daily  News  reported  that 
Shelly  Aboff,  a  Maxwell  associate 
who  was  named  to  the  Daily  News 
board  Nov.  23,  was  accused  in  Lon¬ 
don  of  spending  $5.6  million  for  stock 
in  Maxwell’s  publicly  traded  compa¬ 
nies  at  a  time  when  prices  were  drop¬ 
ping.  An  attorney  for  the  looted  pen¬ 
sion  funds  said  he  was  investigating 
whether  Aboff  used  pension  money  to 
buy  the  stock. 


Insurance  detectives  said  they 
were  convinced  Maxwell  jumped 
overboard,  according  to  a  report  in 
his  Daily  Mirror.. 

•  The  News  disclosed  in  a  story 
that  it  owed  advertisers  $4.3  million  in 
rebates  because  it  failed  to  live  up  to 
Maxwell’s  circulation  promises.  He 
pledged  metro  circulation  of  800,000 
daily,  1  million  Sunday.  The  Daily 
News,  which  came  up  short  80,000 
daily,  140,000  Sunday,  asked  adver¬ 
tisers  to  accept  make-good  ads. 


Fund-raiser 

The  Indianapolis  Star  sponsored  a 
High  School  All-Star  Basketball  com¬ 
petition  in  June  that  earned  $84,233 
for  support  of  Indiana’s  blind  and 
sight-afflicted. 

The  figure,  reported  by  Patrick 
Aikman,  promotion  coordinator  and 
director  of  the  Indiana  All-Star 
basketball  program  for  the  Star,  was 
the  second  highest  amount  in  the 
games’  52-year  history. 

Total  funds  raised  by  the  Star’s 
Indiana  games  against  Kentucky’s 
best  high  school  senior  boys  and  girls 
in  the  annual  summer  series  are 
$1,369,336. 
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now.  Their  kids  will  move  away,  and 
then  who’s  left?  The  town  is  going  to 
crash,  and  the  newspaper  will  go 
down  before  that.” 

Freireich  has  witnessed  the  rise  and 
fall  of  other  newspapers  in  the  area. 
His  parents  had  started  a  weekly  in 
Sun  City  when  that  retirement  com¬ 
munity  was  just  getting  off  the 
ground.  From  a  bimonthly  the  paper 
grew  into  a  prosperous  daily  before 
being  sold  to  the  Dow-Jones  chain. 
Now  there  are  three  papers  in  Sun 
City  where  the  population  is  about 
45,000,  with  another  25,000  on  the 
fringes. 

Looking  for  new  fields,  the  Frei- 
reichs  came  to  Avondale,  a  dozen 
miles  west  of  Phoenix,  where  a 
weekly  with  about  2,000  circulation 
was  dying  on  the  vine.  Freireich 
started  a  giveaway.  The  other  paper 
moved  to  Glendale,  tried  the  freebie 
route  and  finally  folded. 

As  the  metroplex  population 
pushed  west  and  shopping  malls  and 
subdivisions  popped  up  alongside 
Interstate  10,  the  Freireich  paper 
thrived,  extending  its  coverage  to 
nearby  communities  such  as  Buck¬ 
eye. 

It  now  has  16  full-time  employees, 
five  handling  ads  and  five  tending  the 
news  in  bright,  spacious  offices 
equipped  with  computer  networks 
and  other  hi-tech  mechanical  equip¬ 
ment.  The  ad-to-news  ratio  runs  62%- 
65%. 

The  paper  may  make  into  the  black 
this  year,  thanks  partly  to  chopping 
mailings  to  5,000  households  in  two 
marginal  marketing  areas.  In  another 
expense-cutting  move,  he  tempo¬ 
rarily  dropped  membership  in  the 
National  Newspaper  Association  and 
the  state  publishers’  group. 

Elliott  is  all  business,  no  editorial 
writing  for  him,  but  he  is  closely 
attuned  to  the  response  his  paper 
elicits  in  places  such  as  Buckeye.  He 
characterizes  his  paper  as  “very  lib¬ 
eral”  and  admits  to  catching  a  lot  of 
flak  in  conservative  Buckeye. 

He  is  also  very  attentive  to  demo¬ 
graphic  changes  and  shifts  in  retail 
marketing  patterns.  Shepard’s  paper 
was  hurt  badly  when  new  grocery 
emporiums  in  Avondale  annihilated 
two  long-established  markets  in 
Buckeye.  Freireich’s  paper  itself  took 
a  hard  shot  when  grocery  wars  in 
Avondale  wiped  out  several  big  ad 
accounts  and  the  survivor  breached 
its  ad  contract  to  go  the  direct  mail 
route.  There  are  several  Wal-Marts 
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already  in  the  area  and  a  Price  Club  is 
reported  on  the  way.  Freireich  has 
seen  the  enemy  and  they  are  direct 
mailers. 

However,  he  has  targeted  advertis¬ 
ers  and  population  with  precision  and 
his  strategy  appears  to  be  working. 
“We’re  trying  to  sell  the  store  that’s 
eight  to  12  miles  in  town  from  here 
that  they  need  to  advertise  in  this 
paper  because  half  their  market  lives 
here.” 

A  key  to  ail  this  is  transportation,  in 
this  case  Interstate  10,  which  si¬ 
phoned  off  all  the  California-bound 
traffic  that  used  to  stop  in  Buckeye 
and  lured  households  out  of  teeming 
Phoenix  to  snazzy  new  subdivisions 
around  Avondale.  Although  the 
Avondale  downtown  district  does  not 
look  as  decimated  as  Buckeye’s,  the 
big  new  shopping  plazas  and  service 
strips  cozy  up  to  the  Interstate  half  a 
mile  north  of  the  old  center  of  town. 

The  irony  in  all  this  is  that  Buckeye 
is  the  second  largest  city  in  Arizona  in 
terms  of  land  area.  Its  municipal 
boundary  encloses  nearly  43  square 
miles  of  land,  thanks  to  a  controver¬ 
sial  ribbon-annexation  which  fol¬ 
lowed  roads  around  a  huge,  comatose 
subdivision  as  neatly  as  a  cowboy’s 
lariat  snares  a  yearling. 

Shepard  had  fought  that  annexation 
bitterly.  While  officials  claimed  it 
would  safeguard  the  community’s 
water  supplies,  he  saw  it  as  a  revenue¬ 
drawing  noose  that  would  strangle 
Buckeye.  He  lost  that  battle  and  Frei¬ 
reich  agrees  that  the  annexation 
would  not  benefit  a  town  whose  eco¬ 
nomy  is  now  entirely  dependent  on 
large-scale  agriculture.  There  is  abun¬ 
dant  ground  water  for  soybeans  and 
plenty  of  sewage  waste-water  piped  in 


from  Phoenix  to  irrigate  the  vast  cot¬ 
ton  fields. 

Freireich  pointed  to  the  Indian 
stick-figure  flute  player  used  as  a  logo 
on  the  front  page  of  his  paper.  There 
once  were  Hohokan  villages  all 
around  this  area,  he  noted,  but  they 
disappeared.  Why,  when  there  was 
plenty  of  water  and  good  farming  and 
hunting? 

Freireich  shrugged.  He  had  no 
answer  for  that,  but  he  was  positive 
that  Buckeye  would  shrivel  away  just 
like  those  ancient  Indian  villages. 

Maybe  so.  Still,  as  Yogi  Berra  once 
sagely  observed,  “the  game  ain’t  over 
’til  it’s  over.”  Buckeye  may  be  facing 
some  lean  innings  and  Shepard  may 
have  retired  as  town  scold  and  jester 
but,  in  one  of  his  last  editorials,  he 
took  an  equivocal,  prophetic  stance: 

“History,  if  nothing  else,  shows 
that  little  changes  over  the  years. 
Ancient  history  is  just  as  current  as 
modern  history.  But  few  like  history 
because  what  is  past  is  past.  Only  the 
blind  of  mind  make  such  a  claim.  The 
past  is  really  the  future.” 

If  so,  Mark  Shepard  may  yet  have 
the  last  laugh  in  Buckeye. 

Belo  settles  with 
IRS  on  deductions 

A.H.  Belo  Corp.,  publisher  of  the 
Dallas  Morning  News,  said  it  has 
settled  a  dispute  with  the  Internal 
Revenue  Service,  and  its  fourth-quar¬ 
ter  earnings  will  rise  300  a  share  as  a 
result. 

The  settlement,  subject  to  ap¬ 
proval,  resolves  issues  from  audits  of 
Belo’s  taxes  from  1984  through  1988. 
The  main  issue  was  amortization  and 
deductibility  of  the  value  of  network 
affiliation  agreements  and  FCC 
licenses  of  four  television  stations 
acquired  in  1984. 

IRS  denied  deductibility  and  Belo 
appealed.  The  deal  allows  “substan¬ 
tial”  deductions  over  10  years,  start¬ 
ing  from  1984. 

The  earnings  increase  stems  from 
reserves  the  company  established. 

Cox  completes 
stock  buy 

Cox  Enterprises  Inc.  has  acquired  ^ 
from  Merrill  Lynch  &  Co.  a  12.5% 
interest  in  Teleport  Communications 
Group  Inc.  The  transaction  com¬ 
pletes  a  deal  announced  last  June  for 
which  no  price  was  disclosed. 

Cox  publishes  the  Atlanta  Journal- 
Constitution.  Teleport  operates  fiber¬ 
optic  business  communications  sys¬ 
tems  in  17  cities. 
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11  W.  19th  Street,  NY.  NY  10011 
PHONE  (212)  075-4300 
FAX  (212)  929-1259 


FEATURES 

AVAILABLE 


900  PERSONALS 


***  FREE  900  #'s  *** 

Yes  -  FREE  900  #’s  already  approved 
900  Call  Association  1(800)  982-6224 


PARTNERSHIP  OPPORTUNITIES 
900  VOICE  MAIL  PERSONALS 
CALL  LINDA  1  (800)  886-INFO 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


AUTOMOTIVE 


We  specialize  in  auto  coverara.  Let  us 
write  your  special  section.  Road-test 
columns  also  available.  (313) 
573-2755. 


IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back 
for  more.  Award-winning,  700  word 
weekly  column  has  fans  coast  to  coast. 
Free  samples  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  17th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 

NEWS  SERVICES 

ENVIRONMENT  NEWS  SERVICE  (ENS) 
Wor  dwide  network  professional  journal¬ 
ists  delivers  exclusive  articles  daily  by 
fax,  computer.  Less  than  $l/day.  (604) 
732-4000  FAX:  (604)  732-4400. 

PUBLIC  AFFAIRS 

GET  A  UNIQUE  perspective  on  public 
affairs,  every  week.  Free  samples:  Marc 
Desmornl,  419  16th  St.,  Brooklyn,  NY 
11215;  (718)  788-8350. 

_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
Daily  and  Sunday  Crossword  Puzzles 
24515  California  Ave.  #12  Hemet,  CA 
92545  Phone  (714)  926-4843. 

SENIOR  HEALTH 

“SENIOR  CLINIC."  America's  ONLY 
doctor  written  column  on  Senior  Health. 
9th  year  in  Rochester  (NY)  Democrat  & 
Chronicle.  Weekly,  600  words.  Try  for  2 
month’s  free  trial  and  let  your  readers 
decide.  Samples,  rates.  Frank  Macln- 
nis,  M.D.  HFM  Literary  Enterprises, 
2100  Benvoulin  Road,  KELCjWNA, 
British  Columbia,  Canada  VIW  2C7. 
(604)  868-8603. 

He  who  does  ncthing 
renders  himself  incapable 
of  doing  anything;  but 
while  we  are  executing  any 
work,  we  are  preparing  and 
qualifying  ourselves  to 
undertake  another. 

William  Hazlitt 


ANNOUNCEMENTS 


NIXON  NATIONAL  JOURNALISM 
WRITING  AWARD,  co-sponsored  by 
Nixon  Newspapers,  Inc.,  and  the  Ball 
State  University  Journalism  Depart¬ 
ment.  Prize:  $1,000.  Winner  must 
accept  expense-paid  trip  to  BSU  for 
spring  awards  dinner.  Single-story 
entries  only,  and  one  entry  per  writer. 
Cover  letter  verifying  authorship.  Dead¬ 
line:  Jan.  21,  1992.  Contest  period: 
Jan.  1  -  Dec.  31,  1991.  Entries  tO:  Jim 
Willis,  Journalism  Department,  Ball 
State  University,  Muncie,  IN 
47306-0485. 


MAGAZINES  FOR  SALE 


Established  So.  Cal.  magazine.  Must 
sell  due  to  illness.  $55,000.  2202 
Sunset  Blvd.,  San  Diego,  CA  92103. 


MISCELLANEOUS 


NOMINATIONS  SOUGHT  FOR 
OUTSTANDING  JMC  ADMINISTRATOR 

ASJMC  is  seeking  nominations  for  The 
Freedom  Forum  Medal  for  Distin¬ 
guished  Achievement  in  Journalism  and 
^ass  Communication  Administration. 
The  medal  is  designed  tc  recognize 
long-time  administrative  excellence  and 
leadership  in  journalism  and  mass 
communication  education.  It  is  only 
presented  when  merited. 

ASJMC  has  received  a  grar-t  from  The 
Freedom  Forum  to  fund  this  program  for 
1992.  The  medal  carries  a  $5,000 
cash  prize  to  the  recipient  as  well  as  a 
$5,000  contribution  to  his/her 
program. 

A  nominee  should  be  internationally 
known  and  respected  as  a  leader  in  jour- 
nalism  and  mass  communication 
education.  He/she  should  have  provided 
vision  for  the  field  and  demonstrated 
vigorous  and  courageous  eadership, 
innovative  and  creative  guidance  and 
accomplishment.  A  nominee  should 
also  show  a  potential  for  continued 
contributions. 

Nominations  should  include,  but  are 
not  limited  to,  a  formal  statement  by 
the  nominator;  a  detailed  resume  on  the 
nominee  describing  a  long  record  of 
administrative  achievement;  letters  of 
support  and  compelling  evidence  from 
faculty  members,  university  administra¬ 
tors,  students,  alumni  and  profession¬ 
als.  Nominations  should  be  detailed. 
Only  current  ASJMC  admin  strators  are 
eligible  for  this  award.  Selection  will  be 
made  by  a  panel  of  judges  from  the 
media  and  higher  educatior . 
Nomination  packets  shou  d  be  post¬ 
marked  by  MARCH  15,  1992,  and 
mailed  tO:  DR.  MARY  SPARKS,  ASJMC 
PRESIDENT.  1621  COLLEGE  STREET, 
UNIVERSITY  OF  SOUTH  CAROLINA, 
COLUMBIA,  SC  29208. 

If  a  medal  winner  is  selected,  the 
presentation  ceremony  will  take  place 
at  the  1992  AEJM(;  Convention  in 
Montreal  next  August. 

The  medal  was  formerly  called  The 
(Cannett  Foundation  Meda  for  Distin¬ 
guished  Achievement  in  JMC  Admi¬ 
nistration.  Past  winners  of  the  medal 
include  Neale  Copple  of  Nebraska- 
Lincoln,  James  Carey  of  Illinois  and 
Walter  Bunge  of  Ohio  State. 

Please  call  Jennifer  McG  II  with  any 
questions  regarding  the  medal  program 
(803)  777-^5. 


NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
loans,  divorce,  minority  buyouts. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  /Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hal ,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  APPRAISALS  for  estate; 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  (4(J7) 
820-8530,  205  Worth  Ave.,  Suite  201, 
Palm  Beach,  FL  33480;  or  Janes  C. 
Sterling,  (417)  326-8700,  PD  Box 
492,  Bolivar,  MO  65613. _ 

NEWSPAPER  BROKERS 

“1st  in  RESULTS" 

WEBSTER  &  ASSOCIATES 
6  Oak  Tower,  Yantis,  TX  75497 
(903)  885-7200  (903)  473-2525 

600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  •  Appraisers  •  Consultants 
TO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-  (601)  627-7906 
Ed  Travis-N.East-  (716)  383-8508 
Tony  Baker-West-  (818)  707-8660 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  properfy,  you  should  call 
(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
(407)  820-8530 
205  Worth  Ave.  Suite  201 
Palm  Beach,  FL  33480 
.  JAMES  C.  STERLING 

:  (417)  326-8700 

,  TO  Box  492 

Bolivar,  MO  65613 

'  BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
j  8937  Laguna  Place  Way 

[  Elk  Grove,  CA  95758  (916)6^3987 

^  Buyers  or  sellers.  Call  Dick  Briggs. 

(803)  457-3846.  No  obligation, 
f  Sales  •  Appraisals  •  Consult  ng 
^  RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)368-4352  ' 

900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England,  New  York,  New  Jersey  and 
Pennsylvania  as  Brokers.  4  Water  St., 
Arlington,  MA  02174.  (617)  643-1863 

Fournier  Media  Service  Inc. 
AppraisaleBrokerageeConsulting 
John  L.  Fournier  Jr. 

TO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
TO  Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  &  Shoppers 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

KARL  WRAY,  Newspaper  Broker 
2420  ^uth  Ola  Vista 
San  Clemente,  CA  92672 
_ (714)  492-5241 _ 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
ton  W.  Williams 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  (JA  91763 
(714)  626-6440  FAX  (714)  624-8852 

Michael  D.  Lindsey 
Media  Consultants,  Inc. 

TO  Box  650 

SaratOM,  WY  82331  (307)  326-8177 
OR  3465  S.  Oleander  Dr. 
Chandler,  AZ  85248  (602)  899-3698 

PHILLIPS  MEDIA  SERVICES 
New^per  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

Publication  Brokerage  •  Appraisal 
John  T.  Cribb 
CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman.  MT  59715 
(406)  586-6621  FAX  (406)  ■^86-6774 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 

COUNTRY  EDITOR  looking  for  hands- 
on  editor  able  to  make  capital  invest¬ 
ment  in  weekly  newspaper.  Small, 
sophisticated  village  in  greater  metro¬ 
politan  area.  Send  inquiries  and  back¬ 
ground  details  to  Box  5643,  Editor  & 

Publisher. _ 

FREE  LIST  -  16  midwest  weekly  news¬ 
papers  for  sale.  John  van  der  Linden, 
broker,  TO  Box  275,  Spirit  Lake,  Iowa 
51360.  Ph:  (712)  336-2805. 
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NEWSPAPERS  FOR  SALE 


TEXAS  OPPORTUNITIES.  Write  or  call 
for  our  free  list  of  seller  financed  news¬ 
papers.  Bill  Berger,  ATN  Inc.,  1801 
Exposition,  Austin,  TX  78703.  (512) 
476-3950. 


THIS  CARIBBEAN  weekly  shopper 
publishing  opportunity  is  now  available 
for  sale.  Time  for  owner/operator  to 
move  on.  Middle  six  figure  purchase 
price.  Principals  only.  Call  John  at 
l-(800)  233-7785. 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


INDUSTRY 

SERVICES 


ARE  YOUR  TELEMARKETING 
RESULTS  MEETING  YOUR  NEEDS? 
CIRCULATION  DEVELOPMENT  INC. 
1  (800)  247-2338 


CIRCUUTION  III 
Telemarketing  Coast  to  Coast 
(214)  352-1123 
John  Dinan  —  John  Lyons 


DOVER  PROMOTIONS,  INC. 
Nothing  fancy,  just  hard  work 
Telemarketing  and  crew  sales 
(609)  383-0250 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


LEVIS  NATIONAL,  INC. 

"WE  DELIVER  MORE 
HOMES  TO  YOUR  NEWSPAPER" 

For  over  two  decades,  LEVIS  NATION¬ 
AL,  INC.  has  served  more  newspapers 
than  any  other  circulation  telemarketing 
firm  in  the  country.  Backed  by  technol¬ 
ogy's  latest  computer-assisted  market¬ 
ing  systems,  LEVIS  stands  ready  to  help 
your  newspaper  reach  its  circulation 
goals. 

Call  (201)  263-1500 


TELEMARKETING 
(216)  434-4466 
PRO  STARTS 


VER-A-FAST  CORPORATION 
Start  Verification 
Stop  Saver 

Call  1-800-FAST-INFO 


CONSULTANTS 


MAILROOM  SYSTEM  SERVICES 
Consulting,  project  management,  and 
contract  administration.  Services  are 
customized  to  meet  your  needs. 
CONTRACT  PLANNING  &  MANAGE¬ 
MENT  INC.,  PO  Box  655,  North 
Olmsted,  OH  44070.  Stanley  D. 
Mikulski  (216)  979-0722. 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

‘Daily  Service  Contracts* 

*One  Time  Service* 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 


INDUSTRY  SERVICES 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  ana 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


EQUIPMENT 

& 

SUPPLIES 


CAMERA  &  DARKROOM 


3M  PYROFAX/DEADJNER 

Squeeze  le^  i,  split  drum,  good  condi¬ 
tion.  $13,000  or  best  offer.  Ken 
Hovland,  Jr.  (203)  875-3366. 


AUTOKON  8400-2  available,  must  sell. 
Excellent  Condition.  $10,000/B0 
each,  both  for  $18,000/B0;  P  C  I 
802-375-1078. 


SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical  310'372-0372 


COMPUTER  SOFTWARE 


DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 
488-9279. 


EXPERIENCE  COUNTS!  SUCCESSFUL 
WRITING  COACH  seeks  computer 
literate  organization  or  free-lancer  with 
need  for  talented  advisor.  Current 
clients  include  The  Associated  Press, 
The  Los  Angeles  Times,  The  Oregonian, 
D’Arcy  Masius  Benton  &  Bowles,  feder¬ 
al  agencies,  and  many  of  the  Fortune 
1000.  Fees:  $249.95  per  person 
(volume  discounts  available).  Call 
800-4-U.S.  SPCS  and  ask  for  Corporate 
Voice,  the  most  innovative  writing  aid 
ever  produced!  For  PCs  and 
compatibles. 


MAILROOM 


CHESHIRE  LABELER,  nearly  new,  save 
40%.  Magnacraft  Labeler  Model  1530, 
working  daily.  Inquire  Curtis,  (703) 
521-1089.  PO  Box  2387,  Arlington, 
VA  22202. 


•  24-P.  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  (CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


USED  MAILROOM  EQUIPMENT 
Standleeand  Associates,  Inc. 
(407)  273-5218  (800)  741-1937 


MISCELLANEOUS 


NEWSPAPER  RACK 
COIN  MECHANISMS 
Totalizer-stacker  and  2  slot-EB  Model 
2,000.  Accepts  any  coin  combination. 
Designed  to  fit  the  most  popular  styles 
of  news  racks;  22,  33,  49,  80,  81,  83, 
100,  500.  Lock  bars  and  coin  trays  also 
available.  Call  Paul  Machovec  or  Jim 
Rogers,  (301)  588-0681. 


EQUIPMENT  &  SUPPLIES 


NEWSPAPER  RACKS  \ 

COMPLETE  NEWS  RACK  RECON.  CO.  i 
FOR  SALE 

N.  CAL,  PRICED  TO  SELL  j 

,  R&J  (415)  364-0172  < 


PHOTOTYPESETTING  j 

NEW  BIRMY  486  S/W  RIP  -  32  mb  | 
RAM  -  200  mb  hard  drive.  Queue 
Station,  remarketed  Canon  LBP  20  I 
Laser  Printer  11  x  17  (3  million  life  I 
cycle)  -  enhanced  to  800  DPI,  90  day  | 
parts  warranty,  $16,750.  i 

Call  Bob  Weber,  Inc.  (216)  831-0480  ; 
Fax  (800)  837-8937/(216)  831-1628  j 


PRESSES 


SINGLE-WIDTH 

9-unit  "1000"  series  Urbanite- 
excellent  condition,  avail.  mid- 
December,  1991. 

8- unit  Urbanite  (1000  series) 
w/U-1263  folder  &  upper  former 

Urbanite  add-on  units  and  folders 
C-150  21  1/2"  w/two  4-highs,  one 
3-high,  2  pasters  -  excellent  condi¬ 
tion,  1985  vintage. 

9- Unit/2-Folder  double  ended  Harris 
V15D,  1980  vintage 

4-unit  Harris  VI 5A  press,  early  70's 
vintage 

8-Unit/2-folder  News  King  w/KJ6  fol¬ 
ders,  1  upper  former  -  66/79  vintage 
8-Unit/2-folder  News  King  w/KJ8As, 
1984 

Add-on  News  King  units,  folders  and 
upper  formers 

4-Unit  Color  King  -  available  now 
4-Unit  Web  Leader  1982  vintage-avail, 
now 

3-unit  Web  Leader,  1980  vintage 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Eax  (913)  492-6217 
-1985  3/U  GOSS  COMMUNITY  press, 
small  weekly  circulation,  very  low 
usage.  Box  5578,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  7  UNIT 
PRESS  FOR  SALE 

Seven  units  of  our  former  Paradise  Post 
press  are  still  available.  These  units  can 
be  seen  in  our  plant  in  Paradise.  We 
also  have  a  videotape  of  this  press  in 
operation  and  will  be  glad  to  share  it 
with  prospective  buyers. 

6  Community  oil  bath 

units . $30M/unit 

1  SC  Oil  bath  unit 

. $25M 

1  SSC  Folder  with  60  HP 
Fincor  motor  and  drive 

. $70M 

1  DEV  Stacked  Unit 

. $12M 

1  SC  Folder  with  50  HP 
Fincor  motor  and  drive 

. $60M 

1  Count-O-Veyor  Model 

104 . $  5M 

I  1  3-color  Universal 

(UOP) . $80M 

1  Upper  former 

. $23M 

3  Clutches.... $  2M 

1  Ink  recy’lr.$  2M 

2  60  HP  Fincor  motor 
w/drives....$  6M  ea. 

We  will  Discount  these  prices  if  you  buy 
it  all!!  Call  Steve  Jackson  or  Randy 
Goldberg  at  (916)  877-4413. 


SC/Community  3  to  6-unit  presses 
Community  and  Urbanite  unit  and 
folder  additions,  as  is  or  remanufac- 
tured.  Al  Taber  (404)  552-1528. 

A  man’«  greatest  enemies 
are  his  own  apathy  and 
stubbornness. 

Frank  Tyger 


30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 

48 


GITA 

SECXMD-HAND 


THEPEOPIE 
WHO  KNOW  IT 

nRSr-HAND. 

GOSS*  RECONDITIONED  EQUIPMENT 

If  you’ra  in  tlw  martaal  tor  a  rKondltion«d  praw,  you  can’t  do 
battor  than  a  QoaepraaBraoondKtonad  by  the  original  manutocturar. 

All  our  racondKIoned  Qoea  Urbanilaf  Comihunityf  and 
Suburban*  praaaaa  ara  brought  up  to  originai-aquipmant 
apacHtoationa  and  ara  backad  with  a  6-month  pa^  and  labor 
warranty. 

Wa  hava  praaaaa  In  inwantory  for  (aat  daHvary.  So  call  ua. 
todiytorcomplatodatalla.  Ua^  Equipment,  FVxikwall  Graphic 
Syatama,  Rockwall  Inlamaltonal,  700  Oakmont  Lana, 

Waatmont,  IL  60650.  Phona:  70e/86O617A  Hx:  70e/85O«177 


Rockwell  International 

..  jwhtfw  icitnow  9tli  dwwwio  builnMt 


EDITOR  &  PUBLISHER  for  December  21,  1991 


CIRCULATION  SERVICES 


Complete  printing  plant,  mailroom,  pre¬ 
press,  letterflex  platemaking,  camera 
and  pressroom  (four  Goss  Mark  M's  and 
one  (joss  Mark  V)  including  conveyors, 
paper  roll  handling  systems,  bundle 
conveyors,  truck  loading  conveyors  and 


chutes.  Many  other  items.  Contact: 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 

WANTED  TO  BUY 

WANT  TO  BUY  -  Good  Goss  Community 
equipment,  22  3/4".  Entire  line  or 
components,  floor  or  stacked  units. 
Principals  only  -  no  dealers.  Send 
details  and  photos  to  Intermountain 
Color,  PO  Box  4299,  Boulder,  CO 
80306.  Attn;  Production  Director. 

WIREPHOTOINEWSROOM 

LEAFAX  35  negative  transmitter,  good 
condition,  plus  spooler  $10,200. 

/Analog  Recorder,  ex-demo  model  suit¬ 
able  for  Reuters  or  AFP  photo  service 
$6,400.  Call  Barbara  (201)  376-1272. 

HELP 

WANTED 

_ ACADEMIC _ 

MEDILL  SCHOOL  OF  JOURNALISM, 

NORTHWESTERN  UNIVERSITY 
seeks  a  leader  in  design  theory  and 
graphic/electronic  publishing  to  deve¬ 
lop  the  future  of  visual  communication 
in  the  school's  print  and  broadcast  jour¬ 
nalism,  integrated  marketing  and  cross¬ 
media  communications  programs.  The 
candidate  must  be  able  to  influence 
Medill's  curriculum,  teach  visual 
components  of  existing  courses, 
conduct  original  research  in  graphic/ 
iconic  communication  and  should  be 
familiar  with  a  wide  variety  of  graphic 
software  programs  and  equipment. 
Appropriate  academic  and  professional 
background  is  required.  Tenure-track 
position;  salary  competitive  and 
commensurate  with  rank. 

Northwestern  University  is  an  Affirma¬ 
tive  Action,  Equal  Opportunity  Employ¬ 
ment.  Women  and  minorities  are  espe¬ 
cially  encouraged  to  apply.  Send  letter 
and  C.V.  to  Donna  Leff,  Chair,  Search 
Committee.  Medill  School  of  Journal¬ 
ism,  680  N.  Lake  Shore  Drive,  Suite 
818,  Chicago,  IL  60610.  Applications 
should  be  received  by  March  15,  1992, 
position  to  begin  September  1,  1992. 

UNIVERSITY  OF  CINCINNATI  WRIT- 
ING  PROGRAM  -  Two  full-time  journal¬ 
ism  faculty  positions  pending  budget 
approval;  (1)  Assistant  Professor, 
tenure  track.  To  teach  undergraduate 
courses  in  print  journalism  and  gradu¬ 
ate  courses  in  editing  and  publishing. 
Master's  degree  and  full-time  profes¬ 
sional  print  experience  required.  Teach¬ 
ing  experience  preferred.  (2)  Instructor 
or  Adjunct  Assistant  Professor,  non- 
tenured  track.  To  teach  undergraduate 
courses  In  print  journalism.  Master's 
degree  and  full-  time  professional  print 
experience  required.  A/VEOE.  Letters  of 
application,  including  samples  of  work 
and  at  least  three  references,  should  be 
sent  by  February  1,  1992  to  Professor 
James  M.  Hall,  Head,  Department  of 
English  and  Comparative  Literature, 
Mail  Location  069,  University  of 
Cincinnati,  Cincinnati,  OH  45221. 

Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


HELP  WANTED _ 

_ ACCOUNTING _ 

CONTROLLER 

Minnesota-Wisconsin  weekly  group  (11 
newspapers)  seeks  full  charge,  hands- 
on  controller.  Responsibilit«S:  Finan¬ 
cial  statements,  general  lecgers,  A/R, 
A/P,  MIS  and  cash  management. 

CPA  or  MBA  preferred.  Computer  skills 
essential.  Send  confidential  resume 
including  salary  expectation:  to; 

Robert  Bradford 
Mainstream  Publicatians 
PO  Box  58 

Nofthfield,  Minnesota  55057 

ANCHORAGE  DAILY  NEWS 

CONTROLLER 

The  Anchorage  Daily  News.  Alaska's 
largest  newspaper,  has  an  exceptional 
opportunity  for  a  controller  who  can 
provide  leadership  and  direction  for  a 
top-notch  business  office  staff.  Appli¬ 
cants  should  have  at  least  8  years  of 
progressively  responsible  accounting 
management  experience,  a  aachelor's 
degree  in  accounting  or  business 
related  field,  and  solid  experience  work¬ 
ing  with  PC  applications  and  mainframe 
financial  systems.  Certification  (CPA, 
CMA,  CIA)  preferred.  Qualifed  appli¬ 
cants  seeking  a  career  position  in  a 
people-oriented  company  should 
submit  a  resume  in  confidence  to; 

Human  Resources 

Anchorage  Daily  News 

PO  Box  149001 

Anchorage,  AK  99514-9001. 

EQUAL  OPPORTUNITY  EMPLOYER 

ADMINISTRATIVE 

ACCOUNTING  SUPERVISOR 

15,000-circulation  daily  in  SE 
Washington  seeks  individual  to  manage 
all  areas  of  our  business  department. 
Reports  to  Business  Manager.  Requires 
degree,  five  years'  experience  including 
supenrision,  and  desire  for  a  challeng¬ 
ing  opportunity.  Competitive  salary, 
excellent  benefits.  Send  resume  with 
references  and  salary  requirement  to 
Personnel  Manager,  Union-Builetin,  PO 
Box  1358,  WaHa  Walla,  WA  99362. 
EOE _ 

EXECUTIVE  DIRECTOR 
New  England  Press  Association  seeks 
applications  for  executive  director  of 
350-member,  six-state  newspaper 
trade  association  based  in  Boston.  Must 
be  goal-oriented  with  strong  sales  and 
marketing  background.  Knowledge  of 
newspapers  essential,  as  are  excellent 
written  and  verbal  communications 
skills.  Responsibilities  include  develop¬ 
ing  new  revenue  sources,  budget 
management,  providing  timely  informa¬ 
tion  to  members  and  management  of 
office,  staff  and  programs.  Send 
resume  and  salary  history,  in  confi¬ 
dence,  to  Search  Committee,  NEPA,  PO 
Box  820,  Astor  Station,  Boston,  MA 
02123-0820.  Must  be  received  by  Jan. 
15,  1992.  No  phone  calls.  EOE. 

HUMAN  RESOURCES  DIRECTOR 

Major  metropolitan  mid-west  daily  is 
seeking  director  for  fast-paced  Human 
Resources  department.  Department 
manages  bargaining  unit  contracts, 
benefits,  compensation,  employment 
and  training  functions.  Successful 
candidate  will  have  progressive 
management  style.  10  years  manage¬ 
ment  experience  and  college  degree. 
NewspapJer  experience  preferred.  Excel¬ 
lent  salary  and  benefits.  Box  5646, 
Editor  &  Publisher. 

ADMINISTRATOR  for  NY  Press  Associa¬ 
tion.  Experience  in  personnel,  conven¬ 
tion,  management,  publications, 
finance  and  member  services  required. 
Send  resume  with  salary  histor/  to  New 
York  Press  Association,  Executive  Park 
Tower,  Albany,  NY  12203. 


HELP  WANTED 

ADMINISTRATIVE 

NATIONAL  NEWSPAPER  ASSOCIA¬ 
TION  is  seeking  applicants  for  position 
of  Executive  Vice  President.  Chief 
Executive  Officer  of  5,000-member 
association  directs  professional  staff  of 
15  in  Washington,  D.C.,  in  member 
services,  government  relations,  annual 
trade  show  and  convention,  annual 
Government  Affairs  Conference  in 
Washington,  D.C.,  publication  of  trade 
newspaper,  and  other  areas  of  responsi¬ 
bility.  ^nd  resume,  salary  history  and 
cover  letter  to  Frank  W.  Garred,  Vice 
President/Search  Committee  Chairman, 
1627  K  Street,  N.W.,  Suite  400, 
Washington,  D.C.  20006-1790.  Appli¬ 
cation  closing:  Feb.  14,  1992.  EOET. 

PUBLISHER/PARTNER  SOUGHT-  For 
new  regional  magazine  about  lottery/ 
gaming.  I  do  the  work,  you  supply 
printing/costs.  Variations  possible. 
Reply  3608  W.  Orange  #201, 
Anaheim,  CA  92804. 

PUBLISHER  sought  by  Africa  News 
sen/ice,  an  18-year  old  non-profit  news 
agency  serving  national  and  internation¬ 
al  clients  from  our  Durham,  North 
Carolina  headquarters.  We  are  kx>king 
for  an  energetic  person  who  has  experi¬ 
ence  with  a  successful  periodical  to 
oversee  the  expansion  of  our  publica¬ 
tion  and  other  financial  aspects  of  our 
multi-media  operation.  Experience  in 
broadcasting  and  a  knowledge  of  Africa 
are  preferable.  A  background  in  busi¬ 
ness  planning,  advertising  or  madreting 
is  essential.  Salary  will  depend  on 
experience  and  qualifications.  Send 
resume  and  personal  letter  of  interest 
to:  Executive  Director,  Africa  News,  PO 
Box  3851,  Durham,  NC  27702. 

Blessed  is  he  who  has  found 
his  work;  let  him  ask  no 
other  blessedness. 

Thomas  Carlyle 

_ ADVERTISING _ 

ADVERTISING  MARKETING  MANA¬ 
GER  to  take  charge  of  8  person  sales 
staff  in  Upstate  NY  community.  Must 
be  able  to  handle  all  aspects  of  advertis¬ 
ing  sales  management,  planning,  train¬ 
ing,  co-op  advertising,  special  tabloid 
promotions,  etc.  Excellent  working 
conditions  with  plenty  of  room  for 
growth.  Box  5623,  Editor  &  Publisher. 

ADVERTISING  ACCOUNT  REPRESEN- 
TATIVE:  Good  opportunity  for  a  talented 
self-starter  to  join  the  sales  staff  of  the 
European  Edition  of  The  Stars  and 
Stripes.  Working  out  of  our  headquar¬ 
ters  in  Griesheim,  Germany,  the 
successful  candidate  will  be  responsi¬ 
ble  for  selling  and  servicing  assigned 
accounts  and  developing  new  business 
for  the  newsMper.  Position  requires  a 
minimum  of  three  years  newspaper 
advertising  sales  experience,  preferably 
with  dailies.  If  you  have  above-average 
sales  and  layout  skills,  don’t  mind  some 
overnight  travel,  have  demonstrated 
ability  to  grow  market  share,  anc  thrive 
on  challenge,  this  position  affords  you 
the  opportunity  to  live  and  work  in 
Europe  with  an  historic  and  respected 
daily  nevrspaper.  Salary  of  $24,500  to 
$30,000  depending  on  qualifications. 
In  addition  to  basic  salary;  housing 
allowance,  group  insurance,  privilege  of 
access  to  military  stores.  Round-trip 
relocation  expenses  paid  under  a  three- 
year  senrice  agreement. 

If  interested,  call  our  New  York  Office 
(212)  620-3333  for  further  information 
and  an  application  form.  Subm  t  form 
and  resume  to; 

European  Stars  and  Stripes 
Attn:  ECSS-HR-CR 
Unit  29480 
APOAE  09211 

Applications  must  be  received  or 
postmarked  no  later  than:  15  ^anuary 
1992. 


HELP  WANTED 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
Highly  respected,  independently- 
owned,  young,  large,  fast-growing,  well- 
financed  TMC  Community  weekly  seeks 
proven  successful  Ad  Director  eager  to 
relocate  to  exceptionally  lovely  rural  yet 
vibrant  area  in  Zone  1.  Excellent 
compensation  oackage  with  equity 
incentives  possible.  Box  5616,  Editor 
&  Publisher. 

ADVERTISING  SALES  MANAGER 

70,000 -t-  family  owned  daily  is  looking 
for  an  advertising  sales  manager.  This 
hands-on  position  reporting  to  the 
advertising  director  will  work  closely  in 
hiring,  training  and  motivating  our  staff 
of  1(J  outside  sales  representatives.  The 
person  we  are  looking  for  should  be 
research  oriented,  have  good  people 
skills,  and  a  proven  track  record  in 
management,  ^nd  letter,  resume  and 
salary  history  to;  Personnel  Director, 
Fayetteville  Observer-Times,  PO  Box 
849,  Fayetteville,  NC  28302. 

RETAIL  SALES  MANAGER 

The  Fresno  Bee,  a  McClatchy  Newspap¬ 
er  in  California’s  affordable  Central 
Valley  (Circulation  150,0(X)  Daily  and 
185, 0(X)  Sunday),  has  an  immediate 
opening  for  a  Retail  Inside  Sales  Mana¬ 
ger.  Duties  will  include  supervising  four 
RTS  sales  reps,  overseeing  the  Print 
and  Delivery  Program,  and  acting  as  a 
liaison  between  job  printing  and 
production.  Prefer  candidates  with  five 
years  direct  sales  experience,  and  two 
years  in  sales  management. 

Excellent  benefit  package  and  competi¬ 
tive  salary  -1-15%  MBO.  Send  resume 
and  cover  letter  for  "Retail  Sales  Mana¬ 
ger"  tO: 

THE  FRESNO  BEE 
Personnel  Department 
1626  "E"  Street 
Fresno,  CA  93786 

An  Equal  Opportunity  Employer 

We  need  an  ADVERTISING  SALES  MAN¬ 
AGER  who: 

1.  Understands  and  enjoys  selling  to 
small  local  accounts, 

2.  Enjoys  managing  and  motivating  a 
staff  of  12  - 15  people. 

3.  Understand  and  can  manage  pre¬ 
press  (Macintosh)  operations. 

4.  Understands  and  enjoys  an  active 
community  leadership  role. 

Our  successful  candidate  will  have  high 
energy  levels,  a  professional  appear¬ 
ance,  care  about  people,  and  under¬ 
stand  that  the  future  lies  in  successfully 
competing  in  multiple  choice  media 
environment. 

We  offer  a  position  on  a  team  operating 
a  successful  (87%  paid  penetration) 
community  daily  as  part  of  a  family 
owned  group.  Excellent  benefits, 
including  401K  and  profit  sharing. 
Opportunity  to  earn  above  average 
compensation  and  enjoy  a  pleasant, 
active  western  lifestyle  in  historic  Pend¬ 
leton,  Oregon. 

Send  resume  (no  calls,  please)  to:  Pat 
Patterson,  East  Oregonian,  PO  Box 


EDITOR  &  PUBLISHER  for  December  21,  1991 


■/ 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  Evening  Sentinel  seeks  a  strong, 
experienced  aggressive  sales  manager 
who  is  highly  motivated  and  manages 
well  in  a  competitive  market.  Will  ad¬ 
minister  sales,  promotion  and  training 
programs.  Send  resume  to  M.  Joseph 
Craig,  The  Evening  Sentinel,  241  Main 
Street,  Ansonia,  Cl  06401. 


ADVERTISING  SALES  MANAGER  for 
small  weekly  group  of  newspapers  in 
northern  NJ.  Five  years  or  more  experi¬ 
ence.  Send  resume  or  call  Publisher, 
(201)  947-5000.  PO  Box  616,  Pali¬ 
sades  Park,  NJ  07650. 


TV  BOOK  SALES 

We  are  looking  for  an  individual  exper¬ 
ienced  in  TV  book  advertising  sales.  If 
you  like  selling  this  type  of  advertising, 
but  don't  like  the  travel  involved  in  sell¬ 
ing  across  the  country,  we  may  have  the 
job  for  you. 

We  are  a  newspaper  group  located  in 
the  Chicago  area.  Our  objective  is  for 
our  employee  to  solicit  TV  book  adver¬ 
tising,  together  with  our  local  reps,  in 
the  various  markets  where  we  publish. 
Travel  would  be  minimal.  We  offer  a 
competitive  salary,  commission,  and 
excellent  benefits. 

If  you  are  interested  fax  your  resume, 
including  references  and  compensation 
history  to  (708)  232-7471. 


ARTIEDITORIAL 


ART  DIRECTOR 
Virginian-Pilot/ Ledger-Star 
Norfolk,  VA 

We're  seeking  an  editor  to  supervise  a 
4-person  team  of  news  artists.  Our  goal 
is  to  create  a  department  that  will  invest 
more  time,  thinking  and  planning  for 
our  news  and  feature  pages,  and  the  Art 
Director  will  take  the  lead  role.  Our 
newspapers  (AM  156,000,  PM 
68,000,  weekends  24(),000)  are 
consistent  winners  in  SND  and  NPPA's 
Pictures  of  the  Year,  and  we're  looking 
for  someone  who  will  help  us  continue 
this  tradition. 

The  successful  candidate  would  have  a 
minimum  of  5  years  experience  as  a 
working  artist  and/or  art  director,  should 
be  fluent  in  Macintosh,  and  ~  most 
importantly  -  be  a  strong  coach  and 
teacher  for  our  staff. 

Located  in  southeastern  Virginia,  we 
offer  a  pleasant  working  environment,  a 
great  location  on  the  Atlantic  Ocean  and 
a  temperate  climate. 

FEATURES  DESIGNER 
We're  not  asking  for  much  -  just  feature 
sections  that  dazzle.  These  range  from 
lifestyle  and  entertainment  to  home  and 
food. 

The  ideal  page  designer  will  give  us  a 
look  that's  lively  and  innovative  but,  at 
the  same  time,  consistent  and  profes¬ 
sional.  That  means  we're  looking  for 
someone  with  a  keen  imagination  plus 
experience  and  proficiency  at: 

•  Blending  typography,  photos  and 
illustrations. 

•  Creating  a  balanced  page. 

•  Working  with  production  staff  (artists, 
copy  e^'tors,  engravers). 

•  Hanuling,  under  deadline  pressure, 
several  assignments  at  one  time. 

We  want  someone  who  takes  responsi- 
bili^  for  guiding  work  to  completion. 
Basic  copy-editing  skills  are  preferred. 

If  you  qualify  for  either  of  these  posi¬ 
tions  and  are  SURE  you  can  make  a 
difference,  contact  Nelson  Brown, 
Deputy  Managing  Editor,  VPLS,  150  W. 
Brambleton  Ave.,  Norfolk,  VA  23510. 

Each  of  us  needs  time  for 
mental  self-renewal. 

Whitt  N.  Schultz 


HELP  WANTED 


ART/GRAPHICS 


PAGE  DESIGNER 

The  Pharos-Tribune,  a  15K  daily  news¬ 
paper  in  Logansport,  Indiana,  is  accept¬ 
ing  applications  for  a  page  designer 
position.  This  is  a  completely  electronic 
operation  with  all  pages  Mac  paginated 
and  full  color  on  all  section  fronts. 

Responsibilities  in  this  position  include 
design  of  special  section  fronts  and 
page  one.  This  person  also  participates 
in  story  planning  and  idea  sessions. 

Applicants  should  have  knowledge  of 
Macintosh  and  have  strong  design  and 
language  skills.  This  is  an  excellent 
opportunity  for  creativity  at  a  paper  that 
has  exceptional  technology. 

Send  resumes  to: 

Dan  Blom,  Editor 
PO  Box  210 
Logansport,  IN  46947 

_ CIRCULATION _ 

CIRCULATION  MANAGER 

The  Bakersfield  Californian,  an  84,000 
circulation  daily,  is  seeking  an  asser¬ 
tive,  imaginative  circulator  to  manage 
the  daily  operations  of  its  Circulation 
Department.  Candidate  must  have 
excellent  people  skills  and  be  sales 
oriented  with  a  well-rounded  back¬ 
ground  in  all  facets  of  circulation.  Mini¬ 
mum  five  years  in  a  similar  position  a 
must.  College  degree  preferred  but  can 
be  substituted  with  appropriate  working 
experience. 

Send  cover  letter  and  resume  to: 

The  Bakersfield  Californian 
Human  Resources  Department 
ATTN:  Ron  Wood 
PO  Bin  440 
Bakersfield,  CA  93302 

CIRCULATION  DIRECTOR 
We  are  seeking  an  aggressive  hands-on 
Circulation  Director.  Must  be  able  to 
communicate,  manage  and  increase 
circulation.  Located  in  a  university 
community  in  Zone  5.  Published 
Mon.-Fri.  PM,  Sun.  AM.  Send  resume 
including  references  and  compensation 
requirements  to  Box  5641,  Editor  & 
Publisher. 


Cynicism  is  an  unpleasant 
way  of  telling  the  truth. 
Lillian  Heilman 


DATA  PROCESSING 


COMPUSERVE 

COLLIER-JACKSON 

Tampa  based  software  development 
firm  seeks  individuals  for  programming 
and  customer  support  positions.  Mini¬ 
mum  3  years  COBOL  experience  in 
newspaper  applications  required. 
Bachelor  degree  desirable.  VAX,  HP,  or 
UNIX  a  plus.  Non-smoking  environ¬ 
ment.  Send  resume  to:  Collier-Jackson, 
Inc.,  Human  Resources  Manager 
(1307262),  3707  W.  Cherry  St., 
Tampa,  FL  33607. 


DATA  PROCESSING 

A  software  support  position  reporting  to 
the  computer  services  manager  has 
been  created  at  this  independent,  Zone 
5  daily.  This  position  will  become 
involved  immediately  in  the  installation 
of  a  PC-based  production  system. 
Knowledge  of  PCs,  Macs  and  Ethernet 
is  a  must.  Software  experience  with 
DBASE  and  NOVELL  as  well  as  a  pro¬ 
gramming  background  is  preferred.  The 
successful  candidate  will  possess  news¬ 
paper  production  experience  and  a 
Bachelor's  degree  in  MIS.  Excellent 
communication  skills  are  essential. 
Please  send  resume/salary  history  to 
Box  5631,  Editor  &  Publisher. 


HELP  WANTED 


AME  PHOTO/GRAPHICS 
Northeast  daily,  100,000-1-,  seeks  an 
experienced  person  to  direct  photo  and 
graphics  operations.  Demonstrated 
ability  to  manage  people  and  resources 
required.  Must  be  creative,  versati''' 
and  well  rounded,  with  strengtt 
photography,  infographics,  typography,  i 
design  and  computer  hardware/software 
a  must.  Interested  candidates  should 
send  cover  letter,  resume  and  samples 
of  work  to  Box  5627,  Editor  & 
Publisher. 

ART  WRITER 

The  Times  Picayune  of  New  Orleans 
seeks  an  art  writer  who  has  the  ability  to 
write  knowledgeably  and  entertainingly 
about  the  art  field.  Job  includes  writing 
features,  reviews,  interviews,  handling 
gallery  listings  and  covering  the  “art 
beat"  in  every  facet.  Journalism  experi¬ 
ence  with  the  knowledge  of  art  and  art 
history  are  helpful.  Send  resume  with 
writing  samples  to  The  Times  Picayune, 
Personnel  Dept.,  Attn:  Art  Writer,  3800 
Howard  Ave.,  New  Orleans,  LA  70140. 
An  Equal  Opportunity  Employer  M/F. 

ASSISTANT  SPORTS  EDITOR:  The 
Savannah  Morning  News,  a  54,000 
circulation  AM,  is  seeking  a  skilled  page 
designer  and  copy  editor.  Must  be  able 
to  lay  out  a  four-edition  morning  paper, 
with  particular  emphasis  on  a  strong 
Sunday  product,  and  be  able  to  direct  a 
six-man  staff  at  night.  Apply  to  Anthony 
Stastny,  Executive  Sports  Editor, 
Savannah  News-Press,  PO  Box  1088, 
Savannah,  GA  31402. 

BUSINESS  REPORTER  ~  Fast-growing 
Stamford,  CT  publisher  seeks  ambi¬ 
tious,  numbers-oriented  business  repor¬ 
ter  with  executive  potential.  Curiosity, 
tenacity,  and  financial  and  strategic 
analysis  skills  critical.  Knowledge  of 
microcomputer  software  and/or  publish¬ 
ing  a  plus.  Will  train  recent  grad.  Call 
Jeff  Silverstein  at  (203)  348-2751  or 
send  resume  and  clips  to  Jeff  Silver¬ 
stein,  Digital  Information  Group,  51 
Bank  St.,  Stamford,  CT  06901. 

BUSINESS  AND  REAL  ESTATE 
WRITER.  Will  produce  daily  and 
Sunday  special  section  copy.  Five  years 
experience,  preferably  on  business.  Will 
cover  commercial  residential  real 
estate.  Contact  Stephen  P.  Dinnen, 
Business  Editor,  The  Indianapolis  Star, 
PO  Box  145,  Indianapolis,  IN  46206 
by  Jan.  10. 

CITY  EDITOR:  Perfect  job  at  17K  daily 
for  idealistic  news  junky  who  knows  Al 
Smith's  dictum:  You  can  do  anything  if 
you  just  give  away  the  credit.  Must  ache 


HELP  WANTED 


COPY  EDITOR  -  The  Post-Tribune,  a 
Knight-Ridder  newspaper  in  Northwest 
Indiana,  is  seeking  a  copy  editor.  The 
person  we  hire  will  have  at  least  two 
years'  daily  experience.  Mac  experience 
'referred.  The  Post-Tribune  is  an 
--•,000-daily  and  95,000-Sunday 
newspaper  in  Gary,  30  minutes  from 
downtown  Chicago.  Our  market  is 
competitive.  Send  a  resume  and  work 
examples  to  Managing  Editor  Will 
Sutton,  Post-Tribune,  1065  Broadway, 
Gary,  IN  46402,  phone  (219) 
881-3158. 

COPY  EDITOR 

Northeast  Ohio  PM  seeks  experienced 
copy  editor  for  11 -member  universal 
desk.  Ideal  candidate  can  compose 
bright  heads  and  meet  tight  deadlines. 
Work  samples,  resume  to  Box  5640, 
Editor  &  Publisher. 


Editor  of  suburban  newspaper  chain 
needed  for  hot  midwest  market!  Strong 
management  skills  and  editorial  know¬ 
ledge  mandatory  as  well  as  5  years  of 
previous  successful  management  posi¬ 
tions  at  suburban  papers.  Great  oppor¬ 
tunity  for  editor  with  lots  of  initiative! 
Box  5645,  Editor  &  Publisher. 

EDITOR  sought  by  Africa  News  Service, 
an  18-year  old  non-profit  news  agency 
serving  national  and  international 
clients  from  our  Durham,  North  Caroli¬ 
na  headquarters.  We  are  searching  for 
someone  who  is  a  skilled,  experienced 
copy  editor  and  quick,  fluent  writer, 
able  to  deal  with  a  multitude  of  diverse 
sources.  Broad  knowledge  of  Africa  is 
necessary  and  fluency  in  French  is 
important.  Experience  managing  a 
publication  will  put  you  on  the  inside 
track  for  the  job.  Title,  responsibilities 
and  salary  will  depend  on  qualifications 
and  job  history.  Send  resume  and 
personal  letter  of  interest  to:  Executive 
Director,  Africa  News,  PO  Box  3851, 
Durham,  NC  27702. 

HELP  WANTED-Writers/Reporters. 
Experienced  Ag  News,  General  Assign¬ 
ment,  and  Sports  Writers.  I  need  people 
with  good  photographic  skills  who  are 
eager  to  tackle  the  hard  news  assign- 
m<  nts  from  time  to  time.  PageMaker 
layout  experience  on  Apple  desktop 
system  a  big  plus.  We  are  an  expanding 
daily  newspaper  publication  in  the 
Black  Hills  of  South  Dakota.  Salary 
negotiable.  Excellent  benefits  package. 
EOE.  Send  resume  to:  Seaton  Publish¬ 
ing  Co.,  Attn:  Larry  A.  Weiers,  Executive 
Editor,  PO  Box  876,  Lead,  SD  57754 
or  call  (605)  584-2304. 


COPY  DESK  CHIEF  needed  to  lead  the 
10  person  staff.  Copy  editing  and 
supervisojy  experience  a  must.  Report¬ 
ing  experience  a  plus.  THE  STATE  is  a 
Knight-Ridder  newspaper  with 
100,000  plus  circulation  located  in 
South  Carolina's  capital  city.  Send 
resumes  to  AME  Bunny  S.  Richardson, 
The  State,  PO  Box  1333,  Columbia,  SCI 
29202  or  call  (803)  771-8518. 

COPY  EDITOR 

An  expanding  southeastern  agricultural 
newspaper  publisher  requires  an  exper¬ 
ienced  copy  editor.  This  is  a  senior  posi¬ 
tion,  responsible  for  the  editing,  layout 
and  design  of  eight  monthly  farm  news¬ 
papers.  Tight  editing,  crisp  headline 
writing  and  strong  production  skills  are 
essential.  Minimum  three  years  news¬ 
paper  experience.  Resume  and  clip  to: 
Senior  Editor,  Southern  Farm  Publica¬ 
tions,  PO  Box  15(M)01,  Raleigh,  NC 
27624. 


EDITOR 

A  small  Midwest  daily  newspaper  is 
looking  for  an  editor.  If  you  currently 
are  the  second  person  in  charge  of 
the  newsroom  on  a  mid  to  large  size 
daily,  please  send  us  your  resume 
with  a  cover  letter  telling  us  about 
yourself.  Also  include  your  current 
salary.  Send  tO: 

Box  5632,  Editor  &  Publisher 


EDITOR  &  PUBLISHER  for  December  21,  1991 


HELP  WANTED  I 


EDITORIAL  I 


LOOKING  for  top-notch  copy  editor  for  | 
Knight  Ridder  daily  in  South  Dakota,  i 
Duties  include  news  gathering,  editing, 
layout,  headline  writing  for  new  features 
pages.  One  to  two  years  experience 
desired.  Live  in  north  central  South 
Dakota  where  the  quality  of  life  is  great.  . 
The  Aberdeen  American  News  is  a  ! 
20,000  circulation  morning  newspap¬ 
er.  Questions  welcomed,  l-(800) 
833-4100.  Send  proof  of  your  abilities 
and  imagination  to  Mike  Burbach, 
Managing  Editor,  Aberdeen  American 
News,  Box  4430,  Aberdeen,  SD 
57402-4430.  Applications  accepted 
until  Jan.  1.  Position  starts  March  2, 
1992. _ 

MANAGING  EDITOR 
Weekly  newspaper.  Proven  adminstra- 
tive  ability.  5  years  minimum  experi¬ 
ence.  Must  have  knowledge  of  people, 
politics  of  Eastern  Long  Island.  Write 
c/o  Box  5644,  Editor  &  Publisher. 


NIGHT  CITY  EDITOR  -  Committed 
professional  who  understands  the 
importance  of  community  journalism 
needed  to  assist  in  directing  staff  of  five 
talented  reporters  at  under-10,000 
daily.  Local  news  is  our  primary  focus. 
Keen  news  judgment,  competitive  spir¬ 
it,  imagination  and  people  skills  neces¬ 
sary.  Send  cover  letter,  clips  and 
resume  to:  Mark  Derry,  Executive 
Editor,  The  Dispatch,  PO  Box  22365, 
Gilroy,  CA  95021. 


WEEKLY  NATIONAL  ENTERTAIN¬ 
MENT  TAB,  50  miles  out  of  the  big 
apple.  Looking  for  2  copy  editors  and  1 
designer  with  3-5  years  experience. 
Mac  and  Quark  wizards  all.  Resumes, 
references  and  salary  requirements  to 
Ray  Mason,  65  Queen  St.  W.,  Toronto, 
Ontario,  Canada,  23rd  floor,  M5H  2M8. 
FAX  (416)  864-0463. 


HELP  WANTED 


TECHNICAL  PUBLICATION  EDITOR, 
permanent  position  for  a  Technical 
Publication/Editor/Writer  for  the  USDA 
Forest  Service  Research  office  located 
in  Ogden,  UT.  Skills  in  editing  complex 
technical  manuscripts  in  natural  re¬ 
source  subject;  skill  in  writing  press 
releases  and  feature  articles;  knowledge 
of  format  and  organization  of  text, 
illustrations,  tables.  Work  covers  a  wide 
range  of  topics  including  biology, 
botany,  wildlife,  recreation,  fire 
mana^ment,  silviculture,  engineering 
and  computers.  Please  contact 
Kathryne  Dyer,  (801)  625-5297  for 
information.  The  Forest  Service  does 
not  discriminate  for  any  ncn-merit 
reason  such  as  race,  color,  religion,  sex, 
national  origin,  politics,  marital  status, 
physical  handicap,  age,  or  non¬ 
membership  in  an  employee  organiza¬ 
tion.  Salary  from  $25,^7  to  $40,449’ 
per  annum. 


VERSATILE  GRAPHICS  REPORTER 
needed  for  recently  redesigned  56,000 
Knight-Ridder  newspaper  in  Fort 
Wayne,  IN.  Will  be  called  upon  to  illus¬ 
trate  features  fronts  and  research  news 
graphics.  Mac  proficiency  required, 
including  knowl^ge  of  Freehand  and 
Quark.  We  have  a  strong  vision  of  the 
role  infographics  play  in  presenting  the 
news.  You  should  too.  Send  resume  and 
examples  to  M.  Daniel  Suwyn  Design 
Editor,  The  News-Sentinel,  600  W. 
Main  Street,  Fort  Wayne,  IN  46802.  An 
equal  opportunity  employer. 


FREELANCE 


FREELANCE  WRITERS  wanted  for  new 
music  trade  magazine.  Must  have 
professional  experience  and  knowledge 
of  music.  Send  clips  and  resume  to 
Editor.  Video  Pursuit  Magazine,  4160 
Texas  St.  #4,  San  Diego,  CA  92104. 


HELP  WANTED 


CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 


LINE  ADS 

1  week  —  S7.00  per  line 

2  weeks  —  S6.15  per  line,  per  issue 

3  weeks  —  S5.35  per  line,  per  issue. 

4  weeks  —  S4.60  per  line,  per  issue 


POSITIONS  WANTED 

1  week  —  $3.95  per  line 

2  weeks  —  $3.25  per  line,  per  issue. 

3  weeks  —  $2.75  per  line,  per  issue 

4  weeks  —  $2.55  per  line,  per  issue. 


Add  $6.50  per  insertion  for  box  service  Add  $4  25  per  insertion  (or  box  service 
Count  os  on  odditionol  line  in  copy  Count  os  on  additional  line  in  caoy. 

Count  approximately  34  characters  and  or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  noon  (ET)  For  Saturday’s  issue. 

DISPLAY  CLASSIFIED 

The  use  of  txrrders.  boldface,  illustrations,  logo.  etc.,  on  clossified  ads 
charged  the  following  rotes  per  column  inch  per  insertion:  1  fine. 
S85;  2  to  5  times.  S80, 6  to  12  times,  $75;  13  to  25  times  S70,  26  to  51 
times  S65;  52  times.  S60. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 


Company . 
Address  _ 


Classification _ 

Editor  ft  Publisher 

_  it  West  19th  Street.  NY.  NY  10011  (212)  675  4380.  FAX  [212]  929  1259 

EDITOR  &  PUBLISHER  for  December  21,  1991 


MAILROOM  FOREMAN 
Person  who  gets  along  well  with  oeople 
to  manage  mailroom  at  a  20,000  circu¬ 
lation  daily  in  beautiful  Sussex  County, 
New  Jersey.  Must  have  knowledge  of 
count-o-veyor,  inserting  and  strapping 
machines.  Contact  Dave  Green,  Produc¬ 
tion  Manager,  at  (201)  383-1500  Ex. 
240. 


PRESSROCM 


PRESSMAN 

Experienced  on  Web  offset  presses 
(Goss  community  preferred).  Good 
benefits.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave.,  2nd  floor, 
Philadelphia,  PA  19142. 


PRESSROOM  MANAGER 
Newspaper/commercial  printing  plant 
located  in  Zone  3  seeks  strong,  hands- 
on  manager.  Applicant  must  have  previ¬ 
ous  supervisory  experience  with  an 
Urbanite  background.  Attractive  salary 
with  excellent  fringes.  Send  resume  to 
Box  5638,  Editor  &  Publisher. 


IMMEDIATE  OPENING  FOR  HEAD 
PRESSMAN  on  8  Unit  Goss  Communi¬ 
ty.  First  shift  with  some  overtime  each 
week.  Excellent  salary  and  hospitaliza¬ 
tion.  This  position  is  for  an  experienced 
operator  looking  for  a  challenge.  Call 
800-524-7108,  9  am  -  5  pm  M  -  F. 


WE  ARE  AN  AGGRESSIVE  AND  GROW¬ 
ING  COMPANY  that  is  looking  tor  an 
Urbanite/Community  pressman  with 
some  experience  to  grow  with  us.  Must 
be  quality  minded  with  good  leadership 
abilty.  Call  Ken  or  Bill  (718) 
361-1600. 


PRODUCTIONITECH 


COMPOSING  MANAGER 

The  Baltimore  Sun,  which  publishes 
morning,  evening  and  Sunday  newspap¬ 
ers,  is  seeking  an  innovative  and  highly 
motivated  individual  to  develop  a  state- 
of-the-art  ad  makeup  and  page  assem¬ 
bly  operation. 

The  individual  must  have  proven 
success  in  installing  pre-press  systems 
and  developing  procedural  anc  opera¬ 
tional  plans  for  multiple  editorial 
zoning. 

A  strong  managerial  background  is 
required  with  demonstrated  ability  to 
control  costs,  improve  productivity,  and 
create  a  quality-focused  work  force. 
Experience  supervising  in  a  union  envi- 
ronntent  is  preferred. 

We  offer  a  competitive  compensation 
and  benefits  package. 

Interested  applicants  should  send  a 
detailed  resume  to; 

Employee  Relations  Administrator 
The  Baltimore  Sun 
PO  Box  1377 

Baltimore,  Maryland  21278 


FAX  YOUR  AD  TO  E&P 
(212)  929-1259 


POSITIONS 

WANTED 


ACADEMICIPUBUC  RELATIONS 


SPORTS  DESKMAN  with  20  years' 
experience  has  had  it  with  a  profession 
in  which  hardly  any  one  cares.  Seeks  a 
reporting/copy  editing  teaching  job  at  a 
college,  a  PR  job  with  a  pro-team  or 
assisted  college  SID  public  information 
spot.  Good  with  language,  and  at  work¬ 
ing  with  people.  Art  Brooks,  19225 
Edgefield,  #207,  Harper  Woods,  Ml 
48225. 


POSITIONS  WANTED 


ADMINISTRATIVE 


ACCOMPLISHED  GENERAL/ 
ADVERTISING  MANAGER  seeks  new 
challenge  with  daily/weekly/shopper 
group,  ^er  25  years  experience  in  all 
phases  of  newspaper  management  and 
operation.  Strong  on  promotions  and 
bottom  line  profits.  Box  5619,  Editor  & 
Publisher. 


SUCCESSFUL  weekly  publisher,  38, 
seeking  relocation  to  Northwest. 
Currently  employed  in  Deep  South. 
Team  builder,  sales  trainer,  computer- 
literate,  motivated.  Box  5629,  Editor  & 
Publisher. 


EXPERIENCED  COMMUNITY  EDITOR- 
PUBLISHER.  Small-town  Southerner, 
family  man,  looking  for  challenge  in 
Southeast,  Southwest.  Box  5637, 
Editor  &  Publisher. 


aRCULATION 


CIRCULATION  DIRECTOR  with  superb 
track  record  in  all  phases  of  circulation 
welcomes  new  challenge.  Zones  4  and 
3.  Box  5626,  Editor  &  Publisher. 


EDITORIAL 


“AWARD-WINNING  crime  reporter  at 
major  Canadian  daily  eager  to  do  same 
at  major  US  daily.  Has  decade  of  daily 
experience,  nine  in  one  of  continent's 
most  competitive  markets.  Photos  too. 
Worked  other  beats  but  prefer  crime. 
University  B.A.  and  college  diploma. 
Should  be  easy  transfei  under  USI 
'  designation  H-1.  For  resume  and  clips, 
call  Rob  at  (416)  924-3967." 


COLUMNIST  job  sought  by  34  year  old 
veteran  Knight-Ridder  reporter  with 
column-writing  experience  and  skills. 
Seeking  opportunity  to  write  metro 
column  for  daily  paper.  Box  5608, 
Editor  &  Publisher. 


EXPERIENCED  JOURNALIST  seeks  job 
as  editor  of  weekly.  Willing  to  relocate. 
Box  5639,  Editor  &  Publisher. 


LEGAL  REPORTER  with  2  years’  experi¬ 
ence  seeks  court  coverage  position  with 
non-trade  newspaper.  Box  5630,  Editor 
&  Publisher. 


SPORTS  COPY  EDITOR 
Assistant  sports  editor  for  award¬ 
winning  medium-sized  daily  looks  for  a 
new  challenge.  Will  work  in  any  zone. 
Call  Mike  (615)  539-4523. 


TECHNICAL  WRITER  available  for  short 
term  assignments.  Technical  fliers, 
manuals,  catalogs.  Mac  llci  and  MS- 
DOS  compatible.  Computer  columnist 
for  6  years.  Call:  John  Bybee  1-(201) 
278-4839  FAX:  1-(201)  278-9229. 
MCI:  jbybee. 


WANT  TO  REDESIGN?  Let  award¬ 
winning  pro  do  it  for  you.  For  papers 
25,000  circulation  and  below.  For  free 
brochure,  write  to  Box  5576,  Editor  & 
Publisher. 


WRITER;  6 -I-  years  experience  on 
100,000  circulation,  metro-Boston 
daily  sports  department  covering  every¬ 
thing  from  preps  to  the  pros.  Extensive 
bactoound  in  music  and  features  writ¬ 
ing.  Desk  experience  includes  editing 
and  agate.  Highly  versatile,  high- 
energy,  just  need  the  chance  to  apply 
the  skills.  Call  Chris  anytime  at  (6l7) 
774-1994. 


PUBLIC  RELATIONS 


10-year  PR  PRO  needs  job.  Budget  cuts 
(insurance).  On  Wall  Street  Journal  14 
years.  (609)  448-4894. 

PRODUCTIONITECH 

SUPERVISORY  experience  prepress- 
pressroom.  Daily  and  commercial. 
Quality  four-color  reproduction.  30 
years  experience.  Zones  3-9.  Box 
5636,  Editor  &  Publisher. 


SHOP  TALK  AT  THIRTY 


Covering  a  peace  conference 


By  Dan  Ehrlich 

When  superpower  America  sends 
out  invitations  these  days,  everyone 
shows  up  —  case  in  point,  the  Middle 
East  Peace  Conference.  Not  only  did 
all  the  principals  attend,  but  so  did 
just  about  every  media  organization 
in  the  world  as  well. 

Although  a  long  time  in  coming,  the 
event  was,  as  is  now  standard  prac¬ 
tice,  initially  hyped  by  television, 
with  the  print  media  right  behind. 
What  I  have  been  finding  is  that  the 
more  an  event  is  hyped,  the  bigger 
news  story  it  becomes,  whether  any¬ 
thing  is  actually  happening  or  not. 

This  means  reporting  on  things  and 
interviewing  people  mainly  for  the 
sake  of  having  something  in  the  paper 
or  on  the  air.  I  must  admit,  working 
both  sides  of  the  media  street,  this 
practice  is  far  more  widespread  in 
radio  and  tv. 


event  pacesetter,  was  at  the  root  of 
the  hype  that  was  the  forerunner  for 
an  army  of  reporters. 

Upward  of  7,000  journalists  spent 
the  initial  three  days  getting  used  to 
the  fact  that  there  would  not  be  much 
time  for  fun  and  games  at  this  event. 
Unlike  the  London  G-7  Summit,  for 
example,  where  there  was  usually  an 
hour  break  between  discussions,  al¬ 
lowing  reporters  to  indulge  in  all  the 
free  food  and  booze  that  was  flowing, 
covering  the  peace  talks  seemed  like 
working  for  the  wires. 

A  speech  would  either  be  followed 
in  a  few  minutes  by  another  speech  or 
a  press  conference.  For  some,  this 
meant  being  selective  about  who  or 
what  they  covered.  Realistically,  the 
so-called  “lucky”  pool  reporters  who 
got  to  cover  the  event  from  the  Royal 
Palace  logistically  had  a  far  tougher 
time  than  the  mass  of  media  stuck  at 
the  press  center. 


What  I  have  been  finding  is  that  the  more  an  event 
is  hyped,  the  bigger  news  story  it  becomes,  whether 
anything  is  actuaiiy  happening  or  not. 


In  order  to  make  its  massive  opera¬ 
tions  and  cash  investments  seem 
worthwhile,  television  was  bending 
over  backward  to  develop  the  confer¬ 
ence  into  the  Second  Coming.  What  it 
really  amounted  to  was  very  little, 
other  than  the  fact  that  Arabs  and 
Israelis  wer6  sitting  in  the  same  room. 
While  this  may  have  been  historic,  the 
now  routine  occurrence  of  media 
overkill  dulls  the  sense  of  journalistic 
judgment  and  proportion. 

Here  is  the  whole  world  getting 
behind  the  politically  motivated 
Bush-Baker  peace  effort  in  an  area  of 
the  world  that  for  the  time  being  is,  for 
the  most  part,  at  peace. 

Meanwhile,  Yugoslavia  is  tearing 
itself  apart  in  a  vicious  war;  the  same 
fate  could  befall  parts  of  the  Soviet 
Union,  and  on  top  of  alt  this,  Ameri¬ 
ca's  economy  along  with  the  middle 
class  are  going  down  the  toilet. 

This  did  not  stop  CNN  from  playing  1 
the  conference  as  though  it  were  the 
Superbowl,  with  a  pregame  show, 
play-by-play  reporting,  interviews, 
and  postgame  analysis.  Needless  to 
say,  CNN,  now  the  international 

(Ehrlich  is  an  American  free-iance 
writer  based  in  London.) 


The  palace  where  the  conference 
was  actually  being  held  was  a  couple 
of  miles  from  the  press  center.  To  be 
on  top  of  everything,  you  literally 
could  not  leave  the  center  and,  with 
the  presence  of  what  seemed  like  a 
company  of  machine  gun-toting  cops 
guarding  the  facility,  you  did  not  want 
to  leave.  The  security  checks  were  so 
thorough  at  times,  the  lines  waiting  to 
get  in  were  quite  long. 

However,  no  fear.  The  center  was 
open  24  hours  and  it  was  not  unusual 
to  see  a  few  journos  sacking  out  in  the 
various  lounge  areas.  For  these  peo¬ 
ple,  whose  hours  were  erratic,  there 
was  no  point  leaving. 

To  be  honest,  the  snacks  provided 
at  Madrid  may  have  been  minimal  in 
selection,  but  they  were  perfect  for 
working  media  people  who  did  not 
know  or  care  what  they  were  eating. 
Sandwiches,  potato  tortillas  and  soft 
drinks  could  not  do  much  damage, 
anyway  you  looked  at  it. 

There  simply  wasn’t  time  for  any 
hard-pressed  reporters,  especially 
those  working  alone  and  filing  every 
hour,  to  lighten  up.  This  definitely 
was  not  a  fun  event  to  cover. 

Still,  a  lot  of  credit  is  due  the  Span¬ 
ish,  who  put  the  event  together  in 


about  a  week,  and,  wonder  of  won¬ 
ders,  easy-to-use  electric  typewriters 
were  at  each  desk,  plus  plenty  of 
power  sockets,  and  loads  of  phones. 

However,  unless  your  organization 
is  after  exclusive  interview  material, 
with  operations  such  as  CNN  provid¬ 
ing  all  the  stuff  you  would  need, 
spending  the  money  for  a  reporter  to 
cover  such  an  event  is  really  a  need¬ 
less  extravagance.  On  the  other  hand, 
what  is  a  little  money  compared  with 
the  romance  of  journalism? 

So  what  did  romance  cost  me?  I  did 
the  three-day  short  course  for  $319, 
including  round-trip  air  fare  from 
London  but,  then.  I’ve  always  re¬ 
mained  a  student  at  heart. 

Photographer 
gets  jail  term 

A  free-lance  photographer  who 
parachuted  uninvited  into  Elizabeth 
Taylor’s  wedding  was  sentenced  to 
five  days  in  jail,  fined  $1,000,  placed 
on  two  years’  probation  and  ordered 
to  perform  80  hours  of  community 
service. 

Scott  Harris,  34,  had  pleaded  no 
contest  Dec.  13  to  crashing  the  out¬ 
door  October  wedding  at  entertainer 
Michael  Jackson’s  secluded  ranch  in 
Santa  Barbara  (Calif.)  County. 

The  photographer,  who  was  shaken 
by  the  sentence,  told  the  Los  Angeles 
Times  he  had  been  offered  “large 
sums  of  money — more  than  $300,000 
by  some  tabloids,  people  like  that”  to 
drop  down  to  the  ceremony  with  a 
video  camera. 

He  said  he  was  supposed  to  have 
broadcast  the  video  signal  to  a  remote 
receiving  unit  on  the  ground  but  the 
device  failed  and  he  got  no  pictures. 

What  he  did  get  was  the  bum’s  rush 
by  security  guards,  who  tackled  and 
handcuffed  him  before  turning  him 
over  to  sheriffs  deputies. 

“I  didn’t  expect  anything  like  the 
sentence,”  he  told  Times  reporter 
Eric  Malnic.  “I  think  it’s  absurd.  I’m 
horrified.  I’m  frightened.  I’ve  never 
been  in  jail  before.” 

Harris  said  he  expected  to  be  fined 
$350  at  the  most  on  the  trespassing 
charge.  He  said  he  will  appeal  the 
sentence. 

The  district  attorney’s  office  said 
Harris  had  endangered  the  wedding 
group,  including  Taylor,  Jackson  and 
the  bridegroom,  construction  worker 
Larry  Fortensky. 
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Christmas  means  profits 
for  New  England  Retailers 

New  England  families  will  have  spent  an  average 
of  $446.00  for  Christmas  gifts.* 

‘source:  The  Conference  Board 
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